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Fig. 1. Choice Set Model.
Source: Botha et al. 1999: 342
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A2 ool AIEL A Hlze] BAT kYS F
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& 7tsAdol &tk &, AE % 3Hcategorization)
gozM oy o eS AT & Urk A9
ArMA oln) A (affective image)s F71Z A9
Ao 71948 715Ae] & wWgolct shustd,
AL A AA7E ofel diidA e 14 #<
Q0lo] o] HHEIALE AAE7] WEo]th(Luckett,
Ganesh, & Gillett, 1999), 221t} 712 CSM g-elA
E UAAY f83ke B2 AXNA ouAY F8AS
7hsla itk

CSM9) = T2 oHe WA grpgAe] o9
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ed Mmultinomial Logit Model(NMNL)& ©]21¢ &4
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&5 (marginal probability) 3} A€" A WA 7P
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bability) & 9141222 A4kt & lci(McFadden, 1981)
(19 2 3=2).
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Fig. 2. Proposed Model.
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methods) 2 38 §AM] AEE KYSTE 244 &
datRem, 2719 Agel A& (STRESSI=
0013). dANZE, SHAES A8l Mokt Agjat,
Sl PRk, sbEQl wWAREE 9} efotalorS
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2tz Adold AR QA3 AME oujA7t F
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PROFITSZ £48 A} 7|2 39} 2] 8719 w4
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£ 7FsAS EdE
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om YA QAHFE SYPUSE AR B
9 A A3 TH7HE(inclusive value) 3ol 03 14}
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< Aoz st BE AN Mal
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AAduE AL onjgit
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sleteld % A7 A&Holof & Aot} 13U
2 dF= CSMo] ZH3lgd A AA westagol
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MDS 71'8& NMNLEX AgAA A 2343448 7
AHeR oajd 4 = S AN TEH <9
7F ok
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