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The purpose of this study was to identify
and measure the seriousness of such compul-
sive buying patterns of female college students.
An attempt to identify the factors related to
family structure and credit card usage has
been made to find an explanation on such
buying patterns.

A survey was used for this research and
the family structure factors were measured
based on Moschis & Churchill(1978), d'Astous
et al(1990) calculation methods while the
credit card usage was modeled out from
previous studies and inguiries. Population
statistic factors were based on age, major
discipline and social status.

Random sampling of women's university
students living in Seoul and satellite cities
who had made purchase of a fashion item
within a year. 388 complete survey forms out
of a total of 420 that were used were ana-
lysed for this research. SPSS program provided
statistical analysis while the frequency, des-
criptives analysis, Pearson’s correlation ana-
lysis, regression analysis methods were utilized
for the data analysis.

The result findings of this research was
as follows.

The First, there were statistically significant
differences in the correlation between the
factors related to the factors related to family
structure and credit card usage. The com-
pulsive buying pattern was classified into 4

factors such as 'early age buying patterns’,
'family issues’, 'parental pressure’, ‘influence
from friends’. The influence from friends was
the most distinctive compulsive buying pattern
found among the factors related to family
structure. Shopping patterns acquired while
growing up along with parental pressure was
also found to influence compulsive buying.
The subjects were greatly influenced by the
parents buying pattern. And there was
significant  difference between credit card
usage and compulsive buying.

Secondly, the factors related to family
structure influencing compulsive buying showed
that parental compulsive buying and peer
group compulsive buying patterns had major
impact on the subjects surveyed. This finding
supports d’Astous et al.(1990) study in that
teenage group buying patterns are directly
influenced by their parent’s compulsive buying
patterns. Also the vacancy of either or both
parents, divorce, domestic violence and/or
alcohol problems within the family has strong
correlation with compulsive buying patterns
and also supports findings from Moschis &
Churchill(1978) that parental pressure has a
major influence on the offspring’s buying patterns.

Finally, credit card usages factors were
found not to influence compulsive buying.
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