The Research of the Consumer’s Expending Intention

to the Hakka Traditional Costume
- Take the Meinung Hakka Blue Blouse as an Example -

In 2003, the Taiwan culture artistic circles
most conspicuous news, Mr. Wang Heinrich
establishes it “Tittot” in November 21 in the
Taiwan Counter Stock Market the cabinet,
and it become the first one of culture of
creativity industry company one the stock
market in Taiwan, moreover it let the Taiwan
culture creativity industry pours into a strong
heart needle. Counter- view on international
market had LVMH, PRADA, GUCCI and so
on. These companies of the multi- interna-
tional clothing brand groups go on the market
to the open market, and the series commodity
sells to the whole world. It not only earns the
massive foreign exchange, but also makes
indifference of the opposite sex puts on the
cultural assimilation.

Council for Cultural Affairs based on "the
catalyzed creativity life industry development
touches the cultural creativity industry new
turning point” hopes to include these 13
industries to develop such as "visual art”, "the
music and the performing arts”, "the craft’,
"the design industry”, "the publication”, "the
television and the broadcast”, "the movie”,
"the advertisement”, “the culture unfolds de-
velops the facility and several leisure enter—
tainment”, “the design brand fashion industry”,
“the architectural design industry” and "the
creativity life industry” and so on. And the
textile ready-made clothing industry is pre-
cisely covered under "the design brand fa-
shion industry”, Council for Cultural Affairs
and Republic of China Accessory and Fashion
Designer Association to the Hwashan crea-
tivity culture garden area union sponsor "2003

Chung-Hsin Huang
Shih Chien University

Taiwan clothes PARTY—fashion style”. These
series activities order to promote the Taiwan
clothing industry, and arouse the people to
value the attire culture. The textile industry
once was Taiwan biggest export. Because the
level of living has been large promoted, it
positively reforms into the new stage. Foe
example, Taiwan(OBM) has arrived the stage
of the homemade brand that is from the
specialized generation of labor(OEM) and the
design research and development production
(ODM), and has the excellent textile tech-
nology, the high quality ready-made clothing
manufacture processing prevailing in the
international stages for a long term, but we
feel very sorry because we can not develop
the international level clothing designer brand.

The Taiwan clothing industry should fully
grasp the place cultural characteristic such as
Tang Shan traditional native place clothing,
Chinese dress, Hakka Blue Blouse. They
pursue the new Taiwan clothing culture style,
lead into the new generation creativity design
idea and improve the Taiwan tradition clo-
thing in order to get the modermn consumer
interests. Moreover we have to combine the
middle and bottom clothing industry in order
to reaches “cotton material of the use home
production, will design richly contains com-
modity of the native place clothing style, will
train the international level fashion designer
and the fashion brand”.

Essential character: Stock Market, Cultural
Creativity Industry, *Fashion Design Industry,
Homemade Brand, Hakka Blue Blouse.
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