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Color is one of the most important, cost
effective and value added factors on product
planning and marketing. China has been the
fastest and highest growing country in the
world in 1990’s - 2000’s. China is (will be) a
main country impacting on Korea economy
and it needs for many studies about various
Chinese culture, economy and other areas.
However, there has been no studies and res-
earches on fashion color planning for China.
Therefore, the comparison study between
Korea and China on the color planning and
application will provide the current situation
on both countries’ color planning and furnish
the practical information on Chinese market.

In the study on both countries” fashion
color, it requires various and in-depth re-
searches. Also, the study will mention each
country’s environmental color, historical color,
contemporary color, color emotion, color
imagination. Of course, it needs a research for
regional colors since China's country size is
too huge. Fashion color planning is done
every other yvear by Korean as well as China.
The most predictable color is determined by
Intercolor. In the Intercolor,' each country
prepares the "Proposal Color” and will present
and their countries’ proposal colors and dis-
cuss and select the "colors”. The repre-
sentative from each country go back to home
and take a review process to determine if the
Intercolor's proposed colors is suitable to each
country. There are valuable color information
published by Pecler, A+, Nelly Rodi in the
color decision for application. In Korea, pro-
fessional market survey have been done to
check what colors are the best seller product

and the worst seller product color. However,
there is no available market surveyed data in
China. The process for color application is :
1) Once the seasonal colors are decided. 2)
The colors are appealed to the textile brand
and apparel brand through seminar. 3) These
colors are applied to the products for their
consurners.

China has wused their traditional colors
based on the principles for the male and
female and the 5 elements. Recently there are
many changes in color usages by the eco-
nomy open and westernization. Korea had also
used the cultural colors for a long time, but
are adopting various fashion colors in global
trend in these days. Traditionally, Korea and
China have used very strong and original
colors. China used the limited colors with
dark tone. In globalization, Korea and China
are adopting a wide range of colors from
vivid tone to pastel tone. Current colors being
used at China are very bright and clear. In
the trend color application in Korea, all over
provinces adopt the colors and trends almost
same time even though there is a slight time
delay between Seoul and other province.
However, there is a regional difference in
colors usage in China. Peijing tends to keep
traditional identity while taking contemporary
trend color, Shanghai is very sensitive in
fashion colors. There are also regional dif-
ference in adopting the fashion colors; the
more developed region, the higher adoption of
trend colors. Chinese feel that the color image
is getting globalized and is being pro-actively
used for product planning
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