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1. A&

T

1.1. 479 WA 234

AFEHSY QY 59 ARI|eo] wME £EE FAFAN AANANY &8
=7 3438 FUksta ok AAEA Y 27) dAAME 193 Auan AR
FAAMB2O)7E st o, HIde 719 T AALARB2B)Y HFo] A
7tk FA Aok dE Eojx 2001d=9 B2B A% FEE Boston
Consulting Group< 12 5,000 €824 20000 Bt ¢k 25%7} AT Aoz
B3 9lo™, Yankee Group< 1% 1,000 @24 AZEL 2000495t 59%
AZ RO 2 o EF3t v} X3 Forresters 7,1609 €8 7MEko 2 Adr oy
ARES 62% AEZ B Yo, Gartner Group2 ol®rt}h ] AL 50309 &
ol7]& ARt Adx diy] ”%%é 111%% B Stk oA # oF 7]de]
A B2BO Al R 2 AZEC i ztol: X T B2B A Fo] WE £xa
At glod, o] e FAE A&E FHolgte Hell Wi o]AL = Holrh

B2Bo} Aol Aol mebd thekdt F79 B2B e-marketplace”t @3}
I Utk B2B AlFel A3t e VIPELS B2B AMEE $93tE 7YEH
B2B AolEE FalA Al H9ste 79ER A Yol @ 4 itk B2BY
243 Al Fogts 9 Jgoly 7ol 1Y ZFolA g3 oFS AF
g3l QUth B2B AlolEE FalA AFG MHIAE EojstA g 3o FF 849
i, 7o ZrRA2Y B FdU, 449 AF 2 Aula g5 obs, 3FA 2
Houg Za, S5 7o A, HEAd Fu T oHE dE F doh =3 B2B
APlEE FalA AFTH A ]i% e W= #wo v 8 Zh A% FE 59
o7 BR 8§ Za AL g, 1A Mz F4E J)dE = Aok

a8y B2B7F %7) ?_}74]3} g2 2tE B2B e-marketplace® £ 33t1 9=
ZNPES dAET L FA4 Wi e oHgL #A: Jdon, BB e-

loo

marketplaceol Feti Y= 7I9E FA 7IgiwtEe] a5 Ao YR £ A
Zolth. B2B e-marketplace7} &4 Edl=dE 94271A olf7t d& 4 Atk
dE oA ol ZAY HFTHAA A B AEHY A BY A, AY
At AH s wijle BE Fuf AFExE9] 4%—7‘—1 A JF ZEAZ 15, AF L
AMulzo] gt R BF 2 AF EFY FE AY FEY] g3 A3 B2 2
7193 Y oA 75, AHY Al=He %ﬁd‘%‘ 2 AA e} Hete] tigh tAA T
o At 22AE ol B2B7F AFsA Estn e ARt oy o e
ofoll &= =stal, vl AP EFolA B2BY FoAS U8 ZERHa glow,
B2Be E&EE d& Fobd A0 =2 oisr] wie 7|9 &) = B2B &3
A 8 Behs =E3to] Fxllor & ol o2 E3jA B2Bo AHEF J%
e ®ola, ot E 714 2 A AAE S Alxsle ETEA AHUL Z8
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ok & Aolt}
| Aol wEtA] B2 SdxEI AAEY 3AE0] B2BY 2y, F
Xd%?, A8 8 T& tYe ZAxelA AAstL Uk dRrEHoE B2BY 23
AE EAT Fu v2of IE}E]— MRO hubs, Catalog hubs, Yield Managers,
Exchanges/l U 714 8oz 53 9 [Kaplan & Sawhney 199913 A @)
doll met Faizt FA AlolE, —1& izt FH ALl E, v Foljzper dejatrt
o 8l= e-marketplace® ER/3le WY Fo| 9 o]&¥H1 ot B2BY AF

fo 2

fo o ¢

AF FZ whiol deixe: B2 Buxe /Idd =& 2EHAY. 22 of

A7k B2Be A= x7] QAEAN AQ 2350 AR HEH F ,lg Fla=

g€ B2B F3 A o] /NLEHA g AFolr] Wil B2BY F31 A

#3F A AAQ E(framework)o] Q3 A]Holt},
B2B9 3 AFE /Mwstr] HsliA< B2BY

< W Fogd, 2 ofE AT 8398 FHL

Bt AAH oo @L A ol7] wEolth B2B 3
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& zlojth. a2} B2Bo A
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1.2. @79 ¥ R P

B AFo EZ<Q MRO e-marketplaced] AF 8% A4FHoz A3
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g9 AEAE £489 FW 71959 MRO e-marketplace ©1§ HBE AN

I, MRO e-marketplace? 43 QAE& zoluo] o5 Q&9 MRO e-
marketplace?] A3 A& FFE AFH o= EA35 T

E A9 EAHA MRO e-marketplace®} B2B2] AF Q918 o207 &
Z£317] A3l HA 7147 ARNE A YsH) A% AHAA"] HF a9ld #Azk
A AFE F43% T B2B7E 719 7+ AHE A Q37 94 AEI|E0l] W
ol 719 el ANE 9% HRAAEA EDI SCM, 719 AHRA2H, B2B 59
AF 8o gk A8 d7EE ao/AZs5

2.1. EDI?] A&F 8.9

EDI(electronic data interchange)?} A&l & wA+= U S A=
B2 A7 APHo] Y} [Carter et al. 1987, Hwang 1991, Bergeron et al.
1992, Premkumar et. al. 1994, Hart et al. 1997, ZAA 1997, A< 9 29
2000]. Carter et al.[1987]& EDI7} 33 oz FdH7| s ﬂ%ﬁr —3‘5%0] =
o3ttt ®gtth &, Fuiziet FFAVE EDIE B&AoE FAY F YRE A&
Holx A71H &Y FHL F8A EDIZF AFHoez F¥4E 4 ddx %
&ttt Hwang[1991]2 EDI 7@ 5%, 719 75, 44 #&, A28 48§ A7),
TdE 7159 7, 71€d 8%, EDI Al=¥e9 A8 ¥, EDI A 2¥e B3 A
EE EDI9 AH¥F 2902 AA 3T Bergeron et al.[1992]2 Z3 9] Y,
d 33, B4 Ax, 239 EDI §% %, AdAd dig oF &8 EDI 74
o] AF agleg AAEAT Premkumar et al.[1994] H 3 AAdA9 #AAlw
A4, ARA2E FEjate] Y 78, E AFEARE At V€8 (Y 9, 94F
AFeAE 93 71$3d XY 998 EDI 789 AR 3?_2 Rk} Hart et
al.[1997]2 ¥(power)T} 21 F(rust)E EDI AFE A T2 AF 20202 AA
steith. =, EDIY =g H3A = FAZE He 71del €& Adstoor 3, =
A€ EDIZY AHsA A&7 HallAe A FARE 3 A7 FEFFHo ok
=Kl =

ZFAAR1997]1 =24 A3 F41 E4o] EDI &4k ]3]
TE S dFole HEA, H
4, EDI9] =%} 7I7F To] T8ttt Bk AHJZ 9 29[2000]<
Al 28l 5 o] EDIO] AgFol Fasittn B, AEHQL 8o
T, 249 JAUs A%, A2" FHAAAMY FARTE S vt F
ok [ 2-11%14 EDI¢] *é%— 23 #HE Fo dA7ES AHsiglth



[£ 2-1] EDIY 43 24

a7A EDIY 4F 89

Carter et al. [1987] |28 (education), €& (training)

EDI 74 59, 71d &, 44 738, A" 38 A7), +
Hwang [1991] |&d¥ 7159 &, 71€3% 8%, EDI A|&H9 ALE WY,
EDI A|l~Hle] 58 AL

Bergeronetal. |23 XY, 78 34, EA Iz, 279 EDI £ %
[1992] AAA I o F FF

A3 A9 BA% A, ArA=E BIA AL 5
g, W AEAE A% J1E8 A9 99, 9% A8AE
J% 714 A9 99

’Premkumar et al
[1994]

Hart et al. [1997] |3 (power), 413 (trust)

Aol HAEA, A1 AdAe Ad, g A=A dF,

} 2] A
2A7 [1997] 249 AT EDIY £9 717

EDI o8& %, 239 A3} A=, ALY FFM9 3

A2 d
9 2 [20001045

2.2. SCM9 A3 &2

SCM(supply chain management)®] A3 2 43F& A3 ojd 7o) ZHF
ofzjoF stk digtqd A7 JHA] gHEC] UtH[Scott et al. 1992, PRTM
Consulting 1994, Christopher 1997, ZAA1<Y 1998, F3& 1999, o]34% 2000, 24
@ 2000al. Scott et al.[1992]& SCMe] @ 7|HE o2 3t Aol ofy7]
W&ol & Rt 23 3o FAE JYdt= Aol FLITHL HYTh PRTM
Consulting[1994 12 Supply Chain®l A3 A #g AFE T3, B719 wg
ZFo] F, BF H&, 9, I AR, 149 FAE v Az FFA AAF A
Z9 Ato]lF B9, FFA AU wkg Az Ak A" FH, A dig
7t Ax, Agg wiE, A ga, A olfx FU T #FES
= Aol SCM9 ¥l Fasitta #4319 th Christopher[1997]

o] z} 71FE0] HRE FFetqolst SCMo] A3 7 Aot FF3stt.

711“?—3_[199810 -743’_ BT e ]°J ARyl &8, 23 Fx94 4
24 /\]}\EJLJ tﬂ;g]. 5 oJ = S
A Fel &8, "“:L/\}% ’%Q Z} )
A3 M 7R 2 Eo] adtin 59}‘:} AR, NE2L
o] QA& SCME E=qd3ior stoba kGt

= =
A, 3FAe B9 2 5EY B} ASHES A2 Jusleg AT



2 @gsteio}
ool ol st
o 442

o Aotk A,

Ahn Btk AA, A 33
A= 7zt 23 E
1 o}l Wolok dria mgt).
Ag AF /A AASA 2A,
AL ol 2H L FHA 0

Ase A48E ARAE BF A
£9 4% P37t 5 AN, o8 P8l 274 ¥

°| 39200012 SCMe] 4B 9%
A3t vl RAANE Sobalr] 95
o= AEY WANAE HAL AAME AR} @

170 o]

AFIAE A1 AEHZ Ad43lof dohn Bt AA, 37

AMeE AAACRE TET F de Ag 2FE TFstoor i HGTh A,
o= A o o LE%EM SCM& FF&oF dthe Aotk tAA, dAe &4
e gotsta AE Veg 2oz E8dor sotm Bttt AA R, AAF A
e gj= SCMeol mEHojor tka 3iitk. duA, MEE AT BFI7tE F3) F
3 Z5E AAFCE svkn 2okt AWE[2000a] SCME AHF3Hoz FH3}
71 A&A SCME AHY AH ol ols|stool dot= AT g AY F3A
AA A2 = AR A F37F Wy A, a8la A4 9 FHo A= A
B 7le€S B8shs o dasitn 3. [® 2-2]04 SCMe] 4F ]l
#AAY FQ AFLEL HFsY
(& 2-2] SCM9 A& 29
QA SCM9] 4% 8¢
Scott et al. [1992] |2& WF =4 9|79 #A =
2F71ek Mgy &5, BF ¥, 79, A HE, 1749
PRTM Consulting |[2& ®& A7, 332 AAH Az Alo]& E‘rn‘ T
[1994] A A wbE AlZE, AL A Y, Akl digk 7HA]
7t Ax, AES wiE, AL FA, AR olgE F
Christopher [1997] |&4 719E 79 AR T/
Hi AdFY AY, FEV=Y &8, 23 Fx¢4 4
= A|AHe] "3 2y BEE 9 go = Az
A4 (19981 1o z;y_;;f;a; A% ;: ;JAT: yo) 2
Ty Tl T1 T nin o d = (o]
71#E9 AR FH
N2 ALY A=9 QA CL’S:, 2L AR7ji£o
721199 xj—:uq fg:;joq 71;%-1};4 29 sjfaz_ e
BE 543 HYE AT FE, AF GAE AHY =
1=AP ol Al AT} Z = 9 a&Ay g3atAdel 1 =
*1 ¥4 12000] %;iggiém%%% el Ejﬂg ;: O@}ﬂjm‘;
Ale) SCM 11, M2 A3 F7F e g
SCME A AFgF o2 odl], ©e FY FA Aol A
A¥E [2000a] (R =E5x2 27 B3t Wy, 2 9 dxo 9A
o7 AW Jles 4§




2.3. 4R 3te] 43 89l

7199 AR JFdd dFS vA= 8US F= AXE B2BY HF 2%
Ao Ego]l d Aok FRI AHF JF 22 dsii e B AFE0
&80z MPHo At}[Bruwer 1984, Lees et al. 1987, Montazemi 1988, Lai
1994, Thong et al. 1997, 24z ZAASF 1992, ZAF 9 29 1994].
Bruwer[1984]= A &89 7|e3 4, 4959 A4, 93 24, AHEA HE,
ARRAL] Fo, AL @R Ak dig HE 52 A
al.[1987]2 x4 A&k, AMEALY o, 2}

A28 A8 Ax, 24 1R, 334 9%
¢k}, Montazemill
AFEAES] HAE A, AR e T AE 8Qle

r
oA

33 Q02 AAFHY. Lees et
A9 o] & JMEA, FAA AEA H

o2 AAERTE Thong et al.[1997]1& £47]Y Els
Fzre] 93} R AEVM Yol Fo% AF el FFAT

Adze AA[1992]w A BEFY 9A, AR Fof, HAik us &
dl, 45 B3, A4t Ay 58, Aakede Ad, AA Y 3o, A= JE
g Fu) & AR 4F 2oz Hglon, AAF 9 22[1994]L Hz
BE5 A AA, Ha AFFY Fo, AR AL A4, A A9 T
FF, AT AF3 T AT 2002 AAEFG [E 2-3]0H= BEE A
T 87 A¥E T8 AdTES FYINA

(& 2-3] AR AF 8¢
A73 Auste 4F 89
Azgel 1EH B4, 4939 A4, A 99, A4 o

5, AbgAbe] o, A g3 ate] dg HE

Bruwer [1984]

229 Ak, AFEAY Fo, 249 o]F 7ted, A

Lees [1987] e BE, A2" 29 AR 23 732, ZAHA oy @7

Montazemi 83 A=, Al2=" 47 75, BE 279 &4, A%
[1988] o] A A4, AHgA Fho

Lai [1994] A1 Ade Y 719 7R, AN 87
Thong¥ Yap3 | #Hx FFate] 9, 95 A&7t AL
Raman [1997]

A2z9 DA%

[1992]
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AR 9 290 | AL AFFY A AN, Ha AT o, AR At
2 A 5 =

2.4.B2B9 A¥F 8¢

B2B2 A& 29lo tisiy = olaAA B2 A7 JAPHA F3lu 9oH,
AdE HuMoArt AF &0l AAIFEI A Follit 2000, William Blair &
Company 2000, Harmanek et al. 2001, 718 2000b, ©]Z2. 2000].

Follit[2000]2 e-business®] 4] AF q<cloz B, vjAd, AAZ 7Y
w3 AE, Age i A% A S/AE AAEL den o]E& B2BUE
g FHolgt7|EthE e-business ARt X H L3tz g HAHo] Fsirt. o] F
X AFAolF e-businessE FH3 Wiyl Ha ZEe AWt oS A=
e A, vl "ol e-business TS A WIS Y3F AAo] JQFTE 9
gk AAZ 71 23 e-business?t A& o7 FHHY) JHA 1Y B3I}
P Folof e dusts Holx, AFL AELY] e-businesso] ZaF o7

ko
N

AEo] AAeA T dEHolop & el vixgo® FIg oA}
A% AMAHL AEH, o F7F 1Al F Aolm ZEo| Hste iyl FAY

£ dobste Fo] Badhs FAd ok William Blair & Company [2000] 01 4]
B2B e-CommerceolX 4&3t7] A mejsiof & 2oz 107HA& A
Atk 107HA gl 8= o] 7I]del &, oy 714 b ds BA, B2B &
=M, e-Commerce JZHA2EZH, 7|E& back-office Al2=BHe] F7, AE
A4, #of Ad T WE FA, 59 F84, e-Commerce B8, 714
299l Agol AAFH At} Harmanek et al.[2001]2 B2B2] A& 2207 &3l
e-business H|H I AE, SZA0 1A o3, H1 BIAY Ad, FxHoH K
Azt AGA A}a wpal _1'17—‘11 A, e-review A Z(conduct), A% H A"x, 7}

LA

A
A AFUE Y 7% E9A S84 9 AR HeAde Bx So] "odtia B

O

N
-

kol

N

AHE[2000b]2 Hrjzt F4 B2Be =1 e
A, 7*“%9] HA2Eolol Aol d, 2174 9\;1% AE ol FQ38t1, e-marketplace®
A= A L—‘?—EJ] A, m%ﬁ‘r 7Fs 3 A=

lo
h
o
el
A



[X 2-4] B2B9 A3 8¢

a7 B2BS] A4F &9

B, WA, AAE 7Y 23, AL, AFF 94 £F A

A

Follit [2000]

Jﬁ,u

Fa 7199 7, Fo 719 e €3S #4, B2B £FA,
William Blair & | e-Commerce JZa2EA, 7]& back-office A= o]
Company [2000] | B3, AFHE Aol A, A A T WE A, +%59
%274, e-Commerce A3, 713 A¥9 23]

W &3 e-business HAIY AF, FZ4HA 1A d§, F
Harmanek et al. | Ag=2te] A9, FxHoln] FAF A4 Atx , 178
(20011 A, e-review A E(conduct), nAslE A=, M AFY
o 75, 54, 334 2 FE HAAH R

A AFY 54, 7led AY, AFY AzEERo Ao A,
A8 [2000b] | AFHAY Jde FEY, Aoz AT, HEE e AE,
SCM#e] @A, 9= 75

£4 Ropl W@ A% A3} 4Y, /1E FIAAY WL
%2 (20001 |4, T¥® BU= AF, I FFA Frsl 12F F)
7, PR 27 B

3. 47 ¥

3.1. MRO e-marketplace? °o|&4d d+ EJ

7193 ARA&R 3 B2BY] AF 2o #F A A7E 24 & 23
MRO e-marketplace®] A& &S F & It LIS B2BE &&= 7Y
o #|AFA EA, ﬂﬂﬂﬁ}—‘: Al F 7} H‘ﬂ 54, 7I94E0l o]&3d+= MRO e-
marketplace A}olE E AA A 2 ERE & I

“1 ©

AA, 714 BHA -‘-E—I*éx_ MRO e- marketplacea =31 =3
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Fi AlFe] e Azt wigdH=
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AREAZE QAIRE SIALO] E HQHA 9

A% 0.133 0.057 0.841
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422 . FH =79 AHY HAF

A E) A (reliability)o] & Bl 7k SHE 5% WYL TY tide 53

A& d, A77F vixsA YEtUE 3E 9uidte JoE2A, B dFodA = A
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