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Analysis of OLAP-based CRM Development Strategies and Effects

el

For a continuous revenue increase,

a new scheme to

ok
=1,

increase sale volume is a

necessity. This new scheme is based on a revaluation of the customer value for the

sake of

Analytical Processing) are introduced in this report.

the future of a company. The concept

and use of CRM and OLAP(On-Line
The effectiveness of OLAP-based

CRM is demonstrated through a case study of a typical retail company.

The research suggests the need for the establishment of a marketing strategy to

build a long-term relationship with individual customers.

The needs for a scientific

and systematic analysis of the industry, competitors and customers are elaborated.
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