Consumer Reception of Fashion Trend Information
- during 2001 to 2003 -

To cope with the radical changes in business
environments, exact forecasts of fashion trends
and consumers’ acceptance and appropriate
strategies based on these forecasts are sine
qua non for the survival and development of
the fashion industry.

This study mainly depended on widely
referenced foreign fashion literature such as
Promostyl, Nelly Rodi, and Peckler and local
literature such as IFNetwork and Samsung
Fashion Research Institute’s report to analyze
fashion trends information and investigate its
characteristics and contemporary fashion trends.
By analyzing the information in IFNetwork's
consumer research report and Samsung Fa-
shion Research Institute’s Fashion on Street,
this study investigated the degree of local
consumers’ acceptance of contemporary trends
and its characteristics. In addition, this study
compared local consumers’ preferences with
local and international fashion trend infor-
mation to determine the degree of local con-
sumers’ acceptance of contemporary trends
and its characteristics. This study reviewed 6
seasons from Spring-Summer of 2001 to Fall-
Winter of 2003/2004. Female consumers were
selected as research subjects since they are
most sensitive to fashion trends. Likewise,
they show significant difference in the degree
of acceptance of fashion trends.

The overall characteristics of fashion trends
in local and foreign markets can be con-
sidered the ebb tide of uniform trend, which
was prevalent in the late 80's an early 90’s,
and the emergence of complex hybrid styles
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where several trends are mixed and matched.
In other words, contemporary fashion trends
are characterized by the rhythmical and sea-
sonal ups and downs of various trends that
are freely mixed and matched rather than by
a dominant trend. This is true for local con-
sumers’ acceptance of fashion trends. In the
late 1990’s, classicist and functionalist trends
were prevalent in the market, whereas roman-
ticist and expressionist trends were mainly
accepted by the young generation who is
sensitive to changes in fashion trends. In
2000, on the other hand, the acceptance of
fashion trends featured the escape from the
monolithic acceptance of predominant trends,
which blurs the boundary of trend acceptance
between the adult and young generation. The
so~called sports lifestyle wear that represents
X-games, extreme sports, virtual reality, and
"play and fashion” as a fashion keyword of
the “@ generation” was well received by the
young generation. This trend has widely
spread to the adult generation around young
adult people. Adults’ acceptance of new trends
shows the tendency to grow younger. In
conclusion, women's fashion trends from 2001
to 2003 were characterized by the concurrent
emergence of diversified trends and dramatic
differentiation of preferences. While consumers
concentrated on classicist and functionalist
trends in the late 1990's, consumers around
early adapters have accepted romanticist and
expressionist trends since 2000. This trend is
expected to accelerate.
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