A Comparative Study on the Articles Content of

Domestic Licensed Fashion Magazines

-Focus on the Korea Marie Claire, Bazaar, Vogue and Elle-

In this era of unlimited information and
the Internet, numerous licensed fashion maga-
zines are currently in publication to satisfy
the varied tastes of customers and their
demand for more profound information and
intensive news. However, a significant study
on licensed fashion magazines has yet to be
conducted despite the importance of the
Korean fashion magazine industry.

This study compared the publication fre~
quency of fashion-related articles in each
licensed magazine, which influence the diffe-
rentiation and identity of the featured ma-
gazine, and measured the extent of the in-
fluence of these licensed fashion magazines on
the fashion field and customers. It is also
hoped that this study would contribute to the
development of licensed fashion magazines
and other kinds of magazines.

Research was conducted on the table of
contents and fashion articles of four licensed
fashion magazines: namely, Marie Claire,
Bazaar, Vogue and Elle. The composition and
characteristics of their contents pages were
then compared and their differentiation and
number of fashion articles were analyzed.
Through this process, more effective ways of
advancing the characteristics of each licensed
fashion magazine were determined.

The main results of this study are as
follows:

First, Marie Claire needs to supplement its
trend-oriented articles with information-related
articles, including trends, news and interviews
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with fashion personalities. Even though
cultivating women is one of the concepts of
fashion magazines, Marie Claire was found to
be the weakest among the four magazines in
terms of shopping, collection and news items,
with the exception of style.

Second, Bazaar needs to feature more pro-
found articles on designers, models and CEO’s
of leading brands. Even though it publishes
professional information on fashion and beauty
as part of its image as a professional fashion
magazine in the fields of fashion and beauty,
it has fewer articles on fashion personalities
compared to the other magazines.

Third, Vogue needs to come up with various
styling tips in order to provide professional
fashion information and meet the reader’s
tastes. Vogue provides professional fashion
information through shopping, brands, inter-
views with fashion personalities, and graphic
features. However, it presents fewer styling
trends and tips related to coordination com-—
pared to the other magazines.

Fourth, Elle should present professional
information on the fashion market to fulfill its
characteristic of focusing on marketing. Elle
shows a very low publication frequency on
shopping and brand-related articles while de-
voting a significantly higher portion in styling
tips, collection and fashion news. Based on
these results, each fashion magazine should
be modified accordingly to give full scope to
their particular characteristics.
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