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(A Study of Factors Affecting on Trust and

Participation of Group Buying on the Internet)
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Abstract With rapid growth and competition of electronic commerce through internet, various
buying types and business models are being appeared In this paper, we studied group buying
which is new business model to consumer and factors affecting on trust and participation of
group buying.

The following are the regression result of this study. First, factors affecting on trust of group
buying were different from factors affecting on participation of group buying. Second, perceived
reputation factor, familiarity factor and product value factor made a significant effect on
participation of group buying. Third, customer service factor didn't make a significant effect on
both participation and trust of group buying. Fourth, product value factor made a significant
effect on both participation and trust of group buying. Fifth, trust of group buying made a
significant effect on participation of group buying
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