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Determination of Target Value in QFD Using Fuzzy Theory
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Abstract

QFD is a method for supporting product planning and development processes. This method
enables to specify clearly the customer’s needs and then evaluate the product capability in terms of
its impact on meeting those needs. Process of satisfying customers begins with effectively
soliciting their different needs and wants which may be non-technical and imprecise in nature.
Although the HoQ is a comprehensive tool for showing the relationships between attributes, it
lacks the flexibility to deal with the inherent inexactness and vagueness in the voice of customer.
In this paper, fuzzy theory is used in order to overcome this limitation. Customer attributes are
mapped onto relevant product attributes and target value is determined using fuzzy inference. Also
this procedure is programmed by Microsoft Visual Basic 5.0.
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