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Since China began diplomatic relationships
with many western countries in 1970s, Chineses
had more chances to contact western cultures
and changed their consumption concepts or
styles. Especially, many foreign companies
with multi-nationality installed their branches
at China, and that accelerated swift economic
growth. Also, a generation who were born
after 1970s were reared in the rapid political
affluent
financial support and enthusiastic sincerity.

changes, but in their parents’

They show a different consumption behavior
with other age groups, and diverse needs and
individuality for clothing.

The size of clothing market in China is
estimated to be 4,650 hundred million Yuan
and that is as big as almost 4.5 times of the
clothing market in Korea. Chinese women are
main streams of consumption and over 50%
of them have the right to decide purchasing
at home by themselves. Clothing is evaluated
as a major item which leads consumption, and
especially Chinese young adult women control
clothing purchasing.

Universities and companies in China have
begun to show a strong interest on the con-
sumption behaviors from 1990s because many
foreign companies with multi-nationality needed
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more information about Chinese consumers to
understand them and to broaden their market.
Psychological characteristics and responses of
consumers are very important in consumer
behavior studies because sociopsychological
aspects of clothing are more effective than
functional aspects of clothing. Sensitivity pursuit
propensity controls impulsive purchases. However,
there is few materials about Chinese young
adult women’s clothing exploratory behaviors
and shopping styles. Also, there is a strong
need to study more about Chinese consumers
to accelerate economic development of China.
The research problems are 1) to identify
factors of Chinese women’s sensitivity pursuit
propensity, clothing exploratory behavior, and
shopping style, 2) to classify Chinese young
adult women according to their sensitivity
pursuit behavior, 3) to identify clothing ex-
ploratory behavior and shopping style of cla-
ssified groups. The subjects are 500 Chinese
young adult women of 20 - 35 years old in
Soju, China. The data will be analyzed by use
of SPSS PC+(Ver, 10.0). One-way ANOVA,
t-test, factor analysis, Chi-square test, and
cluster analysis will be done. The results can
be used as guidlines for marketing strategy.
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