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Abstract

With the development of mobile and wireless
environments, the Ubiquitous era has com on the base of
technologies of Semantic Web and Web Services. To
accelerate proliferation of the E-Commerce in the
Ubiquitous era, the importance of information search is
emphasized more and more and its time to need more
intelligent search for product and service which can
consider location and other context-aware related
information. As a starting point to meet these requirements,
we proposed more effective product information search
service framework through web services under semantic
web environment. Over the wireless internet and we also
examined its technical validity with the prototype system,
implemented prototype and investigated the technological
possibility.
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2.1 M-Commerce
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