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Abstract
As different service classifications for
existing and new business data services, it is

hard to gather necessary data for the service
providers to set their strategies and regulations
are also applied asymmetrically to each service
provider. Therefore an appropriate market
classification is required for the business data
services. The Hendry model is selected in this
paper to analyze substitution degree among
services and then Hendry model is applied to
competition among four business data services.
As a result, it is shown that these services
compete directly and future market shares of
services are forecasted and positioning strategy
for new services is considered.
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