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A Study on the Design Characteries based on the Brand's image Distinction

Strategies of Korean Cosmetic Brand Shop
- Through the of case studies from 2000 to present -
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Abstract

Recently cosmetic enterprises make rapid progress try to make well-known brands to perceive an image marketing. As the
result, the brand’s reliability continues to grow, beyond a medium of expression in two-dimensional, but through tridimensional,
on brand’s image runs strategies. In a strategic point suchlike visual as a shop’s image give a stimulus to customers for
increase invalue in corporate image and value of commodities. In the strategy of increase in sales, it is on the rise immediate
constituent to consumers. Through cosmetic brand shops, cosmetic industries are provide personalized services and cultural
facilities, rather than just selling products and to help revitalization of the cosmetic markets, and the pursuit of
customer-oriented segmentation strategy to make changes for the better image for the shops. Each cosmetic brand shops’
image of segmentation strategy has an effect on individual organizations and designs. As of today in Korea, cosmetic brand
shop’s designs, start to appear in the late 2000,will try to fine segmentation strategy for strengthen shop’s image and research
about unique quality of cosmetic brand shops into consumer orientation space, and make the best of significant prepare on the

basis of directions for cosmetic brand shop which have ability to function as cultural facilities.
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