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3) Iansiti, M. and West, J. “Technology Integration: Turning Great Research into Great

Products”, Harvard Business Review, (75:3) May-June, 1997, pp.69-75.

227



L(period)E Y FEF o] olye 1w auwwick FAIZ upHojop o} o]zl e
BgEALe gFE Yol B3I AFFIY BF, 7€ €l E3XsA 4 AA FA
B3ty & Tl Qg Aok ool uldte AL oAl WA (core
competence)®] 2EQoE A &£ g AL ARY F£E I, @GN 7194 Al
LA MZE 7151E o &8 F v YAGFEE N&3A TAAAY F drpe Ao
ok o)AY wam oFs7] PYE A vBgME HFA 2Pd JEFAA ALFH A

a7t A9 & ow} swom AEAY AFA ADANE oW A, AALL, A
A QA7 ARV BA, E doh} FEEAE A58 & Ache 7}2* stol e 4+
7] WEolth ey exdn 2ol Aol BIEAE BE AWM, Nge TR
AAGZol, ASHE AREe 1 7Be T3 Ak S5 4% oA ARHRD o

0

A, Adst Z2AWY AAZE FHEARL Ytk viEol TAEIEA AdFH A
ConvergenceZt RI¥ 3] dojuba Abd 7 x9] AuiA 7} o] Fo A A AAZ FY
2171 ARFPGD o] o{F 2 ¢ £ FL APLRe olFS A% AR X
AEE A& ErigaA HAoh eAAR Z1dE 7193 1dS 3EA, Ve »
A, 293 143 H3retel FAE FF EFBAAR Jdov, 289 F3x: F
A A3 Aoz Hortn ok wEtA due] JiddZeM T g S
Pd FAL AFAHA Az dsl A&E AVHA & 5 ) oA X7 AEHE
#Ael 719 € B2y e A FASH dSy LA dFHD AS dEHo=
5 7] o Fojct.

AA, A4 Fofdoe]l Fuisln ok HolA AHE AT e wE Ao Ao £
A, A A FAE A8 AET 71 WA MEE Aol AAPHI Hols=
£ AFE A% 2 AAL4Z UFHAY. AHL Customizedd Al FF Au)2o
gk 129 g7 WEAIL, of wE3 FAE Mu|AE AFTstSd dojA WA o]
46 olAl Information systemolyt ThE WY& FFUsA A 71AE HA &8

s g0l 714 T Aol

A A, Electronic EconomyollA = FAFe WAool HLEHA o|ALE EA A Folu}

4) Brown, S. L. and Eisenhardt, K. M. Competing on the Edge: Strategy as Structured

Chaos. Harvard Business School Press, Boston, Massachusetts, 1998.
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