Mobile Commerce AFOIE S
SEE E4R000 &8 Ads5HA

TN v
POINCHE OIE A QI S D
SIOICHS D B2 Y E S P

A Study of Factors Influencing on Consumer Trust

in Mobile Commerce Sites

Bu-Sin Kim °, Dae-Mun Han
Dept. of Internet & Industrial Management, Gumi College, *
Dept. of Techno Management Information, Hanmin Univ.**

2 o
2 MM E Mobile Commerce(M-HHA) MOIEQ AlREZ0 HYHZ OIXEs QUSE Haotdd, J1A0I0IX, 247
s¢ 1211 ZHEAE2Z R0 2 PSS Sof 25 RUSE FESYC. 220 HHEHA MOIES 83|
L= BN DUES QA2 XY HEIAE Sol M-HOA AMOIES MR HES 0IsE KR0S AL M

Ao MRASLE A MLRLANCZ NHEO0 & BE#2 WA M-HHAL S50 H0stDA St

1. A 8 HHIA dHigel 242 ogi 1 2% & 49 O
S BOE XO2 WARC
¥ M RS DT 2001 ol 1o oy oo on HEME HIRASEE. R R
A 2005 MOl= 7 o o o= Eue om my OEHY BESE ANA O mew zoz:= ‘.
BCH U AR 2005 ol o 7 o 5@ = JOHOKT & NEEA, USess "HES
o WOz GASe W wDae magw o EY BH(TTE . COEEY EIME(T.00
T SHOIEW NUTel Hol Sou mom 5 DEE/EEN CGB(LM . C0SHLD
S8 202 HAECH CHed| Ko Hold Z0H(10.24)” O ASE L
S CH12)

JNE QEY MM TEDE EMUANAY OH
15 2 B2 ow D Al AlE
301, DM JJIE ASBOZM A/RZEO Het 2001 B 12 @ @53k eSUAH 35 dAE ZA
T A 2 ot oif}'T) Ctat =c+
S H0E0l AHIKNN Mass HMED sao 08 WIS 08 AwOL Ko gE san
S 00 (48 ROUIOE 90.7%) AOIES A2M

_29_



NFEREN HE =2
‘UM 23 H2(54.9%)7 . OIS0l
ESE(R.7%)" . "BUZE 24=2
olgh ABH(23.5%)" S8 NHBIACHS].

Oetd M-HOHAE 43AI2I01 AdAME RS
PUOZ 2dIAM%e MRE FHRS= R0 2500
ol 2 HoAE 2 HIASE Sl M-HOH2
AOIES MZIZH FEE2 DIXs QA2 Heje

d4d, JI0I0iX, BMIIsH

oz BRGIH HRALE SO BBE QUSE
FESIQAU. 2l 0158 SHERIIE 0IBE M-H
HA MOIES BN F= &I DAUSS U2
Y HBIME S M-HHA AOIES M2

x

]

Je
L=

1o

o

2. OIER W3
2.1 M-HHAL JHEW 4

M-HD A2 Mobile Commerce 2 %A= AN XXta
Helel 2ECZ JIFOIL AIRANAM ooz 2
Huol 25t 248 20H6tD, B0
gl ol B0 osSEEIIL
2| s 0I8aHA Hclidts
2l (2003)=

r

i'

o

¥

2 o
S oqr
0 Y

[

wo -0

x

M ro

o m
Q
o

e ox H
s

om »Y
>
=
m
i)
]
1}

‘MW-HHAE RA
J1E sdl 0RMA=E =&F
2" 2t st & S, PDA, PC LE JIE
A WE=RKE 01856H0 E20

@) 2 3T RHE

H&51D HAUME XNJAFZMW F2, AulaAu

AZE9 UOIZ JiXIZ 0I™atH &= A0ICHS5].
CTa MATRL(2000)= ‘M-HOHLE OSTHY

JIE S50 8oE ZE EEH2A HAE XNEots

AoRM HXAAHA(EC)S Bt it & = U

OM, D4ty gWme HAE 0SSN HEI

ANEXIH 28 BHYE ABE NHET 0SS
)

SIARIS] AHe HRA0CSE M-HHAS & 0

M-HOAE OISH0l 2FEU=E JUHM JIE R
Sa2 Mgt HIWste ot Ot OlE8E Jtalth,
FE A0 X HOotx: AN, B2 M

0l ERs FRN BZ F2E $ AlU=s s
M B8 & UG £ FUEO0ILL PDA SOl JHX 2
AEs AR S0 2, -HHAE BRI 0l
HYR2O O JKste XEMHAE N3E +
B M-HHAE JIESY FXMHA MHIA

Mol HES ZES OINY RESAHQ

B 5

o
lo

Ol88 283 MZ22 MHIAZ HEZHD

30
(m

2.2 ™RHHAONA A2 &
BHE(2002)2 i AHIXZ MXAHHHAM A

HIXte AlE=E “9HY ATES0l 22 #32 5

+402 ol LHH=E AHIXS HejFsgsE &
Alo| olelgrg F=36H)| fis) LSRN G, FEH,
2%, 59 ol d48 s 222 2HIKE
st HolgreEmM 2D &g ettt ote
EAICILE D10 2t FOSHATH6]

Ol&Z 2(2001)= HAIOIES AMZIEE HMIAEZE
& A= RAUESS CXY, Jl&, HEEZ SLFHoHL
ZEE 20, AHW OBAUES2 IR kol B
HEEE IR Dedsts ReE LIESTHI).

Cheskin Research(1999)2 B2SAJANAM= MRS
X

HHSs PHRASES AESI % DUD MR
=

J2/0 &9 6 JiX ol 2ld F@BdeEtn &
H5tACH 1]
S4F(2000)2 AR0AME 224 FUHAMZE

- 30 -



=]

&

o

rad

9

[=]
=

aJ <«

OlEx2Z HAIGHD

B!
ol

Rl

, 3829 BE,

A2 0l

21,

A
EES

H

o=

&3

b

=

=1

=3
a

121

3

TE

A ZO

25t

2
=2

HE=
(=K=]

oF
<H

)
dlo

ZHAAE2

£1)
o

1]

il

t

LIEFRECH15].

ot

H)2 ESWHEHS(FA0IE AXZ) 12l

*(F02AE)2

[0}
=

ot

g S

t

E

g2
tACH2].

XEEMAIA
g

Greenfield Online{1998)2
ANSIRIER2

(S R

er2oty 1,

EA

o3

[
TT

AOIE

=

22 2(2002)2 AF0AM

OI0) X 4= 0Hf
Aoz UErRtTH11].

NS

8l
KIo
<

w0l

IH

X0
w0

3.1 dME

SH, d2H

240/ B1 A
23

Xizte
M,

2 LIEtRtc10].
(2001)2 &®X

POrEAM,

2

3

X
g

s

H X
y BH T/

x| A=
=4

1o

RO

)

Ae

=
=

™4

o
700

<
KF

=
=L

A0l

iioJ

i

Rr

ol

8¢
6
L
Kk

=3

U

d550 29

TSPNEP

AE,

pNE]

thet

XA HN HAHUS

&
(al

&)
ol

ol

(2) J1gol0tx

&

by

A
e

2X

b

=]
=4

’

ha

x
&

;T

-

I
=

E oy B

JI0I0IX

2l oMl

K

o)

HAMME AAER

A 2(2002) 2

t

Lt

o7l

I

=502
or

an M

=
=

S Xbar o eH

of .

ol

2ol 0

’

RE, ZH2

X0
Jo
2

R0

=
o

160
30

<

S
ulo

FHo gdez

meld,

de Mo

1o

@

Ed
R0

2 LIEHGTH3).

EIN(2001) =

0l

)

tigi o

24,

(=11}
=0,

(4) ZXEH

HEZ Z(3HH 2

MZ=ol,

2339,

K
Ry

AU
)
)

=3

Tl

)
ar
3

ol
X0
ol
)]
=

i

_31_



3.2 H70t4 4. 2N

(1) b8 1 : M-HHA AOIENA HEYS <E > SHES0 B R0%L 2D
MZE B0 ABS O0IR HOICH Hey | g | 2w | 2a
QAT HEQ )
(2) 1= 2 @ M-HDIA AFOIEOIA JI0I0IXE GRS 5 S
NBE YO FEES 0IE R0ICH MHelE225 10.83/0.17/0.0710.14
| 24 2w #2ex |0.80]0.03]0.13]0.
(3) JHE 3 : M-3IHHA MOIENM ZHBOMES oy [ 2o = BETE J0W10.010.1810.18
GEEHE ‘
MNET A0 ABES OIE HOICH. ora A =37 0.6810.1610.20]0.14
ZHAIARC otEM S 0.67]10.25]0.34{0.06
(4) JH2 4 : W-IATA AOIEOIAN Z2MI|sHe ’
A58 Bs A 0.5910.2710.1110.35
MEE B0 FHE 0IF AOICH
el 2 & 0.1710.84]10.11(0.03
N gl me  |0.28|0.75]0.09 | 0.04
3.3 HPMHA D 2 Y 0I0 Xl
HEX 4 0.06{0.67(0.110.34
2 os -HHA Eo 4 ASS 0 - -

T WSO AHOIE =0 ! Helst Z2XMEX [0.1510.0510.8810.16
= R0 E A0SR W-HHA AOIESQ & 2% =2 28 loz2lo1lo8oloos
M E=E 2 RDAHSS A2 6t UL & BOd | AI/B2t W0l

0.42{0.33/0.51]0.04
22 2 UEMD IS AR IF & o= A 2N
2 S8 20 wAaoZ £FBUC M Mol HolN 0.2710.08{0.19(0.79
£ 300 29 &£2X= XF 950N 100% 325 Jisd 2o ogd 10.20(0.20(0.22|0.75
AOU AEE S8l 255K %S 47 2E MY
253 22 SXMIIK SPSS 2 ORI SHEAS <E 2> #39 YN 2y 5F 21
oL} # o+ 3 g% # |Cronbach-a
Jl e ol ol X 3 0.737
2 M0 s 4 2 0.568°
ZHEoY 3 0.776
Hehor® o 5 0.847
* 2802 RLE Ao ML MBI

_32._




<H 3 g2t g

B4 o ;wmgg ZRBYL HYAB AN
‘r

Digojalx|  1.00 |
2Mss 0.87° 1.00
zumas 0w | o8 | 100
Hejerds  0.48” 0.52" 0.56" 1.00

TS 0.30" 0.38" 0.29" | 0.37" [1.00
** p<0.1

HE  (WEEs WS ESANL ||
N v ¢ |F & sio.
o+ B |EEQI WIEHP) &
(&) 1.05) 0.13 7.82/0.00
JIO0I0lXl [ 0.06 [ 0.04 0.11 1.69(0.09"

3.19&00" . 194 (14.942.000

0.38i0.70

Helit™y [0.10) 0.04 0.19  [2.430.02"

(1) g v 1 "W

e Y0 QS 01F Aot = p<0.05
ZOHAM KR8t 202 UERC. Ot JtEe
THEREOf M-AHOHA ALOIEO g A2& A

S8 0XEs R2Z UEHRLTH

(2) o2 2 @ “M-HHA AMOIEGA JI0I0IKE
MIIE Y0 HE#E DIE 20T = p<0.05
+E0A RASHA 2 ARLZ UEIGCH et
b #2 J1AZASLE, TR p<0.1 =FUAME
FAE AoZ UEHL JIEZE S0 MDA
ALOIEO LHEH M2 EOo FEE DXz He=
E & ULH

(3) Jt&8 3 : “M-HMHA AOIEGA ZHEBAL2
e 4O F@E 012 HoU" & ph.05
=EUWA RSN @2 A2z UEMD. et
b 22 I[N M-HHA AIEN g dEE

Y0 &2 0IXX Rots RNeZ LHEHLE

(4) ot& 4
dE 4o

‘M-HHA ANOECAM BMIIsH

FEE Ol AL & p<0.05

ro

SZNHA |t HOZ LIEKC. OetAd Jid82
THEREIO M-HOA ALOIEO CHE AEE 240
dEE X A= UERL

5. 2 &

2 HIUME 22 0l 213 A= AN
ALOIEOI  CHEH &IZE BHResE HAIJotAX
SIRALt. OIE sl TXAHAO 28 HHBARE

o HE Ros

0FE St -HOA ACIES dZle
dHE &, JIE2E 4 &
HHA AMOIES X = B DAES oz

X
ol
=
=)
11}

NPT FEE
UEHStD,  “JI4OI0IX" & p<0.1
g2 DXz R2ZE Uerlh. X
AtCIES] OIZXDt X &0t M-HHAZ

FEel AN OICIMLE Jtsst  "ZHBogT 2
HaAZ AT ABES XX e HRe=2
LhERRETH

Jelld = g7 BEMA UEE SAE2 3w
2L

HM, W-HO2A AOIEN W8t AMES) Hd3a
Jb OIDIE BAZ & SRTIL ARSI B2 o

_33_



HASE FALH 012 s XA [HE &2
o SHHHIE EUZE AFoACH.
EM, -HHALY HEXNI OHF BX Y10 F=2

&S 10 A2 20 B2 BMEciof 30 Of
Ol%S oS HMHE BYEHN 2HCH JHM &
A oz oqng m

-

5

K
HD

P43
[1] Cheskin Research, "E-Commerce Trust Study",
A Joint Research Project by Cheskin and Studio
Archetype/Sapient, 1999.
[2] Greenfield Online, “Cybershoppers Research
Report", Online Marketing Research Conducted on

Behalf of Better Business Bureau, 1998.
(3] 28 “HAAHHO CHst DAAIRIQ O
Ol XHA0HOIl Oixl= SEHoff 28t A" | Brx4t

R M

ZMetEl, MAZHSAT, 15(1), pp.53-71, 2002.
[4] 22|, “CHY ALE HEAl AHIXAZ 2
QO BB GR” | NESHED AABS =2,
2001.

[5) 248, 4L, 01ZE,

s ETHAL, 2003.

“Mobile Commerce”

(6] =&, “Jig AHIX2HB-to-C) HXradHAH

OlA AHIX MZIEARQ00 28 &8 A7, 8

24HIXEE, AHIXE H37, 13(2), pp.207-234,

2002.

(7] gh=Al, "CIHWARO W8 M9 HERQ
=&, 2001

“OIEY OIE X2 A

o=
OlE dlzld ZEQQM U8 7", =393

285, IHEslgE=2d, pp. 663673
2001.

[10] B, z&€et B2C HAEHHUHA DA A
20 ggs s " SIS, =

[11] E, “HAWE MOE MuHZY 2IHR
it FONE DIX= SE0 28 MEOE FH
ey gt 29(3), pp.353-376, 2000.

[12] QIE{Y MHEAA, "SEQIEHY 245 Yo",
2001.

[13] RESAIR, “IMT-2000 ZM3 23 ¥ M
QIE{Y 243 HMAA" | 2001.

[14] RIS, "2utY HHA 0ISX 83.5%, 2
HIZt DioH &, 2002

[15] 82, “QEH4Y AT 08 M2T 34
QOoip s AR” . NHUELD HAERA=2
2002.

..34_



