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Abstract

Newspapers on the Internet, so called
Internet Newspapers, have appeared since
1995 in Korea and have provided the news
contents for free. So the most of the
revenues come from iInternet advertising.
That business model has not become so
profitable. Therefore, internet newspapers
are forced to find better and stable paths to
profitability.

This paper provides a news
contents-based integrated business model
and the case study wusing two cases
supports that business model
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