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(Development of Design Supporting System considering CPC concept)
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Abstract

A research shows that a new category of
software, Collaborative Product Commerce
(CPC), is now emerging, allowing discrete
manufacturers to once again distinguish
themselves on  their products and
innovations. CPC permits discrete
manufacturers to significantly improve the
core processes around the management
functions associated with the complete
product life cycle that are the basis of their
existence. As a way to develop computing
tools of CPC to support a design process of
product, a web-based design supporting
system was constructed in the paper. The
system consists of C-Product system and
Net Meeting Communication system to
improve communications between designers
and persons for verification of design. The
product data files of C-Product system
were designed by Pro/Engineer and
converted to 3D Viewer format for being
used in the web browser. Also, Net Meeting
Communication system and Database were
developed using ASP and Microsoft SQL
2000 Server to share diverse files that can
be utilized to design on the web in real
time.
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Fig.3 (a) The Window of 3D CAD using
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Fig.5 Page of C-Product System
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Fig.7 Page of Net Meeting System
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