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To survive in the e-Business environments, 7] “c'ng ?‘%7“%% 7H;1 §t51 7 .g,.-:,l.g_Z ?jtgyﬂi%
companies should be changed through the Ijzwtt Lf—joﬂ RURSS *)‘711 l% 344@1
continuous innovation and adapt through the f -U']_’]ZA 8§ 1H]° ’1 A& 23}10101 1 SA 0
external innovation as well as existing internal e I l_?] =7kl gint. oe SC;V[-‘: fi" “g_}%
limited innovation. 2 ojn gRdstd nAg HEAY 5 e 1

Companies should strategically use the Al }@P:'ki] Eq’szig ofie_}SgME_ 7 ]ioi
e-SCM  composed of Internet-based digital 7198 7 - 2A4H BRE ¥ 44 MUY
technologies. So companies should reconstruct o2 BAd Ao
their business model along to these new changes e-Business® T2 e-SCMY Mz &
and try to build relevant e-SCM based virtual € 53 149 A48 AzAE ¢ de NEe
company through the strategic use of e-SCM in 7189t A¥E AT wet A5 A4A
the e-Business which is completely different et A3 & WS HIE e-Businessol A ¢
from traditional commerce. e-SCMe| A& &&& T3 7IdsL o2 A

The development to the virtual company < H3gol RHo AGRIS AFPL s o
can be the solution about the customer 719 A& & v AT e-SCM AH¥ s¥&
satisfaction through providing high quality e 7149 73 v1d gl =gsjol g

products and services in order to cope with the
individualized customer needs in the faster, more
flexible and more cost-effective manner.
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