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The expectation and the desire of the
beauty is becoming more important than ever
as the people live longer and the level ex-
pectation on the health of their external body
gets higher. Also, the people generally accept
the idea, that woman caring their appearance
is anessential part of their life, not just a
choice of being stylish. This ‘appearance-prior’
tendency, started by the increasing number of
women’s workforce in the professional fields,
makes the relative market industry of the
beauty and the appearance expands enormously.

The research is about how important girls,
at a college or in a university, think of their
appearance. The first objective of the research
is to survey how much they are concerned
about their body management. The second is
to study their eating habit on their everyday
life, in order to find out their body mana-
gement behavior to help the industry of the
beauty and the appearance to set up effective
marketing strategy.

The subjects of the research are girls who
are currently studying at a college or in a
university. The convenience sampling was
executed from the November 2003 to the
December 2003. Four hundred and forty
samples were acquired of the total four
hundred and fifty samples, and four hundred
and twenty seven were analyzed.

SPSS 11.0 package program was used for
conducting the technical analysis(analysis of
frequency,%), t-test, dispersion analysis, Duncan
test, cross analysis and X?-test.

The results of this research after analysis
are: 1. Most important part of the body, the
subjects think that the facial appearance is
the most important of all. 2. Most satisfied
part of the body at present, the subjects are
most satisfied with their height and weight. 3.
Appearance management, the subjects consider
that the both how they wear (clothes-image)
and how they look (body imagelare very
important. 4. Budget priorities, the subjects
spend most of their money on buying clothes.
5. Eating habits, the subjects, according to the
most result of survey, eats three times a day,
and prefer the grain most. They take a piece
of fruit, less than one chocolate bar a day
and average quantity of stimulating and fat-
content food. They take 500-1,000 ml water,
1-2 cups of coffee, 1-2 glasses of milk
everyday. Most of the subjects don’t smoke
cigarette nor drink alcohol. The 422% of
them take the additional vitamin tablet. 6.
Facial skin care, the subjects wash their face
2 times a day using facial wash product with
normal degree of water. The 766% of them
remove skin horny and 52.2% do skin pack
and massage. Most of the subjects wears
make-up 1-2 times a week and used make
up cleansing product to clean their make-up.
Approximately 70% use anti-ultra violet rays
product. 7. Tendency of using skin care salon,
the 36.3% of the subjects have experienced
the professional skin care and preferred the
facial skin care the most.
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