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Abstract

Since the emergence of the internet, electronic business (e-business) has become one of
the most widely investigated issues. E-business is considered to have the potential of
generating considerable new values and the capability to transform the rules of competition
in unprecedented ways. This study aim to suggest a approach for new business idea
creation. This is based on the analysis and manipulation of business method patents. For
this end, our research is performed in the following ways. First, business keywords are
extracted from business method patents. Second, business model framework which is used
to structuralize the business is suggested based on the literature survey. Third, the
business keywords are classified into the business model framework. Forth, existing
business model is expressed based on the suggested framework. Finally, new business idea
is created from the existing business model by adding, subtracting, or substituting the

business keywords.
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ok ol Z1E9 HzUzd NMEE 71X FE9 7|YE ATsa, HR2YUx 859 AqzE
gRigtsta, Blzyzx Za gz AdE sbseA st sites R8T Qo Lo Be
AJES M2 v2U2E ABs7] A% QT 4R slo ¥l Jom o) 3 we —i—‘e"*
o] JIEUE 7lwte g 33 guh oY &4 dto] MRS HZU2E Ao HET & 9
WHEE AAF Ao agzos HLHYA FEZS g ZHT 7wty xﬂ--;ﬂtﬂ
dog w=odu vk e didEe Ao PEe U Tz Ao A4 s}

YHES 5

Hlzys dAd de3 87 e AAH #d gl Fxe giEd @i
2+ %53 d9{Meyer and Detore. 2001]. £ QoA olejdt HA € TFAHE 9 w
MEo] ofbd MEZE vzU2E e 9§ ofolrjole] xEo 7S Wi Ro|u}

AT7F &g Z‘“§5]°1 93 glont Wzya nus Aojs)
et aA} sk At OITOVVI xatal Ao 28 Hd
Hi gl wEY2 ‘7"*1**"1] ekl £ #HE A2, ofo whi
%ko}ﬂ] efstA ste =5 BE AFAEd 98 o] %D}[Tlmmers, 1998;
Ticoll, 1998, Kaplan and Sawhney, 2000]. 12t} o]2|3 AT EL top-down W49 HIo
2 71EY Hl2Ux RdS BRI, 4749 Hojg EAste AFH, £94F oSS AF
shdl o g ZEXU Al A2E H=UXE AEer] A WHEd £ge] Hr): oy
B, A £F] vzys 2dg BAEdE §A7} i

EF AN H2Y2 BdS BT BASr] A3 T YIS Aoke ATEE A3
sl gtk mizyxe] 7bx) SR A BA, el ZHMe] B4 AW AlxY Zuof

Ao E4HIE 92 ¥ & UvHGordjin and Akkermans, 2003; Eriksson and Penker, 2000;
Melao and Pidd, 2000). ©]¢} Z& HZL& /4d n2Ysd g o] i olsf, Bl = A9
MR, vzUu29 Prte guE AAA T, g vz2us 2dEd B 3" ol
© Aol oJgtdes EAAHe &AMt
O £ AFAME F 7MA #HL EFeE A2 oY gLd n2ys mus)
W3 olafis}t olES uRoZ Y wZys wde] BA 9 sjuls 93 olojrio] w9 wh
2 %‘335“3} ol sl Hl=Ux 2d 539 BEAS FHoz ATES APy n=y
e 94 e-vl2ya ZdS AdAF AEL 53 AYstn glon, o)l2 7z3)
T3t o] Jtsdde FHE A2 %1‘3}.
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U v Tegelad weh $Rd, 27 dve vzus 24g 48] 4% /1A
ARw FEEW, vxYs mde zyddae BdE wzys dole xHoz TG
G, 719 B8 NEU~ Beg xaudae Fael 2ol LA, AZE L EARE
otelt]ol & F&atn ZAsy] 98] Z1&o Mg wzys Bdg olgstn olF N4
EoATEe 488 g v, Mzys zddgas FHLLE WP
Mz wzyzs v ololgolE Algkath w=us ololdels] Ahe 7)FE mdd M=

U2 a8 371 A7, wsgeEa wEe 4 4 qth

II. W] o] &

21 8¥|=x4xA vd

ZYy2 B2do tig A3 197089 He 5338171 A3 HTurban et al, 2004). %7]]
TAT Fo vz2Yx BRde Y AN g Aoz AFE AFete Az AF A
< (Electronic funds Transfer), A2 &4 Ag W48 Aolstx A dolg 3 (electronic
data interchange), =2zt Holg mEe AHHYE FUAF] 4T A A"
(inter-organizational system) 5 °] th o]F 1990dt) ¢ 71<€9 A3tz AR AAHY A

ol AT ole M2 HEYAS Z2eF Vg9 wAY 22y 2L 59 dot-com
7193 8RS 5 ARG ARY F4E g o] 19959 o] F ¢ AF& A9 st
AAAAHY Sdi¢t B2BS G4 Md Y e-vlzyArt SAHE AYE opd s '

Hlzys 2de digh A7 2 7HH @3 JdasEY gk 4 JEY $FHoz Qlsty
NZ AEE FPHAE v 2Yx D‘*“’ﬂ g F7e dg ATFEC] EAFY e-v2UA
2o ERAAL v2Yse] £ mlot 9 2o 7% ES AT, o] uig o= 3t u
22 dg 2 294 AFe VEAQ J1EL AA T Timmers(1998)E 7Fx|Al&o] E3)
(value chain de-construction)®} %% (value chain re-construction)e)@tE= 5 71x] 7)39)
S ¥ ovzUs Rde §388 BFEAY. oy 71E @ MHES E8A Timmers
T d&s3 gl Hl2Y2 €%5E& E-shop, E-procurement, E-auction, E-mall, 3rd party
marketplace, Virtual communities, Value chain service, provider, Value chain integrator,
Collaboration platforms, Information broker, Trust service?] 117}A] w2y A mdz 733
AT =3 Ticoll(1998)& Aggregation, Agora/open market, Alliance, Value chain®] 47}
Z AdstA e, Kaplan®t Sawhney(2000)E Catalogue, Hubs, Mro hubs, yield managers,
exchanges, Forward aggregator, reverse aggregator®) 7719 v|Z2U A 298 Aotslz 9},

T oo d7 FARe v2YaE 2ddysis PR Ed gisk Aol thgold i)
Eriksson} Penker(2000) AZEd O] AAWS AL W AL FEIIsd TAY] Y
AbgHol2 UMLE o] &3t9 Hz2yx mds wie Agstget olge v=ys mde) 3
d842E A AA(resources), TZ M X(process), & (goals), 73 (rules)® T2tz @A)
HZU 2 28 xA3 2d335t7] 18 &S Asidth. Stabellwt Fieldstad(1998) = A
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A4 w=zYy2a #HAA 7FxAME(value chain), 7} AF(value ship), 7}x Y E Y A (value

network)E 719 FEANA J7HAE FEste Fo FTE A3t o|F9 #AE FA
o Amit9} Zott(2001)= e-H]|ZU XA 7IXE AEF9 YHE J A (efficiency), HU4A
(complementarities), 7] I &(lock-in), FFAA(novelty)E W A2 EA3494
Gordjin(2005)2 H]ZY 2 FolA e-H|Z2Yxo] 2HE RFo] HZ2Y2 BdS FA517] 9%
ZHAHIE v=ds £ Fo| BASe A 2HE FFo AAGsAY. Morris §

(2009)2 Hlz2YUx RdS FASD Y FL8 8A2ES 71AY A FZ(factor related to the
offering), A8 A (market factor), W% 9% 2 A(internal capability factors), A& A& 84

(competitive strategy factors), A& 8. 4(economic factors), 7§13 & A (personal/investor
factors)e] #WHANAM At Z}zte] B3 HF 845 Agkstx

22 MlzUx md 53

MzYs md B H=ys ojotold IR AA€e AT wHE TIHAAR,
2000). &3 71*01 QT A e el glolA A AW AMZE ofojdoelst X
#50] e AS S8 1 ALE A= Aotk w W=y wilo] 24Holo| e
S whea) zgva dEY, A8 3 2L &L AR s 1 7d Pye] FAF
o2 dusHoolnt B8z APRE 5 o}

FWIeN H=Us mEe B2 AR AelE nsar] AP B5L Fsen Ao
Felel, U, FRA M2U2 2 5608 AR gor, MxUs B KijE A
259 58 BRAAE AT vk 0F EHHY B vzUL 2US ASHD G, 4

°l

do

4 dolH =22 Wy (automated financial or management data process) ©]
705 S22 £/ FEAFIL AtHAlcomn, 2003]. HiFEY HRUx E3e
£3 AFH 7129 A 7Aste, o) JEEL o Aoy wzyx u
EA5t3 Qe A9t dREolw oz sty YRR v=Ux Bd 537} enz
AT A#E 7HA 3 A 53] 20008 vl EFHME BiRUs 2do 5359
Eol7l AelA vizYyL vl HE A8 slojgde AYE HEFoEH, H2Y
53819 g o F9E 7)€l JY[USPTO, 2003].
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2 A7 FAL [29 118 2o aA vz2yx 719= F3, Hz2ys ZgdYa 75,
N2 ofoltje] 24 A 7HXE FEF 4 ¢u}b vj2UA 7)9Ee £ 7|F9 =Y
2 G AFEHI Y H2RYUA BHES BEsla A2 HZ2YA ofojrjo] &E 9
T 7180 4AE FF387] 93 Agdd EA3E T AASEHY e 71EY HRYA B
d& H2YA FHE FFELRE Fiste AA-S A EA4, ¥2Y2 ZHdYdas ¥=2Yy
2 olojtjolsg} el FHE A3 7|EAHA E2A &85y g8 FEHET v2YA 719
2 I v=ys 29 AFAHE AAZHLRE FP5ta o]F g oz AMRE BRYL o}
ool & =&37| AN v=2YLE Bd xgQad F5o] dgsojof g} upx o
2 AE vz2ya JYPeEd v2ys ZYYYIE T3 7IEd EAEte 5 62y
2 BdE FHA, o] AR o AEE HZRY2 ofoltyolE &3

AAHQ HZ WHE T8t MEE ofoltolE &3] As) dFd YHE)NAFE A
T EobE FAHSE AR FHAARE AAAL F2EAA AgH ok 1EATFE
g M (literature search), Ad A|2¥9 EX(analysis of natural systems), 71& 7|&9 £4
(analysis of existing technical systems), 3 (analogies), 543 =49 ZAH(measurements
and model tests), H#|U2E" (brainstorming), 635 *'H(method 635), 9 3}o]*(delphi
method) &2 WHEEo] 1 do]t}i[Pahl and Beitz, 1996]. &3] Park(2004)& AAZ AL&
A3t olojriole] AAZE T Atae] WHES Agstn Yt} 7129 AFE L wd2RE A
2E& AFY ololtolE =F3H7] AT AAHA HIE A8l additive H 2, Subtractive HZ,
change %<, Substitutive <, converse A<, concurrent J =& Aleral ¢lthpark, 2003].
B dFOME 71&9 H2RYA BdQ FxIy ZYdad Fdsa, N2 9 A4S HJ)
AA, A5 T PEe Bad A2 v=ysd oolrols £t WYEL AL
t}.
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32 ¥=4x 719 =

2 ATAE vxys mde] B FE ET2A H=US JNSE AR w2y
& A9EE AMH PR ydaAY, /e ARUs B 2ES AMdE PEE 3
AAE F30] 45T Rolth. 53 MzU~ Bd 58 BAE @ v=ys 2Ug 1Y
3 glow, FXE dold Wolsst EAGTE FelX AL A

B2kt 019 ol RAA Wt vz 2

l;
i
i
o

ATE vIFESHY vxys Bd 53] doEHlo] XA leqéﬂﬂ odd 7

g
2
o, "= 53 A$ H=Y d& AEstd 58, 49 dHolH ZEAlA I
(automated financial or management data process)' ol&t= o] &2 705 Fd22 EF39. 5
ZA7]3 gitHAlcorn, 2003]. 58 BME 7¥Aoz 58 AL, 2%, 49, F7EA 59
F28 /BT gom, MzUs 2de BAGs AAMCR £h8 ¥ ARl 705 2
st <E 1>F 2ol a9 38 a9 FhaFor TRl Hu, (29 2e 7 ¥HY
Eo 42 58 5% 243 RoFn v (29 26l e dsh Zo] 1 1§ FAL
2 uz=ys Bd 559 $50] 19908t FRolF BLAAL & & vk £ 1M 1§
A Hz2YA 2d 539 5F Folg§ AHHY, 539 THFL 19708 U FH FE3] YElYD
Atk 2 19909 FHF o] M SEHE HIZH" 24 53519 T5& &3] o] Fo{AXA
S Jow 19909t FrtolFol B2 A §43%] Frtete EEE BHoFa Ao vj2ys &
2 539 Frhe FE AHU Zlgo] dutslEr] AlRstE 19959 ol F FUtete A4S R
ol Uth. 1YW F Fote H|2Y2 BY 53] F 19959 FH 200397tA & H 6230709
S8olA BXE moldog H2zYA FYuES FESJY FE2E V9= HE2YU2E 7Y
o] 842 &5 7|EY HzYA EdS e 891, A2 v=2Yx olord]
-~ sAxds g o
1 705/1 ~ 705/45 Automated eler%t;;c:glemir;cﬁlr :;glé;lnségfss practice or
2 705/50 ~ 705/79 Business processing using cryptography
3 705/80 Electronic negotiation
4 | 705/401 ~ 705/418 For cost/price
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l-'— 1 series =~ 50 series 80 series - 400 serics = 500 series I

(22 2] 705 Z2eHAQ FQ ZEEY H|=UA TH E3 E2 F0|

V.e-vzyx 2d =Zgdg=a

Mzys wde) zYQ fak naysd @ AAFoR olsdsty, 2 ALe 183
w, olE Brke] A8 AHEE o MEUL 2d F23AE A% J1EHA £ AT
o dw @ FEHE vzYs zdAdat wz2Usd g $4% At Moz i

Aol 7t5etn, v2U2E odstn FABesty FFE £oldA & 4 Ut [Eriksson and
Penker, 2000] H|z2Ux B2do ZHJYPIE= H2Y2E ¥ B4 weg dgst de S 7}
AA @t oA AA 7HA FA49 #H(value viewpoint), HIZY2 ZZ X FA &Y
(business process viewpoint), AX A]2~® #H(information system viewpoint)S. & W& F
AT ol= H|=Y 29 ol FAREY wiA, Y&, A, AFZAGY ZolojA 7]edFd ulglA
Hz2zUy2 g dAglsta EAe719s ZadYaE T4 AsidE g - vz
Usg ghobdt Ziclzte] tigh Jojrt o]FolAof 3t} H|ZUAE wigtre #8e HAAo 1
49+ o] Hu},

4.1 e-¥2Y 2 7}A] #H

7t B AHL e-vl2Y2 N2 AAR HXNE FEen, FEAI L, AHEtE &
Hell 24& 2EY F2 7YY A 2 BA FEAA ¥z2Yx 0}°]l$]°1€ T3 A
Hl 22U 28] ofoltyo] & HItstAY, 71 =9& FEs7] A Wy #4E 1A A ot
Stabell®t Fjeldstadv= A& <Q W=y #HNA 7k A& (value chain), 7}x 4F(value
ship), 7}&] YE S A (value network)E 7|4 FTdA 7IXE ZFEsteE F8 JFTE AYstxn



o]E9 #IAE g ot 7HA A& -‘?"J%—% 3t AFE A FA4E F3H9
AXE FEaH, 7Hx] AL 1A FA 2 87E dFs Fo2A JAE FEIH. 7HA
HEYAE 243 A4S 25 3% §t}Stabell and Fieldstad, 1998]. Amit®}
Zotte e-¥]ZU2dA JHXE ZE9 9HL FAA(efficiency), B ¢4 (complementarities),
27 & (lock-in), ZAA (novelty)e ¥l 7t M2 B2 & JHAmit and Zott, 2001]. &3}
e AE AdD &S 902N ATl JHsE, RAAL AY AFY AT ofd #
g AE 2 Nu2E ATFezN 5T & gtk 14 1R QA AFNE FEe
AL guisiy, ML N2 AF Fe MH2E AFIAY AZE FHeE AFS
AGFozn 53}

Gordjin® Akkermans& H|ZUX Fo|A e-vjZYzd] 2H & gFof vHz2Yyx RES
A7) 9% ZHANIE AL AL v2Y2 F3Y Fo TSt THA Y 2HE
%3 9 HGordjin and Akkermans, 2003]. 7}x] 9] A4k ojF, AES AHYFoEA p=2YA
g 2dgag. A 842F YA (actor), 7} A A (value object), 7}x] FEE(value port),
74X Q1 E]# o] A(value interface), 7}X] il $H(value exchange), 7}X] A|F(value offering), A%
A Z(market segment), B} TE(composite actor) 22 FARY. <& 2>& 7}A #A29 #
HolA vzy2x 2dYS A ZHYYIE RAEH.

10
HU
=
_\,L
m‘ﬁ ¥

<E 2> 7tx| MEo) BHOA FHE v=HA DE =YY

b

3

) 9} AH(actor) Fd& 28 £ de €AY FAH A%
7kx] 2 A (value object) AANA AFTHE MuA T AF
7tz % E(value port) 7tz AAE A3tE PAAANA AT A T2
7k ¢lE} ¥ o] 2(value interface) 71X £E9 2o

7}x 2 gH(value exchange) = 79 g2 712 XEQ oA

742 A& (value offering) 7Hx TES BE

A A& (market segment) TE9 B4 HARE AR ANF
#9228 (composite actor) 9o} B

42 e-¥]Z2Y2x T2 2 #H

HMzUs Zedsd B NzUsst FaRe 34 A 23 REG vzUs B
oA AA AHgEE AF L Aulzg ANE AL AT PES Adw drlE =

A2 AJB/AZ Yy, A FHoRZ FFFH AY AR dF =g & AR
ZEA2Y ZHL Y35t UML % Petri net®} 2L =471 A= A2 ¥[Eriksson and
Penker, 2000], 1242 g dxyold & 9t wlz2yx 228 B4 3 A2g 755
% AT [Davenport, 1993], Bl2Ux T2 A2 E¢3 338 9 @ Aujxe A 2
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AHgol tg A7 WA= giMelao and Pidd, 2000].

Eriksson® Penkers AZEd o] AlAGS /Aidd o AL T+%33le Tdst7] 93] A}
£ 50l UMLE o]&3te "2y 2dd S AA3tAt. [Eriksson and Penker, 2000]
oL HjRU2~ T 29 FAEQ] R Age] 2HE ¥Fo] ZHUYIE FAEEAT
v =Y A ‘E_t;.js] TALAE AA A Y(resources), EEZ A A(process), & & (goals), TF3 (rules)
2 FEs vk A v2Y2E FY57] Y3 Bog 4F AAE YUt ol g4
E2% A Y(physical resource), 733 A Y(abstract resource), 7R (information), ¥
(people) .2 FEIITH T2 M2 HRYAE FASY e EF5EY AFES gudg. o=
AA & (activity)Z o]WE(event)Z T2 F Ut S TEA L JPF 2 JE &
A7t Hv oHEE ZaAA7t AZetE o WAL Julsn EHL vzYxst 32
How olFnz 3ste HE FEIY AFTERE AW, AZFAQJA  EFH(quantitative
objective) 3 AA A<l E-H(qualitative objective).Z T Yot 7FHL HZYUXE A3
sted o3 wAN AgzAL A ¥ Aol FHEFL IFHA(derivation), A<
(constraint), &) (existence)= F®#& & At} <& 3> Erikssond} Penker7} A3k v =Y
2 Rd /I E HoAFa ok

<X 3> Erikssont} Penkere] Hi =LA ol =Zajoleiz

a4 A9 | AA FHe AA%E A
29 44 A9 | v=Uze Bad olo|goit Ay
(resources) An A, g, de due wds L A
a1 Z2Az YlH BEaE A
PP g% EUREL R P
(process) oM E ERQ AY T2 AL W3l 72
52 34A 29 | A58 BARA Zoe 22
(goals) JH 23 | £Asse ¥d b B4
54 A2e] WatHE Wi Aold e 74
= Ak | mzaze 7z 2 AAE Akt 74
= At Juel EAFTE @ 7

43 AR A9 #H

AR AAY BHL v2YUA AP =471 HE AR Alx"e] TAHQ A 2HE @
#Hdolt. UML, § Ayl F9 7] 71wstn glon, MYy FZo] IT dxYols 2
22 o]FojAa Yvt. AR Al2gle] FE7F o] BHY Ao HE 4otk AA HRYXA

> A
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o] &Y 7HAle] 5L BE HE AR Axd #Ho xdo] g w y|gd 5 gt
[Gordijn and Akkermans, 2003].

4.4 e-¥l=U2x ofo]r]o] “iﬂl 1= A

B ATE ARS vMAY2E T2 9 ZAANAE PAGD M=U2 ool
FAse Ee AGBYG g M=Uss 27HaR e AN BHO OB HIH o8
Adsy) A TzAs B GF Yool EFHolo Bk AN BH) P2 W=Y~E
Fohe) AT & U= AN FES T2 oo BAT 4 gdod, ZEAs BYL o )
Yzel €9 754 e detalyl 9sl 488 5 Aok Bee mzUx oojtole] £58 9
B AgEHE HZYs 5Y Zdae) A2 a0

44.1 v=4Y 2 P9 A (business actor)

ZIgde] BlzYs FAo A A E5& g FAS Jegdg o] v=Us F8d

LR q¥L sy, JHA AL, FRY mEe] F4o] Ao F2 7199 ol FAA

(stakeholder)®] ¥4 & F3kel 7 ZFATANA GFAAD AUtk olAFAATE A7 7Y B2
o ol gAAe ool olA YA v 4 QATHHl and Jones, 20041 719 9% ol4]
AR E 14, FERA, AAA, AR, mx AdFEA, 12 gEe 42 & £ oo,
4 WRAIME 297, 49, 52 A2 5 & A o5 NG AR A2 R A
B TR, ol% B ML BFA Belad G5 aelt Azg vy

ZU2g AEE F2AA Qol YA BAsn shetali
12928 ARstn T4E A2 Moz dx Yorw 99
SR EVECE ELIEEEECES

she 719 W, MEUs fEY, anew

r-{o

ol
¢

Aol F2 o] ozt Az
2e AT EFE M E
7b A AH, 7bA] FE BF FEAHA I

TR ¥ =2UA P9E &3,

el

1

442 v =z2Y 2 35 (business activity)

HZUA #F2 3ty o9 FYo] sty AEER wWitEol uAd i sxE Xﬂ—"é‘}“
PAE YelUu, S0 Roe Ei A2 #e 7 @i Davenport, 1993]. |22 3%
A 45 BAL V12 Gon, ANW A2 SAFD FUN 15E T )

A9 2 AF/Au 29 #do] Hof %c}. oA ofmF Yo] WaHo} Yo Anel E]
g4 Mulag deis Aol ofug, Uo| ojgA W@se 7}*=’ 4geE 22 FRAoz o
7oA JHA e BEE 2FS AT, A S5 B, AP S Fo 5o
2 olfol4 dlth e MZUAY AT ANBE ¥ D AL RE Aol A HE B
of Ho} gt et BHA MEUx B2 PG BAdAE e vl =2 2E Eato 7}
A7t FsE BEe 23e BEFE Aol ey e wZUsdE F2 u=yse Fu)
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d (efficiency), R ¢+ (complementarities), 178 & (lock-in), &A1 (novelty)e] 8.AE =3}
o 7IX & ZE AF L AH2E FE e S5 o2 Adss ¥Fo) FE 99 2

A% ] dof 2. & ATANE e Mzysd B5E AT IE T5 AT UL ¥F
02 rm BE FEL ANBEOZ TR} ZadNAE P,

443 A3¥E/A Y 2 (product/service)

e vzy2ae FARlN MY, FF, AdHel wzUx ARl AXE AT
/2R AF/A2E dehdoh AF/Mu2E =gz AR el AU dd
59 323 o|F HANA 71%1 2 2A4% 2& oaABARS AL 5

| Bk ole ABa AFY, ASE, 243 ABEF 59 2& 499 44 7}
glom, T4, 28, 95, A4, wlz 53 2o PYY 44 M £E U el
& BHANE o2l FRE RE AT A A5 Agan A0 F2 A% A
%39 AEFL UFE A9 go

wHe AFE HEE A9} gl

& N @ o oo rfr
o C
N
N
lo
> 2
oft
)
N
2
m%
@
=
(N
>
FU
M
o
gl
o
o
2

b

fal
Gordijin?®} Akkermans® 7 $-ol= o]l 7}x] Az
I ek & 7oA E AF/AEEE A &8 AE el A
o YA v 3 Gordijn and Akkermans, 2003].

444 v Z2Y 2 AW (business information)

ox

=

=
°

N

w o W OWN oM

Lo
—l>r
o2

Lol 8 M f
(¥ W1 gt o

N A N
[Nm‘:ﬁrz o
N oo N o g 2 L

.,..
=
)

M = o
o N &

of H% wvl, olE2 AA, £5, AdGoA WZYL G AN E
b 2 AFe wzys Zdq9ae Fa aseAd WzUs dus

A W AR} 7Y AN FRE PRI

]:rl (T DA

445 71% (technology)

eHlZYAE 7| BAoR QEYoR giEE 54 743 ATEHZ gusEs AR 749
BHE Fato 7t A tHKodama, 2004;Timmers, 1998; Ticoll, 1998; Kaplan®} Sawhney,
2000]. =% HTol= 2ntd 7led A 7led wAoZ Qite men=yAg y-HRUA
of did #AAE Frksta ool i A&, A5, Mol IAY: HWu and Hisa,
2004]. wtekal olE g Zlee] e A2 HRYA 29 7o) Hu Qon, 7)1ERAo]
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A e-HlzH2E 4
AME o3 7l F HAo] Hx
sl ol & BB LR 2L H2YA

V. e-H| =2 7199 723

<E 4>+ y2YA 34 EFoA =24

<H 4> H|=4A J|IQIE=

ed Bxez WP ok evzvay ofoltol 3
SESEPIFE RS
ofoltio) &l Hge Aot

MzU2s 719E F F2 79=8

74

v =2~
subjective)

F# (business

company, department, employee,
employer, manager------

vl z4y2 HBEY (business

v 9% partner)

(business actor)

manufacturer, supplier, distributor,
retailer, advertiser , agent, financial
institution, investor -----

27 (customer)

customer, purchaser , patron , shopper,
recipient, passenger , traveler, applicant,
cardholder, payer, resident -----

ANE ZE %% (product creation
activity)

invention, operation, production ------

AEF AN &F (product

transaction activity)

payment, sale, billing, accounting,
purchasing ------

HzU2x &%
(business ] communication, management, storing,
activity) Hl 242 2y &5 (business selection, advertisement, analysis,
’ supporting activity) investment, distribution, delivery,
collection ------
22l 7[¥k &% (online-oriented . o
. . authorization, printing -
activity)
] . h . ) .
&8 AE (tangible product) voucher, v1deo,. 'c-(.).r.nmodlty, prescription,
A F/A 8 2 car, newspaper
(prod'uct/ insurances, health, incentive, annuity,
service) 73 AlF (intangible Product) estate, rental, life insurance, household,
contents, electronic money::- -
workflow, portfolio, capability,
ZA W& AHY (inner- knowledge, indicator, matrix, biometric,
HZUA AR organizational information) framework, threshold, outcome, revenue,
(information) goal, situation--

x2 % An

confirmation, income, insurance policy,
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authority, duration, product information,
(inter-organizational information) | indicator, costs, currency, preference,
history, relationship----- .

computer, device, database, server,
terminal, memory, storage, processor,
7Y% (technology) module, embodiment, identifier,
management system, processing system,
files, printer, solution -+--:-

@ ulzUs 2d ZgQeae 23 AT AL BT At 2A W=Yx P94,
Mzys 8%, AF/Muz, z2Us g, w2z J1ey §502 T4 At wzy
& FYRE v=Yx 24, N=2ys BEY, 240z TR0 Utk w=Yx FAE A
2 A¥2E AT nAg dPoE wEUAE ADsHE AR o Se SaAE BAR
& Yden M2Y2 FEUE NzY2 FAG 24 Adsn N2Y2s 2930 319
AL e AAAE G nAe AF/ ML AFLLOZA JI5ie) ol FEl 7)
of gk,

A AF/MNE FE BF, AF/ANE AY 8%, M2Us A9 85,
oz FREt AB/AME FE 85 N=U2e AR B2 F
AT/AE 19, 4, BAHE 58 A2 sled, AF Haﬂ BEe Bed AE

ot A9 % 29 A 3 e %w dne Fase 25
b 22l AN FEE ewlZU2y Al Bad BEEL UYud.

AE/AMB 2 2A F¥ AFF 739 Zﬂ oz b}ﬂ‘:}

‘n‘o oy
AR B HA LA EASE AFoln, FPo AFL EHA At EA5x Lo}
HAA RAY $R)R) A%}—t- 279 AEE °l°k7l . F2 @% Az Qe AFE 7+
o AFLz EFHY, nAdqA ALds M2 AS T8 AFoz RHAT
Hlz2U2 HHE 71%! Wiel Ader 719 R AR ydr 7194 Wi ARE vz
U FA Y] ARAM AL 7HE, #EHe ARE 72o® 1 Jon 7Y e Ans

nA g g wEgs FA% #use] FE8HE ARE slEor ¥

NNEE enl2yae ¢ AREAVE HZY2 FYo] F83 J8L Psin ow,
NEE 71EE Bl M2 v2ys 2do] 78 st FolA wzyx ofodo] =
Fol Ead axolth HzUA Bd SN AFHA L FEHE J1EL diREe] An
FA lg2A olgol wzys Rdef Ty e

HEL BlZU2s oeltield] Fude 7&9 uzys mdold. 7|29 MAYs wdg
Ard uzux 29 ZdPae) nel FHR o)) TdYas g9 asd e w
=zUyx =5 o] Blzus 2l g3 34 928 FPFY 2Y /12 H=Ys vy
AN Zzhe] ast @A) wizyss B S 1114» AA=go) 258 £
A At ole g ulzw dese ulauz: 2
AE ﬂifﬁi F29 Aol yi Hlz Y A @sta Qi) ol @ thd w)
22Uz J19EEL A2 H=2Yxg o}omoi% AFste @27 2+ Utk g3y Zzte



S
e

steladel EHD M=Ux JA=ES AHARo 2 A2 HZU2 ooldols &
o,

V. e-H]=U A ofeldo] & Al

A7l = FEAY] FFd BuE FAHoE 3 AT v2YA 2dE Add Ty
Aag 7lver BRI, F ¥ 229 H2Yx 7= ANPoH ARe u=
2 ofoltjolg =&3E HHL AN

F3AY ANGF H2Y2 2dS AAE ZddYad a2 FAE Aol <H #>o E
btk 34 4 22, YAX, @A g} vgr)E Aysn FTeAe Aw
of FgollA el wet nAe F FEIG Fol W JJEHQA szl AW} sFH o
Y39 FEAL YA, 1A, AJQnAA BefstA dok o] o FFAL s1H L A7
R FTAY FFHA g b2 ARG AgeA =5y, 29 AFANE GFG TR
FedE 7 F e 7187 EAGY. VI A4 g nAe] g4 ulgo] g
1, 59 g5 Hgel DA FTA: AP WS AFeA Aok AQ nAY g
AX &AL sty HHHH“ A YA} FEALA Fotzk £ Qlom W3 2 AHUS F
@ evizh sbestA Aok F3AY QAN e F2de) AAL AAET Aok F PHaA
Be &4 A AFE Fo7] A8 7§ /M nARG B F9 doke Wi AL
AHESHE A S 2Asith wektd AR ®ak olual ook AM wE gr3ale] e o
A AA ol shtolth

<E 5> olH¥ 71EAA AYFFe) vxUs e FFAL) AAAYY FFA oo
R EAE FHOE BT vk v2Y2 FARE FFAL A FE AN sgn
A Foz olFolx Qor, HzYys FEE AW £, AFHY, do, £243 Fo| 24
doh AFeE AulaE FTES Aujzoln, 2ux BAX, SFUYA), G 48 S FR
g Waz P |

8 as
vl =y 2 F£4 airline

HZ2U A ezt H 22 StEY airport, travel agency

a7y individual, company
AF & 5% -

Hz2uyx g% AE A 8% ion. booki . i
(business =3 5 reservation, booking, paying, canceling
activity) i ici i

y MzU2s Y S scheduling, pricing, contracting , demand

forecasting
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229 7ia &% online-booking, online—checking, online-canceling
A F/A w2 38 AE -
(product/ -
service) 8 AFE travel
Z22 YR Qe ac'coun'ting inf(?rmation, processing information,
client information
3| .. .
H!Z_L]_/_': .]"E departure, destination, date, plane, reservation
(information) 27 9B An information, pricing information, money
- e information, advertising information, activity
information

information technology, system for reservation,
system for management, navigation system,
financial computer system, datum processing
system

ZUz ololtol g E&a7] AaiA 27te) ax
£ olF1 v vARYs 7I9=8 WA, ZYdeas zt aAadE Aoy YT E
MARAL, 712 NS Adae FHL

=

=

il 2EE 5 Tk 7 8ad JIHNEE ARNIE AAA HZUx Bd EFN &4
7IN=E AEFeEH AR HRYLY otoldo|E AT

A4FEe dF AR, H2Y2 YPAte] FFAL gAY A 1A, VgL AESR o

Fol Jou, <K 4>X A2 JeEld A3 Zo] ‘manufacturer, ‘supplier’, ‘distributor’,
‘retailer’, ‘advertiser’, ‘agent, ‘financial institution’, ‘investor’, ‘purchaser’, ‘patron’, ‘shopper’,
‘recipient’, ‘passenger’, ‘applicant’, ‘cardholder’, ‘payer’, ‘resident T3 Z< J|Y9=2 oY s)

BozH A7tg F9 53 F5d vzU2d ooldols £58 4 Utk 7Y, wz2Ys 8

&l 'profit assurance'#= FHIF FAED L W, AGTFE 3o BP9 AIL HEs}
= MEL B2YUA 249 ofolto]E &ET 4 gth. FFA1e] A dAT u|Lo| ot
= 33edd Wl s 530 dA 5} l gorng WMA=E £l £Fo] ¢t Holx F

shths 9e WES ok ole@ WS RaEActe
Sdg AN+ AT, <E 6> A% Adel TR AT A

Holel dg naFw gtk

X

2
T3 AN AR E v ZY A9
2& HZRY 29 olo]
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<E 6> 0§ &3e| MER H|=42 oto|C|of

v z2YU A F4 airline

H 242 PAx Hz2UA dEY airport, travel agency, insurance
378 individual, company

AF FE 8F -

reservation, booking, paying, canceling,

= 3 o)
HzYs &F AT A 2% insurance fee
(business ‘ — ‘
activity) zys 29 85 scheduh‘ng, pn01r}g, contracting , demand
forecasting, profit assurance
28 71dt g5 online-booking, online-checking, online-canceling

A F/X 8l = 8 AF -

(product/ -

service) 78 AE travel

accounting information, processing information,
client information

HZU2 AY

' . departure, destinatidn, date, plane, reservation
(information)

information, pricing information, money
information, advertising information, activity
information

28 9% 3w

information technology, system for reservation,
system for management, navigation system,
financial computer system, datum processing
system

i. 24&

A2 vZ2YX ofolro] & JiEst, o]& st AL EFPAC] 1 #e =¥& 2
S8 3, AAAY P2 HIE7) GolatA] ¥ Bofolt. B AFE olgd 54E 7t
A ANZE HZY2 ofolroj =& 93 EES Adstn Aok ¢4 vz2y2x 2d 5
FE MY ¥2YL J9E FELRE BT F, o8 ATAsA v2yx BRdg gd@IY
A" " Z2U2x 2d Zgddars vERYs P, v2Ys 8%, AF/AHA, vRys
AR, 712 FA4H A st vzYx EdE 286 S ZHdHaY 249
HlzU 2 F19E8 71580 o] JIHEEY 292 vl2ys 2do 7231 I FHE o] FA
Aok A2 HZY£9 ofolfoje o] FxE Bl2YA BEdS ofFE H2UZ2 J|Y=9
H3E Folo] TE2FT 24 22 F oW YE Y=L A2E 9= 2@} Ed
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I B ATE AR Mxys 2 AusE FA] 9% PHES EEdE A7
@ AWHSE G6E AL BAd BE DA ARG AA, AXE WU oleltiols}
AR vzyzz QAR ARH7] ARAE AQ A5l d@ Wobst ol oAk B} of
ool #Ee) MEULE ANSE Re A5 Aok AA A5 479 W2U2E At
S BHANE BAE 7P Rl BA, M2Ux 299 J9E o) DA Y 2as)
REaoh MzUs 29 S8 dehte 7AEES 551 dadgesH wzY2 ooy
o F4e 222 &1 dout 2 A= BAG U@ 22t Bay Aol
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