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Abstract

The present much information of internet has to exist for innumerable user so that couldn’t satisfy there’s a variety of demand.

so they have a demerit that search unnecessary information. However Web service is different with other mass media because

It is possible that enable Mass Customization for Personalization strategy. In The paper suggest reasoning system that detect
user connection location by using indirect abstraction techniques a kind of Case-based reasoning techniques.

Connection location Case-based reasoning teachnique Using indirect data
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