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Abstract

The brand value of apartment which affects not only sale percent and profit but also the worth of
real estate is rising as an important point of apartment competition. But now the apartment brand
market is occupied by some large-sized construction companies with strong recognition. So it's
difficult for newly joined construction companies to enter the apartment market and the companies that
made inroads into the market don’'t have the brand effects because of consumers’ ignorance.
Therefore, through the analysis of example from construction and industrial companies, I suggest the
marketing strategy which consists of target market, positioning strategy, brand naming strategy, PR
strategy and distinct strategy.

keyword : Brand marketing, Brand naming, Newly joined construction company, Marketing strategy, Target market, Positioning
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