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The study on Fashion Senses and Emotions

accirding to the Existence of a Tattoo
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Abstract

Tattoo has been attracted public attentions as the tool of visually the most gorgeous and
dynamic expression. The purpose of the study is to provide the basis to contribute to
planning of tattoo products and to improve the effective image of a company by analyzing out

Tattoo Images, which affect individual image expressions, subjective and various fashion

senses and emotions from fashion collection.
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