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In the 21th century, the age of the material
civilization, with highly industrialized system,
the consumer’s value and the preference are
getting more diversified. Recently consumers
have got so many alternative for their choice
with the new product appeating in every day,
every moment. And the life of product is
getting shorter. All of these things make con-
sumers behavior more complex.

People make a decision for some behavior
based on their own experience, personal habit,
social rule or custom, and values that made
by idea which they have and also environ—
ment they faced. It can be very important
basic material for predicting a consumer’s
behavior because he settle his behavior within
this values. So we have to examine the values
prior to study for the consumer behavior
about clothing.

We can get many definitions about one's
values; first, the desirable thought about a
purpose, a means and a way of personal
behavior, and a standard for choosing among
possible actions. Second, as a abstract concept,
a advisable behavior or a guide draw from
person’s experience. Third, a general opinion
or concept which can be changed by a time
and a place. In marketing part, values is
defined to the recognized expression of the
consumer’s basic and fundamental needs, the
standard about the decision, and the guideline
for the behavior in ordinary life.

We can expect consumer behavior which
is related to consumption is also affected by
values, same as personal behavior is affected.

Consumer behavior, a subordinate cons~

truction of personal behavior, is an act and a
behavior by consumer and buyer. And it is
the process of mental and physical behavior
during decision making for acquisition, con-
sumption and disposal of materials or service
which are required for sufficient of person’s
needs.

Clothing is basic but very important goods
in consumer’'s economic activity and the
consumption behavior for clothing is also done
by decision making according to values,
Clothing goods have very limited life span
and they are chosen by social and physical
standard at that time. And even if the prac-
tical and functional value of clothing didn't
changed, the value added change by times.

And then, the focus of the almost esta-
blished study about clothing consumption
behavior was limited in the purchasing. But if
we use the clothing consumption behavior
equal to the purchasing, it will have very
limit boundary for study. So there will be a
need for study about various consumer
behavior including the use of rental service
which is booming in these days and about
the values which can be the reason of these
behaviors.

So we will study the consumer behavior
dividing it by consumer's values to using
rental service and purchasing. And question-
naire will be used.

We can expect getting the basic data for
the using rental clothing service which is
presented as a new alternative for consumer
behavior recently from this paper.
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