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E d7e OsHd #2 ¢AR sYHUT 89X W59 SejEviil(farmers
market)ol ¥ NS 24T EAE MEANRY vAB BN Ae] A
& BAsth AAEe AFEdUdAA o FAG AAE ARG viAtez &
&/ o) A3E A ol sl =osit)

. 939 sv =ZulA (farmers market) 71 %
1. v 3+9] s}v]Z vl (farmers market 333 A%

D A&HA AR

ol FERE 199498 E 4oz dezuil A™gE A FHS
th 5 23 w29, vl sloj=vlsl(farmers market) *FE Pl FF40]1994d
RE BAZANE AT olF AEHHA A4S dxn At 1] FFA
& A¢(2g-1) 2004d @A 3706700 €ste Aoy K g Ad 208 F
ok 111%v A4 Aoz vebyt

(z29gY-1)

OPERATING MARKETS

(A5 http://www.ams.usda.gov/farmersmarkets/FarmersMarketGrowth.htm)

# glo| Zub (farmers  market)E  foly od #39 ANHE J&sm vk US. Farmers
Markets~2000 A Study of Emerging Trendsel ¥ B49 H3/2&AA7 A3 vtEdez a1
Agd AP NS A, A2 ¢} ofgt FAEE Avjste FEAMA FE FaE Tk A B
Aol Hoj2 apslold Lol B B9 ARE gigen AnErd,
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o] s}o] Ze}A(farmers market)o] &3+ AT

2) FANAFES} vj&EY

2002'd ®l= dejzuiile] AFFRE dWzuiAdn AAFFATE, 22 ad
), A 9%YFEY(Community Supported Agriculture)E X338 A AHE H(direct
marketing)l &2 £ o, 19973 Kt} 7HHEY F713F $89888%HE-F 2 o] t}k.* 2000
d dA wejZukd gFd BF 66,7009 FWol Fodtd 2,760,000 9 e Al
dofstz i, 19,0008 9 FHe ALY FHRES W2 vy At Qe
Aoz HuEaw k. agm AFWME unhe ¢ HF N&HFA4L $17.308 =4}

HAh (E-1)

3) NB7E Y

AFE ARA FL Aol AEF o)A o FIHH(63%), dFE FHE @
T BAY AFAIR vGEYde] 9L Je Ao BuHI Uk AR
EHAEE 2AY LFFL Jded A sYdtoz ANFLdy FdY BE PHE
+3e F e Ao BuH3 e ¥d UyHA 2H4EE 18X £ RAow
Bugs gicke i) A, 712H, F 3 IHARE a2 AR08 vgAdq,
HRlel 7R Folvt £dd dEstn Y.

2. 379 3v]l=v}A (farmers market) ¢ §3

sl sulzuble 32 544 S/4% vl AFHE ARFIY o0,
A%t 29 Fe Fugon TR B & ok

1) B33 AAAF

(1) 2% (Satrurday market)/2. 9%

Cololardo®] boulder farmers marketZd$-, EQ8UdF& 4€2U%RE 11959 7|7t
ESY AN A F2A4A MAstm, 2293 5911453 10959 711 7]
ol L FAANFE] BAIZHA] Aste] 2 AQlo] Mt o]4F 4 YRS THFAF
A AtmA A WS AMmst gl

* USDA Releases 2002 Census of Agriculture

** USDA Releases 2000Census of Agricuiture
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(2) A4%

A )& Pike Place Market¥} Z2QA# 2 Gilmore Farmers Markete] 7-$&
BAANFeZ EPEE dBEHU Aot
(£-1)

Table 2. Total retail sales, retail sales per customer, and retail sales per vendor

Category Total sales Sales per Sales per Sales per
(000 dollars)  castomer per week customer per year  vendor per year
{dollars) (dollars} {dollars)
Paid nmanager 604,180 215 410 21321
Producer-ouly 412273 12.40 253 7476.00
Region
Far West 205409 14.30 264 31395
Recky Mountain 19234 800 119 3,815.00
Southwest 18.164 1280 250 6219.00
North Central 159843 15.30 265 7.124.00
Southesst 124,639 42.00 747 14,360 00
Mid-Atlantic 313016 18.10 356 3268200
Northeast 47,742 10.90 187 6.446.00
Farmers
Less than 10 102468 5.30 B4 7.927.00
101025 240,904 101 345 12854
26 to 50 208,675 15.80 303 1101000
More than 50 326,020 19.20 392 12,120.00
Custonwers
Less than 100 75300 1890 302 1,143.00
100 to 250 31.364 14.70 257 2,739 00
231 10 500 61,036 17.30 312 5983
501 te 1,000 104,794 1380 265 6,604 00
1.001 10 5,000 351,984 19.4 377 18208
More than 5,000 331,389 11.50 262 30,631.00
Sales
$10,000 or less 2,717 280 43 432.00
$10,001 to $49,999 21898 480 83 164300
$50.000 1o $99,999 25408 7.60 139 3466.00
$100,000 10 $2:49,999 69793 10.10 194 4,866 00
§$250,000 to $499.999 74130 1180 244 9.392.00
More than $500,000 694121 18.20 431 30,016.00
All markets Bu8,067 17.30 306 1L,77300

Note States mcluded 1 each eeponsl subgroup are listed 1n appendix C©

A+=: U.S. Farmers Markets-2000 A Study of Emerging Trends
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FEIAE Fez & AEZANA o= otddAM ARE &= EFF
=

e 7}3 2 ¥ (Processed foods (value-added foods such as jams, jellies,salsa, etc.),
o 7152 E(Prepared foods (foods that are designed to be eaten at the
market),
o +F o E(Crafts),
o 2 44t F2E(Crops produced by other growers),
1] 3 (Baked goods),
% 2 FEAEMik and dairy products)
o &% 7FFS(Meat and poultry products).

o, 1 H&2 s IYH Zo

el
-
s
]
Tf'

(Z¥-2)

Figure 2 Producs altowsd at market (percent)
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3. sl Z vl A(farmers market)e] 43 8.9

gejzupdel] Fejste sUF} LAk £7t did Sk A E oes 2
sgez 43

DAZA-Su A A Ao o ZAH FASd ek Adsa
3 _/.EHVM Al ZH&MHHE— %%M l@!/\}lei*&‘&tﬂ% AasFdd 7lsta 3
. &% e
o 7B, 19,0000%%‘4 1 —a—ol 221 ﬁMZ AR e FEE Bl Ao
2 UEY ol tiREo] FRAA ASHE Ao yEEth 283 94 339
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2005 #7853 #A%es

FA8 248 422 3449 AFoz FUCZRH AFUHE J5E A &
Slo) $E712ke) ©E3} ohge FHAAL wHAlo] aulAYZ A& e F4
& FHY & Ak AGARY AEL AGFUE AAATL AEE0] AR ¥
W3 B2dolA Aol HE AF 2AE A de TKEFE Yot

2
]

202 9% 9% ¢ (Community Supported Agriculture): A8]RQ X9 FE 3 ABAALQ)
E9E Abdo] AANA FRIgANAE G2 dE FEg AAANA AEUAH G =
B3l3, 28R AGFEQe #As FAS FEdo A5 4Fe BEgE Fu
3ok

DA GAF EAR A AAZZOFEE grizuifle Ao 3yt dite oS
%9 8 AFEIRAY, Fotdid, =383 FHE AFTsn A Kot Hd
HIT2JPWIC)H =HivRutAdYzaalds v 583 48 4F 2 9IF
(Food and Nutrition Service)®t FAF-AstddFAdA FeAA 54 F9-AE
o] &8 A AAIFNAN FulE F=F st ot FHzuA e BHUEE BA folx
WHSEZ2 W (Woman Infant Child)# FE2¢= 9 s FHR JFRIAA
Az addd Fejdln e A2 HuHR Y, BHMES HEFF YEATE
S 87576 WiFgste U7 AEALZzaP FH3an e Aoz 4
AnYth. YAEAEG A BAEop] #ggozH Fulo] Aie zde HEE
w9 A3 FAE Folx, AHZH LR FAHAHQ oA E AAdn Yt

e

4. 9= vl AR 2 A% A B

D s zupg LAz A

ezl ZV)lde  vEFREY AP Ade wx Fagul, I
USDA/AMSFE2 stvjzvlle] Anl 3idE 93 NA& Zssta ok A 124
T Z7ldE AMSE A9 AHoz Tujioldw AFHAJG. FAHREIL %Y
ADE SR, e 2eAd A ZAAIL AHAY Az g7E 33

o zutd AFAHLE AFdiete] A&oln, NAFDMAY 522 #Y4E +3
g 5 AEE AMSH AR AGA L o]FoiHn MEZE Yot F 713 o
3 g g3ty Fhsta vk SdAE AMSTE 7128 i TIE YE Ao
t}. AMS $}£ NAFDMA 7} ¥%2o=2 Az sojzusl £¢2 s AMS
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v]% gt ZubAl(farmers market)o] #% AF

9} NAFDMAE %522 FMC/I 5% 712 A8E FHdA. Fvzeidl A4
e For|BoZE HARVIBSZ AMS/Marketing Services Branch (MSB)$}F H] %
gy ez FAAZAd(Farmers’ Market Coalition)® 1] %2 34 3] (North

American Farmers’ Direct Marketing Association)& & 7} th

2) &5 AMS/Marketing Services Branch (MSB)

b 5 -2 44sle] AMS/Marketing Services Branch (MSB)E AXZFY4AZF A3 AH
(Information clearinghouse)& %93t FAEAF LI AF4 F8 Ed= o
& A7E Ay FAESRAAT FAEAZFEIAL 21E BAHUdE DA
Huxet AR E AT, FRIAS A8 ge{zepd 58 G439 TR 3
MSB 292 A ZA AAees] 3o, FHE XYE &y dF7ARE FIANEHY
ob-&3 FAAAL A viAR HE 2 2§ Fe2He viAY 7Y B F4
A FF *EFE FE E wSYFE AN vk wiAE Hre A9 3
BobsAdol Wi AEAR, vgy 9, d3 2 g FFRAE 7|@E 2Sdn
Aok, AEdx 83 2 AX AP MSBe F7HE st zF o) glojA 7yt
g A Egsta vk MSBY] AlelEe] BFE flete HAAZH AEEL X
25 gith USDAS FHAE &Ele &9 9283 #de ARE
o SlAlel ESt A Fate] FFo] AatEe die A By, 4R E #Ysia
Ak 7Ne #For AFEAL AFRAF GrF @ ARE, AH BZAAZAAT, A

@, 8, EWEEAN), A3E, YHE AJME & sz Jdo ® GERE
oz, xul A AlH xRl @ 2E(Wholesale Markets and Facility Design
clusteE 75 v A9 E T I8 3o} st3) 3o, FFAYG S AT}
= @8, Agdubd ZFAgaL, vleftE 93 Je Ay 59 obAY 9AE 293
cd dHol B 71a% JEE FTHE S AN2E d7ARE BoFa gt

suzvtAle £9: U 94" DCA aATE FRFEFHA AFHE A4 3
M= mhalle] V1Y g BERS} Hxdd Vet £4rRe] Yz Frzuize
AeE w3 ok AZARE dejM e N&H AU MSBHYL FHAoznpAg
e AFAG Al o 3 Mule Z2AEC qid 7Y AAS Fe A
Fol @ B34S E4AT. oy AFE FARE, AWAR Z& nogLs)

ko] i,
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2005 #5393 &Aed

2. &N A A (Farmers' Market Coalition)

H27HA 9 AR FAA, 3 A=A 2 VlEdA AFAHY 9ES FHe
2 oo dig 71e3d Add dg AFEARFLS FAHHA gstey,
USDA/AMSS} 54 A3 5 viAE 4 28lz 27 4939 30 59 vHAH
Aoz Re A9y A 2002 72 Aol Huth FMCE 5443 A43
g4 2 2FE A% AUFE AT do FHAF] EorE H3te ZAEE ARg
S AT Aoz Jgdrt.

NAFDMA<2 9&

Ao o8 mez ude dad ALE AFstd e zulHdd(Farmers’
Market Coalition (FMC))E A3l gtk FMC 999 o8 99L& =38 AYs
7198 Ad4dEet A w84 & AFHrh Fdrjznpdle #ANE AF1FAA
HFule] ZY& A7E 7Nt g goisiord Al o).

4& T YA FAAE AR FdE A Jo. gr2epE 2
FaASE AGAS, ABZ IR, A QEAR, =AY 2 vdEgrigdg Ad

AR D 71ed A g MeE AT FEd vk AHR FHdgAE
g zelAl g g3l 983 ARE ATk gich

MU ol

M. LA® Gilmore 37 Zu}7# (farmers market)
1. 4%

Gilmore v Zv}7(farmers market)& v Fle] EUolFE ZAdHHAA] West
3rd Streeto] AAE AFTANFLE Fwsto] A AT 3R] HEAe] )
yrte @39l gzl S age AA 5oz ig $£9€ OF
g AEAFE vEY /S8 JEF 94 E E44 U Phoith 53 AdE
SHF< 54, SAES sz Ao
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v o) 2o} (farmers market)o] ©g AF

2. 78 dY3 54

Los Angels Gilmore Farmers Market9] ©42 1934 18949 ¥ 47} Gilmored -
2 FHA EYE FAAIL AYFUEANA A% FES Bulgezn AFEHJ
t}. AF. Gilmore®} HEZF A A4S BEA] 29 EdE EXCA FHo| ©HA
He g8 do] YA E GEE 539 @A7A Gilmorezte o522 #EH
= Farmers Marketo. 2 FAIE A} o] F o] MARE R3] L/A doj=viid
(farmers market)®] A o2 AFA HUAoh v Zvksl(farmers market)2 A 7F
%! Roger Dahthjelm¥} 31 3]A}e] 7hdElo]E] B ¥l Fred Beck?l ofoltjoje] o3 of
Folzoh HZ9 AFA AAoZAe] FHREL 159 EY HoA FHEES
duj3te dun|goz 3Fo 504E7 AEHJ R, Blanche Mageew FHE0] Hf
I1E RS AZE A=XNE 2] AR 68d0] Ad X F7kA] Markete FUA
2 Xdstx vt v ZolAl(farmers market)?] 4H T =FHE 90%o] Aol AN
dolm, 709 FHEC] FoAFH] EHLR V%S s vk 2z gezetd
(farmers market)®} YFFUAEL HA2T 5009048 g8t Yo} ANGAA F
F2<Q 719983 9lvt. Bob's Doughnuts®] “senior doughnut makers”& v o}H 4
A130&old 1,0004709 EUxE #7] 98] dFE A FEh Magee's NutsE v 3]
100,0003t¢ =2 A4 SR E ol Hugel. & & oF 3009 7Hake] AlEEol

y} ] Z 0} Al (farmers market) S WHE 3§}
3. Gilmore Farmers Marketo] 3 HE

D o] A2l ofojr]ole] 4

Gilmore Farmers Market?] 223 oA RAFE F83 & A=A9E9] 7}
A7E Aol 2L AG7IEE EFE S, O AIEE A oF ALYy
Aol Mzg Bokg st AHARNY g=ojr} gz AF 8§73 ¥s2 4
THOE F&3te Adololyz HFAQL Alnz FFHeE AFe BAH(E £
st ok 53], 22X 24939 A7, dEHAAUENA YL} AAE PR Hop
dzol M&z fdd AGAE9 nAR ddo] FEA,

2) AqdFAg el A

Gilmore Farmers Market2 LAE #& #32QEo] & Har 2 g o}, A
300l e A VAFER AXPoEAN AAuALRQANN AREHE 24
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ulZ m}o 2o}(farmers market)o] #§

rolt
-h

IV. Seattle?] Pike Place Market

1. 9%

ns YAEFE AEd 2AskeE dola Eyola vh#l(Pike Place Market)S
19073 zdlol oA MdY=o 4"‘”‘* F Al E A2 AYge FUEe] At AAEE

A Av|RIEgA AL FFEAES AYS Fer AT BEHor HYHArt
Al E Al AEHA WES 2Asty AAZ B3YLE SAste A o) e
Fe AP £ A1 go oj2r)

2. F8 473

1907 o]z ZF#olx vlsl(Pike Place Market)2 Al 82 FHAAZ oz /A
HAth 53 89 17Y 8% I} A & EFAE] 10,0009 oo 2 RE
FA A3, 3045 (1204 9] F87F ulaE pike placed] £& AA Hych Bd
Aol 1917d A Ze] @A dEo] ZolAA HAUh 19208 -30d 742 WA skt
A A2 F 1941 Sanitary Market2 A2 HE3 A =HQd Ads A3
Zlgddes dBY FRE dizgt AEH ydz Ao HHEA Hu Fe TR

[N]

!
i

% rlo o

TR Eol7tA ol tlg AEEA HYa, M Fuaele] wags Al
T A U I5E Holx] Xiigl

SR

-

1963 WAEAF T ANFANE AANLY ANS FAskAd FUFEL 94
1% 717125t n RANE A TlolA A YUNFRAAEE FAQEL wA

it
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20059 =1-55t3 AT &g

712 8t FEAFSH HEIEI FUAIGES 29 259y A4 A GAHS
£ 3384 =3k F, 19719 118 HAEADT T4 FR9 Hdvs9 AAE
do] N EF AR ZH(SMC 2524 AR A 4.

“AlH B AT 9 (The Historical District; P19 @9 ALAX @AY 4F, 471579
Eo] HyYAdoz A& o] Ada &-go dis] FRYA} AAE 3 o) &
Hagsta grh)e AqETd FAANLEAGY e Fa% S FP& A5
% F AATE AGSAEFRG et BujAde] FHAZA 7j @t

3. N2e 72 54
3.1 AR} avlzte] AA YA

solz Edlolx sile Faw EAL A4AA S 2ulAd AdFe] H3
e 7 odoz dtm glol, A2 FAE A ¥ AFYPY SEe
Adej By TolE HEA grnts Folth avlde] JHE FAEL AuRe
43 A NFo2 ATE AL o AFY AYsHD YE olf2 Fuam 9
ohowhEkA, 224909 AN MASRT AGFe] AuAEAY FAE Foshery
A JAAQ e o AZHAL FA ERG 4 Yt FEAN2GeR A
g3 Qe

32 AQFTAEY] AZAF
gtola Zgolx upAE $Fd

47\}9}94 ‘&‘a“ﬂ Ase FA%
Az, g2y B 09}
2wt

P

Bzl Al A FAgoz Yt :’—oﬂ:r.o_
At 7 FFostE Ao AAE = Ao,
& FEAA AY Av) ES g

o

Q‘%ZH, 401 =0l B AEDSE A U ueE R sTdERdE
&3t A= FAW FARPAI7 2YAUNFES A PARNA RUFExn
AT
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u]3 gio]Zull(farmers market)o] & AT

33 A9 FdA4&79 FEFUHAT

Ade] FAAAA Ak 1%L welE FiE AFHL gHo o8 HIH

A Foz AZe BAHNE OFf Fo A &€ FESL U AYY T
& TAAUMAE FAsroordth. F471Y AASTYVIAELE AAFA At
7t #9718 ASTAE Foto HEE FASG Atk AR 0E T

34 AR E RASM W3

gtojz Feola vl AMY RAFFAE A THHA xR FAC AAHAE
H, A&l 2yt A&EF £}, A R 9AAd 2 & A g vod
AL FHT Yok BAAT AF, £33, A, A M RAdE AFsn F
ATl 2L AAEZA dd sUdod daf 23‘?3—"— A3 k.

dtola Feolx AR AN YL stol=al BE afshd as3t 2ok

B4

1. &&=} A (Purpose and Procedures)
1.1 7§ 8. (Introduction)

1.2 & (History)

1.3 AR 3 A(The Commission)

1.4 €93 (Guidelines)
15 054 41% 8.3 (Application for a Certificate of Approval)
16 2] 97 o F(Landlord Responsibilities and Obligations)

1.7 13 F+< ¥ 3 (Compliance and Enforcement)

1.8 AAls A2 §&7]ZH(Expiration of a Certificate of Approval for Design)
1.9 g9 2R dld EEHx}(Appeals of Commission Decisions)

2. Aol & (MARKET USES)

2.1 A7&o]-&4 Uk F(General Principles for Uses in the Market)

2.2 528 A (Prohibited Actions)

2.3 589 %A (Pedestrian Qualities)

24 A 779 (Market Zones)

2.5 A Aol89 A& (Priority of Market Uses)
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200543 g=H-%5tsl EAE 3]

26 A el et & 9uHA](Styles & Methods of Business Operations)

2.7 A S A (New Uses and Businesses)

2.8 71&0)4 3 A} (Existing Uses and Businesses)

2.9 U A o]-&(Temporary Uses)

2.10 At 9] ¥ =(Sale of Business)

211 7}=olg =4, AgstH, S F37(Street Use, Street Vendors, Sidewalk
Cafes, and Parks)

3. Al A(MARKET DESIGN)

3.1 A A4 A A vk F (General Principles for Design in the Market)

32 F84-x9 A3 QA (Major Structures and Architectural Elements)

3.3 YA M7 (Energy Technology)

3.4 /MAALL Aol A A((Design of Individual Business Spaces)

3.5 =% (Lighting)

3.6 ZF#(Signs)

37 &= 2 F(Sidewalk Dining)

3.8 F2Z9} H A1 (Publlic Ways and Amenities)

39 7RS4 <AH e 71EY9 3P (Secretary of the Interior’’s Standards for

Rehabilitation)
310 AR AGRATFEH  ##HE A HAPDA/OAHP Historic  Preservation
Easement) 3}

4. AT /A(NEW DEVELOPMENT)
5 +9dxAel A B3 Fe (DEFINITIONS FOR INTERPRETATION OF
GUIDELINES)

471 7hoj=ErQle] Ui
AHEYE AEE NFHE
Aol

STl oS e RE WA
th(29-3)

FEY AL F AT el oA Z1ELH LS A
_CI)__

)
t R4S RSRTDE BAS $49%0z dn Yot

S ol

(<3

1 91e 29 1999 92 SHES g3 3l

Changes to buildings, structures, and other visible elements.
A proposed new business, service, or use.
New signs or changes to existing signs, including off-premise signs.

New marquees, awnings, or canopies.
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u]= moj 2l (farmers market)o] & A7

New construction, additions, or remodels.

Changes in public areas, including alleys, sidewalks, and parks.
Demolition of any building or structure.

Changes to ceilings, walls, floors, or lighting.

Security gates.

Display structures.

Sidewalk dining or seating areas.

Signage

Lighting
e Interior
. alteration such

Exterior as new paint
alteration color
such as
construction
ot semodet ez Sidewalk

alteration

34 FAEA 2 =FGAAYg FAXA

Pike Place Market o] £ & F8 5AF stue 500489 AxE JALAH
= AUAE % FAAMo] AFEdE Aotk Pike Place Market
Preservation and Development Authority (PDA)E A1 GY 709 HL Ar5S
7HE A FADES BEEYsa

Addle 2Fde, 98, 5§ 2 S5AALoldES 9t FYARBEFY F
Aoidte 3459 30%7HAT ddEe} SEFGE AEn U JRRR
o2 AYgd
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20054 @3 §-%3t8 FAsted 3]

ol N
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lo
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o

i
)
9'{_1‘
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fo
s
i3
2
18
N
"
1o,
o
ek
rd

AA FEZo add g
AFAl2do] sl nZHAMY S At &S 20068 899
A= Fa9 gidLANGoZA 53] AFTEAE R AT AIFE
oz Fryle U 2EH2E EolFa, AEFE AToEAN 17
g B ez #3831 gl

o ot o w2

Mondays (June 13 - October 24)

Amazon.com (Union Station and PacMed buildings)

Ballard (Community location at Mr. Spot’’s Chai House)
Beacon Hill (Community location)

Harborview (Research and Training Building, employees)

Lake Forest Park (Community location at Third Place Commons)
Mercer Island (Community location at Youth Theatre NW)
Microsoft Corporation {Redmond Campus - - various buildings)
Park Place (EPA and building employees)

Phinney {Community location at Phinney Neighborhood Center)
Pioneer Square (Community location at Grand Central Arcade)
Ravenna (Community location at Third Place Books)

Sound Transit (Union Station employees)

University Heights Center (Community location)

Wednesdays (June 15 - October 26)

Amgen (Amgen employees)

AOL (Building employees)

Bank of America Tower (Tower employees)

IDX Tower (Building employees)

New City Hall (City of Seattle employees)

King Street Center (King County employees)

Park Place (EPA and building employees)

Seattle Public Library (Library employees)

Second & Seneca Building (area employees)
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Starbucks Center (Building employees)

Two Union Square (Building employees)
Wallingford (Community location)
Washington Mutual Tower (area employees)
White Center (Community location)
Thursdays (June 16 - October 27)

Madrona (Community location)

North Capitol Hill (Community location}
Pike Place Market (Community location)

4. &89 FA) (Market Organizations)

Pike Place MarketsollA] F53 Alg2 FHAGLZAN AL BF7F &5
ZA e AAAE Foate AAAAY AXAHLF AX FJah d¥FAd FADE B
frati gl Aotk ALY #BHEsY o8 J[@ dAsE Jdou 3 FA
HFEHL Y71 & oS BAAES] o]o] A 7, U<t IPRL Hrid] o=
2N7A] A dBYE BFn Qlh

4.1 7312 A FAH(Preservation and Development Authority)

ol aE o] 27/ ¢ A FAHThe Pike Place Market Preservation & Development
Authority (PDA)= 19739 A olEA B9 S3HE T2 ugdE, FAPEALZ 99
o7l AFAIARE TR At 80N AEE #FEst g AUBAZAE AF
Aed B AR AYE A9, AW 53T A4F AvHE5ES JF, A8
R AN g AL B8E E3Es, A2550d dE LS @dsin Qo

vl & stola Fdolaupilo] FAAZoIA Y, MEBAFTAHPDA)E A Fe &H9
3 Fhste FIAEFL GA AY #x gun, AFYFAJEEREY dua
FEFdn] € RAARYd e F£4oz2 2dgn Quis A &5 v
A7 A Adisted el dojel ArAE L Ava A

s}

178 %

>

o]
+9
fof

TEA] FFLe AYBAAR TAHE 1299 TINREL 2F 43L& AQE A
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ol dWstx, 492 AR 9 (the Market Constltuency)q]/\i sy, Uz 4
He 9D AANA XYeti vt A BN TS A B o, A
A AE 93t F A, AAA -r°3-?*]%1, WAL ApEs]Al 59 Og¥d
AA AFEFEC] o AAAAAAHANAM ] AEAGH ol BAAL] AFS HA

WY S RS FHARNN FEE o

Charles Williston (Chair), Outback Opal

John Finke (1st Vice Chair), The National Development Council
Sharron Shinbo (2nd Vice Chair), King County Metro

Robert Van Cleve (Secretary/Treasurer), Hillis Clark Martin & Peterson
Gerry Kumata (officer-at-large), Kumata and Associates
Theresa Alexander (officer-at-large), Constituency

Bruce Lorig, Lorig Associates LLC

Ann Magnano, Constituency

Jackson Schmidt, Pepple Johnson Cantu & Schmidt PLLC
Gloria Skouge, Constituency

George M. Staggers, Central Area Development Association

4.2 A& A 9 (Constituency)

1973 A A Zo) A Adyd AlARX) 9 (the Pike Place Market Constituency)
© M-S FHREES JAET AFARNYE AZF G AT AAE G2y,
AGNLERAZALSE Al EAIFEHA disiAe ALY 2 2H|agez gFdh
ANFAAYE AGRAMNEFTAREIAD 189S vd d&3. AZAR930Y 7Y
B2 AAEFAF 164 ol AFRgA 7pgse] doiny, Ann1ES F7
afof opgtet,

4.3.A13 ¥4 9] 9 3] (Historical Commission)

ol EF o] 2ul AL B A 9] Y 3] (The Pike Place Market Historical Commission)
© AelE A B SyE ARl FH93e AlAe dalE g EAH L
A F BAVA%e vtdE AR whel A Fzke] A9 Abgd
g AEE AYUL Aok AFo] dEEd ALE ANFAHRAN QU YarihgF,
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=

Aol @ Fme ¥ty =3 AH9-3](Friends of The Market, Al32A AHAE F
3 9z AAZA)IF o&rtdui( Allied Arts, A Fd &3 1F)E R

4.4. 221 ¥ 3] (Merchant Associations)

gto] A Z 7 o] AN A3 =(The Pike Place Merchants’ Association)= 1920 ¢l
AgE 99 =393 (the original Farm Association) S 248 Feg. AU 3
QEANA HE, A, 713, LA 2E ol&& FHNF Qv 1974%H 3=

4o ARQAES B3t gl

45 A2 924214 3] (The Market Area Merchant Association (MAMA)) ¥] < 2] 3]
xRz A Qe AAA AAZE IAF, AU AHHF ¢ +948 A4
2 golaF g o)2rtAA 9 (Pike Place Market Area)7]d, 714, AX|, Ab3A oA}
ARG AFAGEAEH LY AF S dE D g}

F2YAA A (The Daystall Tenants Association (DTA))S dlo]zmEZ-go]jXo] &
Ak JMAEE BAsZIAE AN G 53] AFA YA Y d &), 59, deAE
ot FAAdE7E A% 2ol

V. A& B &9

¥ 479 dide v drejzuals HzdT AYolAH Fe=uAe] H3 A
AR E 2 AFees B4z, A AA4EE e dusy sej=oa
o] EAAZF2R LAS Gilmore Farmers Market®} Seattle®] Pike Place Market<]
qA83 Fa54 2 29& AXARss BN n@e FE5T AL 2
duistd FE2LF HMefe] FHHE FAFNME AF2Q AFA B =upsfo]
Aoz AR e AL #59 715HU ZHAA B o ZAxper AujRst
A dHste #5729 vestd 2do] Agddae] AR FAL Fusiazl
the Aol wEtA fEuete] AHAG AUSAEAGEE U YJHE KF
T2 ddt g Bk AF3AA AT =971 gojob & Holrt. mn=ulyle]
ALAEE & o FE7)@y Azr1@3e] 098 A7 1Y A9 9oty
el T3 AEAYE Aol gloiN FEzre JuEHI FuFHr @A,
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Ui ARyl P& B 32 Bolso olFBAAS Tl e Y 1Y
S F2AAN FEEHY o] ad ALLFo] Folditt wEA, Sy E FH
BAE FHoRE A4E AFEIALAEHS 7S A7 v DA e FHF
FQ HoZ F3dle AU BHAA FRAEFA OE FHNUSE FAA FF
g i oS Hy AZES o] A REo] HYEojof & Hojrh

LA9] Gilmore Farmer Market®} Seattle Pike Market®] Rdo|lA AlA}slE vl
Aol Zgt AFESHolA AAH WA A9 (Gilmore Farmer Market)$t &3
2% (Seattle Pike Market)Z div| =& vb f-2juate] AAAG ddste] 29 Ads
AAEE & o 2fTFR} FEFAUAA NAAB G ARAATAZTE HEES

s

FgAe g AT =ort "Hasir) obge], WHAFHA WA AlAbee HEE
NeiAl ol AAEse] FHAZA #FAAAS] AAS AGgEAd A7 MEE
z2dZ AR, A~ AT AN E 9] Pike Place Marketdld 25¢ 2] AAAQL 9
At AZHAFES Ad JAZ AT ZEHSS Adstd s-vete] A
dAc] digk @S gle] AlAEkE wbe At B AFE A2x A5 &g
AT AFAN BN v gatn] £ et ATz dEdAst A
olg w=ro] 43S oigle] FEridE FEst dd, AW x| Helznbal
| 92 o 727 FdE g FAE F4s87] o2& @FolBR oje g 4%
89& B AAHYL 24E& T 477 283k

N

FUES

ret

1. http://www.pikeplacemaeket.org/frameset.asp?flash=true
2. http://farmersmarketla.com/

3. http//www.ams.usda.gov/farmersmarkets/

4, USDA, US Farmer Market 2000-Emerging trends
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