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A Study on Space Design of the LOHAS Concept
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Abstract
The ecological environment planning begins with the awareness that human are a part of ecological system. A recent issue,
LOHAS (Lifestyle of Health and Substantiality), will be defined as a consumption trend which values highly health, social

justice, economy, self development and sustainable life.

LOHAS aims at coexistence with human and nature, pursue a sustainable development and it could be an alternative for

SHS(Sick House Syndrome). This research tries to show the case analysis in coexistence in human and nature which LOHAS

aims at. The design space applied the concept of LOHAS(renewing, reusing and recycling) will maintain healthy lives of the

present and the future. In this context, it tries to solve the problems in architectural space and show the new possibilities in it
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