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For many centuries, headgear has been
one of the most popular fashion items because
it has been the surest and the most effective
way of expressing wearers’ social status or
characteristics. Today decorative aspect of a
headgear is especially emphasized and headgear
design is a major part of modern fashion
design, In the mid 20th century, it became
possible for people to make decision freely on
the wearing of headgear due to the deve-
lopment of self-consciousness among women
and the popularization of ready-made clothes.
Headgear is no longer an essential item and
is used as an optional item. Since the 1960s,
people have enjoyed more freedom and
fashion designers have made various clothes
in a more free and creative way. Headgear
design was not an exception. It also has
developed into diverse forms in accordance
with the changes of fashion. Especially since
the 1960s, headgear has become a popular
way of expressing people’s personalities or
sense of fashion.

This study examined the symbolic mea-
nings of headgear as a part of fashion which
has become diversified in eamest since the
1960s and also researched the relationship
between the major art style and the design of
headgear. It aims to distinguish itself from
the existing studies that have failed to develop
specific theories and seek ways to promote
studies concerning headgear.

1. In the 1960s: the emergence of new
trends. In the 1960s new forms of art such as
Pop Art and Op Art emerged and these style
led to the development of metaphysical and
geometrical patterns. Due to the influence of
Minimal Art, the design of headgear was

simplified and Pill-Box style hats gained
popularities.

2. In the 1970s! realization of the impor-
tance of the environment. In the 1970s, people
realized the importance of the environment
leading to the emergence of naturalism.
Headgear was also influenced by the new
style and designers preferred headgear with
no specific patterns in their design and
created broad-brimmed hats such as cloche or
beret. In terms of material, designers favored
using material that gives the impression of
natural one.

3. In the 1980s: romanticism and fantasy.
With the emergence of new romanticism in
the 1980s, people favored headgear designed
in an elegant and romantic way. In addition,
popular millineries around the world reflected
the style of surrealism in the design of
headgear.

4, In the 1990s: the deconstruction of
thought. In the 1990s post modernism gained
popularities. The main themes in headgear
was diversity, variability, the unification of
genre, and the abandonment of fixed idea.
Against this background, hat designers adopted
experimental patterns or styling in the design
of headgear.

5. Since the year 2000 : the era of retro.
Today millineries prefer headgear that can
provoke nostalgia for the past years. Due to
this trend of retro various types of design
coexist and it has become impossible to
classify the design by the style they have
been affected. There are numerous types of
hats and you can find all kinds of art style of
the past in the design of the headgear,
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