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gsoz aASHMN B3 SUE U MES interactive services)
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ol TVE S3t ER53Y, HelMd, ¢ 42 A58 7L
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of 7tEstn 2I2HE AMBSHo B A2}
olufoll & £ AZF A =[ofo} FHi(2].
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Interactive Service)
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Shopping(T-commer ce)
Information Service
Personal communications
Video~on-demand

Games and gambl{ing
Education services

Digital TV services

interactive services

Free-to-air related Non-§, related
Pay-Tv (Enhanced) (Standalone)
Pay-per-view :
T R S SO P o N
Walled galden Open Intemet
(Barbed wire) E
.«/“’
Flower garden -~~~

= Traditional TV pr :
Walled garden = selscted intemet / Websites and custom-mada/purposa-buikt online services
(prorgetery to walled garden)
Barbed wire = walled garden that restricts access to the open intemat

Flower garden = walled garden that does not restrict access 10 the open ntermet

Sowce: Ovum/Digital TV and Telecom: Oppoitunities and Thieats 1or Maiket Play ers/Chapter A

(22 1) eghst CIXIY TV Service Arena
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Zigxel Hez Tv o QE{YoA ct 0|88 £
At o] MH|AE Digital TV Service A|&E &
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D ek 2 Ao 71sS MR asdA gt
7|7 Ue My|A0 A H2EHH sl
digital TV Zigb=ollAM AH2 JHsME Yo
A 3te Key o Agtg ste Holch,

a5 &

Digital TV &] s¥Hg (= b=
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Digital TV
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o=z w3l Ziolc JHME DUWHH 2|2} Y
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T-commerce 2| 7tx| Al&
orgrgl Ty AMHjAES Hallste
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TR Qe MBl= AYXIE B o MulAE
SM[RAH HEiE DAHe g NIl
SUALRES YARIAED #H 1oz 3lo
B 2% MH[AE WE g sl ' Dlo|Z’ B X
SECH2].

3.1.1 ¢l X HZXH(Content Creators)
L] TV Producer
ARX HAAX} HulH Z23Y MUK S
#2 J|E9 TV content HHolM PREUH F2
FAER CXE TV MY|A Aljoll= Contents
Owner 2AM AEE 3t € ziolch. 2L} olaf#
FXES AYojut YL TV Z2aT Zo| TV
g 83l 3=EE M2 Ry HU=E s
& gert ot
. Interactive content producers
QIE{t MH|A HAollM HEI XL fBzIHolME
daretD MBHYY FR FXNES o/FE CIXY
TV EHoliM HE=HOIX|= AT 12i517| Al
Ztejof ot PC B BHA EHE B30 AMy|a
HAY UM XEE X" VAlM AH JHs3IE8
HESIZLE, TV AIEXISS ol LT & EHX
& M=2o0| gHEojot stct,
312 =& +& 7K Packagers
aggregators)
. Broadcasters
HBHo WEAINAES A2 HUZE MYzl
of W& AHEE ot=& Z{0|Uct, ofE aE9)
HE2 CIXIE TV Aol E AISEOIXIo, TV A8
AEE BIle AMEXI £3XHol 2d|XE(TV B
B3t * Interact” & ¥BAl Ys)E sl 7t
X AE MUIAEE mMBsHo} #ch, olo] Cistod
W AIAXIES W TV MujA dYolM Jts
B MU|AES WEatol TV 238 AoliMe ' »
' ol HEE 5o AYE F|Livior Bl
s Internet portal providers
PC Lt SMRlELl AlFoM FE=O{UT Qe T
B YUXES 289 MY SHS CIXY TV AR
oflM T EcHstA & ziolch,
3.1.3 MulA  FZXHService
customer interface)
. Digital TV platform service providers
£H[X2t 0] AIHAE Sle FXSE Ld|Xiof
A 259 MElA Wg MBS Au(XjoHA A
EE2E ¢ech CXIY TV ERE AIGXES O
ol Mu|AE siLle] slSFR(XIMET, N, #Ho|
E)E 8810 Mu|Aslais FE8 JiXxln AUct
. Internet service providers
ISP AIHAHES SAAIEXED NEE 8le § B
2 HEE A 8 Zolof 2|Eo| F=2 sE My
222 YTE MOsts TTOIM wojut HEZXE
HEstD $It £9g8 HEE & UEs Mp|AES
HEatH ® Holch ISP AIAXIEOl TV R B
HEAMM 288 MulAg HIY = UEE S8
3tz HEg Lschd 1§09 ol2id A2 ISP
AILXEE CIXE TV 2F #2 M22 MUlA 9y
OlAl fr2itt fIx|E FstA it
3.1.4 MHA |/E AEX(Service delivery-
carriage networks)
© Broadcast transmission network operators(Cable,
Satellite and Terrestrial)
38 AMYXES 7|BHOE BE8 UAE%S

=

and

providers-the

A
S8 EF MulAE 28YoZ2 2 Ji™ol HEB
shE 9EE Hcolh L F2 XM ez g
B MEZ 0[Fsts et Mulaegl 2ielo] &5
slct= Zdolch, olz{ gt HoilM HolgR &8ss
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AURES SUE MojAol ACAM REIB X E
HE £ et

S ALY XHTelecoms network operators)
2pdel QEUE FAUE Jlgez MulARTD
Ack. J2M SUMBXES eyl AMb|AD H)
BetAHL A TEE 2UsE 5 Y 28
olM =YE s8e D Uct, DA Mu|AG
HBshz H&8 HE AYES olo] HSEHY
AR 4 AMLXES OlH O ofat chEt Mg
2 HEIX2AMCS HEX I Hcl o F2 Av|A
8 H3sts W oxig TV Mela ofF E28
A™MX7L S Ak,

Now media \ Conbest
- ‘M
&
o

i

E£PB = oloctione programme gude
CA 2 conditiona accass

Source: Ovum (Dignai TV ang Tewcoms. ana Thepake

wopier B

(28 2) 248 oxg Vv H[=YA

Digital TV {tollAle} A|ZHE #M8E} AlFlE R

ol ksl sl= @01[4]

4.1 488 R 22

a The popularity of TV O AAH Ot RolMul &
HIXHEolA & YaAxiD AME TV

@ Pay-TV - CIX[® TVIF 7)ol HAE ¢ Us M
HIARM AZX 9z A S e Z2joly
HEx MulAg HBstol 71EQ opgdzZa Aty
of JtAXIEOl MER CIXIY MulAZ 82 JtH
Bict.

a increasing Internet Penetration 0 7{Z=2] Qg
G MEAER DHE QEY MulAR o|B3E
2ol dEoid Uct. ROl CIXY TV 2 AH T
&b 2|7 stxigtpC B 8AM Qle{dlol M2
8t= U didlgct

o Personalization 0 H[X} FH7R<lol] St 2HQlst
g Mujaof S 237} 218HH =t

411 HEX HEX Y FE AIUXISS o3

st R#(Driving content creation, packaging

and aggregation)

o CIX|® Tv £ 28X d9E & Us Jse
H38oy 22 HHX NEIAXEHE
22 Aol HI® #= USE 78 228 A2
Boh. olgi3h AE JxlAtg uol 2 FXHEO|

o 2A ZEHE DUEF ez UE A
BlAEE MIY & Us MER fHe Hux
£ osA Bt

4.1.2 MU|A B3XE BYESHE 24 (Driving

the supply of digital service packages)

= CXIE BUE AMAXES Z7lo 2 s AEE
g4ty flstod Aol MY 201D ol s
kst W EE &Estel @ Zolct dB &
o AIofME CIXY BUE AIYXIES Bojo}
ool M of R ZAX HES sion o
ol z&E H7| st MBHAE 2RE2 N
SBCIHTE, W MEgAME HEstHL Za|o|
Y X MulAg XFSAHLL B S k¥
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oS poi&T WSS HIHHCH
CIXE TV & BUMUREOA B4 Mulxof
ot fole yasGOL DY YR 29
28 4 UE MEE YHB NIHACLS UE
A3E 8% YAz YeYel dols =y
g gesiA sig.

4.2 2K} QP E HE Sl 24

Z2ot2H 0 2dXE2 MBIEHE S w2
dlole{ & Elolol HY28ts Zol faistn yct.
=2 Zitiol sisl MME JYX Reict 0 As|
XES 7Itoll vlE] 2lEgEe] =@ HEN3
&= Soff yYshct

71& wzof vjE] =@ 71& 88 D AIBXIER
E{ojd | ST LS w2A &0 JHeslof
s siol s o MNgsich

ESEE M8 BM 0 ASXES MYsIloEs
Heu B SR ESO0] Uch,

HHL 0 od 2uKER HHSIE FeiYst
of MEEQ WAE N$37| 8 Yk, & =8
XlE&std ME|A e HEg X Y&
ct.(free-to-air)

4.2.1 HEEX HXA} 9 FSALA oM F

=R

22(Driving content creation,

packaging and aggregation)

QB HMXE CX[" TV HEZX2 M@sie
o &

YEE Mula AlgdoiMel BHYUS AN D
X HAXNES HEX 7| ML My
A ZIZXY Adstsd YoM Haske 88
718 @RIt Act.

clojel 2ot 22X MY & 0 olaig 2H
< HRYAOIMN AMblaol UM AL HII=Of
2 2Holct

A 48 0 olde QE{Yl UHEE MBIl
EOAlRIXIRC 4t AFol MEHoH =2
ch O 28 U= $XUEY XHE T8 we B
27t Ut

4.2.2 OXE Mu|A B ZIZX} HHoMe] A3

SRS

24(Driving the supply of digital

service packages)

LuU|AES 2 21 0 AMBl2 HE AMUXE
2 4uAt 2lEge 83l Jy2ees ARE

Ho|5tx| R 5§ 2t 7158 Zsisio} sic).

SEHT T= 0HsE Mu|A ofFE2H0IM
9o Bt %FolM dE AlAH0l JHEslofol
stch.
2% SE=ls AMAYE 0 o7IBtel AlaY
3 43 SHENI HHEE WX Mu|a H
BXES EFEED IJHEOICH ClE MEAS
2 3o} sict.
MH[A X&H|E 0 YARRXIEO0l 2d|Xp7t B8
B oA MulAgE WE & UT] 2 JiFeR
waH Masts HEM A YAEZE B3
A god npLXES SN Holc),
AR HY &% UAIAXIES FEH2
22 SMMulA FE =0 UM HHEX
Ale|A 2ol RE® Zoch.
AxsiX| Y2 A 0 LA ofxe A" 7
YEol AREIX| 2= DARYXES AMujlA HB
g 98 ™ol FHMY Holch.
Foo BEE ¥Ect 0 oE S0
PVR(personal Video recorders)oit} D& A7
BtALE Bt WME AEXE 2Dl 28 Mo
st MEIAE CIXE TV A4l a2 &y erx|
28 # £x Uct. FDERE L2E Y2
%2 TV HE ARIKI Mula HEXEe FE

Y ¥o[7] weolct,

CIXIE TV AlAH2R9 Mt 8|8 0 2HAE
2 CXE T AES TUY R 2 o
FolEE A o Ue jes: oxy v
B FHste > UAS B o B EXAO I
23tct,

B YAY 0 B CIXE TV ws, o
E{lntel 8floz O[FOXIE ople IR
e ME2 M2 2 chriech YHIHAE
2 otY AFHX YT BAYUY OIUE HY Y
#8 Mol ot x|Zx MRO| HEE 7
HES Hysixl A Heolgo UBR $x U
HE A8 MMl FUXE JINE £
fdct. ol g 8o ME Cl2 YAst Holg, 84,
HYehdol 22t 3 =lojof it

ki

5. T-commerce 7IX|IAlE W F2 18([1]
T-commerce Ztx|At&el F2 FIIEE cl29 4
el ageR Us £ Uc.

Content Makers O Program Networks, Studios,

and Cable Operators(They will create t-
commerce-based wal led gardens.)
Commerce makers 0  Advertisers, Agencies,

merchandisers and Shopping Networks

Connectivity Makers O ODBS Operators, Cable

Operators, Internet Service Providers and
Telephone Operators

Techno!ogy Makers i} Infrastructure
Manufacturers, Middieware Manufacturers and

Commerce Middle Manufacturers

Landscape Overview — The T-commerce Value Chain

Source. dih Dimension Interactive inc

(28 4) The T-commerce Value Chain

5.1 T-Commerce Process

T-commerce process £ LH{XIRb AliRle] S J)
o oE TME F Act.

5.1.1 48|} ziEoliM e} T-commerce Process
A8[XE HHoA{2] t-commerce process = TV 2l

2HE AMBSt Al
0l218 Hae 2 7Hx|

A E ste zolct.
2% HFYE HiAsd

289 AH|XL AW} ORRJEXIZ mof A
(Pre-sale)®} o}l *(Post-sale) UHS ZFHsH
I 9ct,

5.1.1.1 Pre-sales Process
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TEHQ v gHoA TV tizl e 28|
Z 5lo3 TV & 8810 ZUEE ol4stn =/

EE 2257 #ct. o] Zo| Bofapxiel Bolo,

ofa{et W UM Ad{XI2t FojA™oIM AB|X}
of MEEE HuAjZled TV o ggds s
AlZick @yt t-commerce EZolME FIE
TR, B G#@A, ME ZSX, 2HE 2YR
S0l Tv of ZAXol My yeel gg ol8sid
LH| X2 3toiF FofE 2AHSIH FEECH

5.1.1.2 Post-sale Process

SUsIT AH #HoME t-commerce 2 A
B2 XY DMUED A XE 5 ot 2
4 Mujaft DWFRRHE] HEE2 10| t-
commerce € A™IH St F2F 240ich
322  t-commerce At 2E  EHHA
(connectivity, content, commer ce,
technotogy makers)S& IZ4{zHAH a2|(CRM)S}
IUFEENEE chAststo] ot "Rt ot

5.1.2 H[={A 2tEO M2l T-commerce
Agxoln 4| go| E8Hel H=4A g
2 0HE2{M t-commerce 2 BEE olslste
Zo| &5t

s The Carrier-Rights Agreement Process O
HMA JixIALEE Sstod H2I B2=E T-
commerce  2{=  Commerce  makers,
Networks, Studios, and Connectivity
makers AtOloflM O{E A =Z=2=x|E Heoldt
ofof BCh. O7|ollA SESHA HI|=E= &2
He 57t Aol 2|Xed71? & Aol
YoHXI= F=doff cfst 2Ho[ct Zt 7tx|At
£oiiM2l EO{AIES2 back-office ollA2)
H2E 7 # HAUX, FEH2lE HIt
g AHelx|, DA/ w7 " WX
£ Holsjoigt gict,

» The Creative-Rights Agreement Process O
HEl= M ZFXH Studios, production
companies and networks) AlOlojMe= HEE
U X7 S8 ®o(€ct.

» The Infrastructure Choice Process 0O T-
commerce Z{Bbgx  MEHO[Rt  UAIHXE
{networks) 2t Connectivity makers({S& A}
"RHE MYt 2ojct. oflE S0 Wink
2 22 AIYAE One-stop Solution € H|
SR 0E YAIAXILL AHolg ALHAXISOH A
ofg{st MulAE 5] g2 u(22 XgFH
ct, XI& Aol el 2ol 50~70% M
= NE= M1 gich. QfListy

Connectivity Makers & -AH[X}e} CfHH 5t
of JE°| CRM EHES zalstn |, FEH
2|8 FYsta, L4v|X A Z2H(HE
B0l A X1 5) 2 Qe MR B35
2H #2 7s m2lsiot &7 meol =
o 2 BEE JtMzch.

6. d&

T-commerce o412l A28 7]|2e| SZE2 T-Commerce
7txlAatg el FAES Mt AWE ofusiey
8l 2| TV U AIYXRt SAAMGRIZIY FeH
otg 28t Z#™ol 8 xgslA & ZHolct. o
dolol AMUXIER CIXIE TV o elefylel HEtof
M OlROXE 22 Mujago] <& A Y
ue Holuz 2t Ao AME HUE A LS
AIEXES %8 HHZE, SMARKHAIES 7lany
OIHE w52E #8MAM M2 AT EHSslof
slof, OlE 2QollT ISP, ZE AlOIE, CIXY HEX
HZE AIEXE Sob ghetsh ZEts AlTg Zio] o aE
cH71(8].
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