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Young persons began to do insistence
about own inclination and began to get into
dominate influence of fashion since World
Warll. Emotion of young persons arrived to
make Style and Look that is differentiated
with older person same age and use strong
influence in Main Fashion. We can find concept
about subculture that is not main culture,
Study of subculture style and analyze 21th
century subculture style and analyze about
club culture that is situating by one culture of
our society. This research study about new
look of Clubber that is style that make club
culture and club culture that is the recent one
of subculture how subculture was expand in
the 1990s.

Subculture is concept that is contrasted
some social total culture, or main culture.
Subculture style is dress code connected with
special subculture group, is style that imply
ardent wish to equate with people of other
same opinion with main fashion. It is under
the influence of one that Punks & Hippies
style, Post Modern’s effect, Ethnic’s effect
and black subculture style are important on
subculture of Korea.

Club Culture is an expression of young
culture a part of social club and dance club,
but it Subculture to share each perstnal clothes,
dance style, music genre. Club had progressed
as appear and Music close connection to place
that people meet regularly historically. Club
Culture is utilized by means to do own
leisure and own identity through style on
society which fill with rule and symbol of
control culture to clubbers that invent and

enjoy club culture. That is, clubbers wish to -

escape from structural estrangement that

receive ~from society through accomplishment
of self identity and enjoy club culture and
give meaning in own life enjoying.

Clubber that enjoy and find club unlike
group which express continuous assign feeling
to particular subculture imitates clothes, all
styles of music and way according to become.
Club culture is done fragment what depends
and looks inclination that is pad at Hip and
cool. Club style is 'Supermarket of style’ that
the all worlds and all ages exist like products
on shelf in supermarket, and rebirth of style
occurs in Kitsch and form of mixture imitation
do height that is equated by intentional
reproduction in clubs. Clubbers make general
youth culture, pop culture, subculture as well
as Hippies, Modes, Punks of style. Actuality
of Clubbers becomes super actuality in club,
party, show etc. Style of stage becomes daily
style, and standardization underground and
experimental style that refuse codes of style
of done same age. Style of club culture that
is looked by club doesn’t look standardization
style exist and Clubber that enjoy and find
club does clothes and all styles of music and
way together according to.become. That is,
wish to escape from structural estrangement
that have created own style and receive from
society’s symbolism that give meaning in life
while Clubbers enjoy and enjoy club culture.

If analysis about our culture follows now
in sociocultural viewpoints, we may look culture
of future fashion. We must listen and exa-
mine closely about young consumers of us

" what want through excitement and energy.
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