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@ A 349 A7 (case study)
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@ 71«4 A (descriptive study)
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2. TRIMelol et =] (79| 7&

O A8 A+9 & 9 43 (extension/modification of prior research)
- A% AP ARAAIN A DY AT S

- e.g) "Managing Distribution Channels in the Age of Electronic Commerce,

K. Webb (2000), AMA Proceedings.

@ WdA AT (conceptual research)
- ARAAYY BAS s A2e AT Wy BT

- e.g) "Agents to the Rescue," P. West et al. (1999), Marketing Letters.

AAGANS Q43 Aol

—

r

Folg ol

= ojgt o] A7 #FFol A
W B3] g27) g

- §54Z Al B3 449 I3

474 dAF 3} (incremental evolution)
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- IT(network, contents, software, PC, PDA %) % internet(web, e-mail)o]
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@ #4% Az ws
- AF ARAAA FEZARS A 1-2d 28
- A7Ak3H(reseach context)] F&3 E}E AT A7 L AR ARE HE
- ol& g7 d9Y A3}
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- A4 geld EEl g 42 e

A A7e 2
- AAARE FPHor z9sln F8 OWFE F2Y 4 Y AdEE E

(conceptual framework)s} o] 22 Edj(theoretical underpinning) 2
4. 0|2 17 el =Ny

© 9aH 247 339 9%
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- woky WARA 2o Ay
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- A Mg F3e A (validity) 39 23
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- vefe Aste} dato] i3t A3 YNEH F£F
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o B3 jjgAd dA7(exploratory conceptual research) 4§
CAAARO] B9 R A TS A B AN
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I1. AAPFA N A7 f-5-Foke] A3
1. w&Z=29| 7= A ey

1) QRN Adle te] FFANA £ A7} ofU™ Aol JFE
AJQ7R

) AAARE §5A2 7294 GAd AHY JFL PR
2 2 4G AZGAY FFAZE %A BT RN

3) AAEAAA oA ANZIFT BAS AR FEe oRA HSHEP

oA F4 we A $4? Sintegration) EE s)'H(disintegration)?

4) AAAN7L AYFEAR vl I

2. nEd=EaE

1) AAAN F53E 74979 458 AHFY, 25, 2L 49A Hsd

2) FFLAS FEQA, oA} FojR7Ee] cheating® credible commitmento]
23 A |

3) AAZAYA AN B2o9e AHL?

4) AARAYA AZF FAG 2HFMAUFL TR

5) A2 Aol g AAYARY FFE FAWP F2T2 AR
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3. Q| Jlsat HE

1) AAFAHN AN Fgel BagrR 53], =ode] 2a4?

2) AAARNN Aohge] e BAAR

reseller, broker or buying agent?

3) WA A5 A Avhgel AFsHE 7199 A e?
A £ AAAUS Bl thetel %A Hslok sHEvk

8 AN A2 Qe BA? Qele At WA B o2 B A
A2

4. AT}, NE U REMHIA

1) ARAY] gpe AEF Aulze ojd FHUN?
¥ #3Hstandardization) 9} 7' 8}(customization)?

2) Qe AESH]: BEAIE)S FHSHel: £32)0] dFS vAE 297

3) AAARA dold 1] ARIRFRT} FAHAEAN
ohiE, A9 FHEA BRIREN

4) ARFAUN7} FHHog AHIAA AFshe WD HE?

5) AHze] AztAD AJAAE BRIE A AAZAYA AT 1A Bagd
o FAE A
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5. D™t ORIy

1) AzAR Fsted oA APEne} FEand 9% vjAe 8L 7
AA7P

2) 39l sHAEE olashen o7t B a2
£a oSS HEA SN A5 oHB A BAHEN

3) Lk expdste BAE? Lakl% ezelIe AU Az UE B
£ 4 Y& A

4) AAGAYS ddd NEL oHARIIEE(: YA, DBRAY, ¢4
AR AFUAR F)E ME oHE BAE 2P

5) AAEANSG 7HAZY BA

. -5k AadAd o+ &35 A% Ad

O AAEAY g o]& A7 FLAY 94 &Y
O AAAAHR thg ATl M /533 A
O B¥HE EoR A A7 984
O 4% 1Aty 537 843
O A&3HA oteltol& F/E 4 A& publication/presentation outlet
O &3] AdoAMY AY(): aTIESY 24, A59 DBTS %)
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