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The objectives of this study were to study fernale officials’ background character-
istics, purchasing decisions on ready-made clothing regarding product and sale
characteristics, and the association between female officials’ background characteristics
and their purchasing decisions on ready-made clothing, A guestionnaire was used to col-
lect data from 390 female officials in the thirteen ministries in Bangkok Metropolis, The
sample was selected enough the mold-stage sampling method. Three hundred and
thirty-one usable response represented 84%(n=3%0) of the sample surveyed. The per-
centage, mean and Chi-square were employed for data analysis,

The finding revealed that the majority of female officials in Banghkok Metropolis were
in the area of social sciences, holding bachelor degree, having monthly income ranging
from 6,001 to 10,000 Baht with the average income of 131,047,68 Baht per year. The av-
erage age was 35,33 years old and the average clothing expenses was 11,457,09 Baht per
year., The purchasing decisions on ready-made clothing according to product
characteristics depended on clothing suitability clothing to figure and personality, oc-
casion, care, seam delicacy and wearing comfort. That on ready-made clothing accord-
ing to sale charactertistics depended on commanding convenience, sales in department
stores and reasonable price,

The association between female officials’ background characteristics and their pur-
chasing decisions on ready-made clothing showed statistical significance as follows: 1)
female officials’ occupation was not associated with purchasing decisions on ready-made
clothing: 2) female officials’ education was associated with fabric fineness, care con-
venience, occasion, seam delicacy, seam finish, selling space, dress convenience, direct
sale, inexpensive clothing, free brochure advertisement, and trade name; 3) female
officials’ income was associated with clothing suitability to figure, type of fiber, fabric
durability, clothing silhouette, sales in department stores, moderate price clothing, and
parents’ suggestion; and 4) female officials’ age was associated with pattern suitability,
stitch delicacy, sales in market place, inexpensive clothing, and trade name,
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