Study on the Analysis of Fashion Cultural Goods
which Apply Korean Image

Cultural goods stand for all areas in which
the area of intrinsic culture of each country
combines with economic area to make the
object of industrial production and consumption.

The field of design also emphasizes con-
stantly, "Item with the property closest to
that of Korea is most international.”

Finding the aesthetic value built in the
background of our culture and art, this re-
search examines and analyzes in what con-
cept and how our own Native Design was
transformed into image to be concretely
applied and reproduced in modern design
products.

As the scope of developing design of
cultural goods is very extensive and various,
comprising commerce, industry, products, fashion,
industrial arts, traditional industrial arts, etc.,
this research selected object for analysis,
focusing on small pieces of fashion utilizing
the textile design such as costume, scarf,
necktie, etc. which were classified as fashion
cultural goods. ’

For general investigation,

1. As factors, namely the base ¢f Korean
identity and sovereignty, Korean society and
historic background, the temperament and
propensity of Koreans, nature and culture,
aesthetic prerequisite, etc. were investigated,
all of which endow Korean characteristic and
difference with value by dividing and ana-
lyzing invisible, spiritual and abstract existence
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from visible, material and concrete factors.

2. Investigating the etymology and meaning
of image and exploring concretely the area of
extensive image, this research analyzed how
Korean things were visually reproduced and
transformed into image.

For this purpose, 1 referred to relevant
books and literature, and trend magazine,
various catalogues, etc. and visited organi-
zations related to cultural goods, manufac-
turers, museum, industrial arts hall, etc. for
corroborative investigation.

Then, it turned out that

1. as still remaining in outer representation
of classical realism in which the object, the
original, is imitated to visionarily represent
the image in the 1 to 1 responding relation of
object and image, modern and fashion property
is insufficient;

2. since Korean things are too concentrated
on design, the image of folkways is too
strong to globally sympathize notwithstanding
fashion cultural goods;

3, though Korean things were represented
and transformed into image in various shapes
and methods, having the value of characteristic
difference as visible, material and concrete
factors, the inner representation and metaphorical
representation of Korean image by expression
and abundant imagination as invisible and
aesthetic value is highly required.
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