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Abstract

The purpose of this study was to explore and investigate: the direct impact of training on entrepreneurial performance and self-efficacy, the 
direct impact of leadership attitudes on entrepreneurial performance, and self-efficacy, the direct impact of self-efficacy on entrepreneurial 
performance, self-efficacy as a mediator of the effect of training on entrepreneurial performance, and self-efficacy as a mediator of the effect 
of leadership attitudes on entrepreneurial performance. This study purposively involved 131 entrepreneurs in Village-Owned Enterprises, 
Kuningan, Indonesia. The data was collected using a questionnaire. The data obtained was analyzed using Path Analysis with SPSS statistical 
software. This study has several findings. First, training has a significant effect on entrepreneurial performance and self-efficacy. Second, 
leadership attitudes have a significant effect on entrepreneurial performance and self-efficacy. Third, self-efficacy has a significant effect 
on entrepreneurial performance. Fourth, self-efficacy mediates the effect of training on entrepreneurial performance. Fifth, self-efficacy 
mediates the effect of leadership attitudes on entrepreneurial performance. The findings demonstrated that using self-efficacy-based training 
and leadership attitudes can enhance entrepreneurial self-confidence and assist them to improve their performance.
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contribute to economic development, providing the social 
change in generating innovation (Alvord et al., 2004; 
Coulibaly 2017), creating social transformation of society 
(Mair & Martı, 2006), strengthening social values, (Tan & 
Williams, 2005), and increasing community welfare (Ansari 
et al., 2013). The development of social enterprises in rural 
areas is required to improve the community’s prosperity. 
Various ways of analyzing economic performance have 
been used in previous entrepreneurial research (Audretsch 
& Keilbach, 2004). According to Cardon et al. (2012), 
most current social entrepreneurship research focuses on 
conceptual studies and revolves around discovering new 
theoretical models. 

Human resources are crucial in developing competency 
and should not be overlooked.  Human resources must 
have the competence to create a strategic entrepreneurial 
atmosphere (Hitt, 2001; Ireland & Webb, 2007). The 
results of previous studies in human resource management 
show that human resources positively and significantly 
affect economic productivity (Sara et al., 2021). The 
problems of rural entrepreneurship that we often hear are 
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1. Introduction 

Entrepreneurship is urgently needed in developing 
countries to overcome social problems to increase employ-
ment and reduce unemployment (Kayode et al., 2016). 
In addition, several important aspects of entrepreneurship 
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related to the low quality of human resources. For this 
reason, an entrepreneurial strategy is needed as a driver 
of the rural economy. The purpose of establishing a social 
enterprise such as a Village Owned Enterprise (BUMDes) 
is to build village economic independence. Community 
entrepreneurship development has clear social objectives 
that will have an impact on society (Wakkee et al., 2018). 
This finding is consistent with the findings of Ney et al. 
(2014), who claimed that social change entrepreneurship can 
be accomplished through the community.

One of the most fundamental parts of forming a 
community is change. Learning can be a catalyst for change 
in entrepreneurial activity (Katz & Stupel, 2015). Changes in 
learning through training aim to bring theoretical knowledge 
together with reality in the business world (practical) to 
foster entrepreneurial mindsets and actions. Several studies 
have found that vocational training has an indirect effect on 
operating performance through its effect on organizational 
commitment. Research conducted by Gelade and Ivery (2003) 
provided evidence that work climate mediates the relationship 
between training and unit performance. Furthermore, Faems 
et al. (2005) found that the relationship between training 
and performance was mediated by productivity. These 
research differences provide further opportunities to fill the 
gap through self-efficacy effects. Social enterprises should 
emphasize empowerment by utilizing educational programs 
aimed at developing entrepreneurial skills. In achieving 
goals that are closely related to self-efficacy, a high level of 
self-efficacy will result in better performance (Appelbaum 
& Hare, 1996).

Leadership attitude will foster enthusiasm and work 
commitment, which impacts organizational performance. 
This study is in accordance with the previous research that 
mediation positively affects self-efficacy. The results of this 
study are different from the research conducted by Kayode 
et al. (2016), that self-efficacy does not mediate the effect of 
visionary and charismatic leader behavior on performance. 
Research related to leadership attitudes has not been uniquely 
researched in the study of social entrepreneurship (Wardana 
et al., 2020). Therefore, this study aimed to examine the 
role of self-efficacy in mediating the relationship between 
training and leadership attitudes with entrepreneurial 
performance. 

2. Literature Review 

Sahinidis and Bouris (2008) defined training as a 
planned activity and planned human resource management 
practice, impacting employee performance. Building human 
resources can be done by making changes obtained from 
learning outcomes (Katz & Stupel, 2015). Adaptability is 
a skill that can help individuals and organizations adapt to 

change. It can be learned through training. Ghebregiorgis 
and Karsten (2007) argued that training provides a practical 
approach to skills development. Special expertise can be 
proven from managerial skills (Ahmad & Ahmad, 2021). 
To improve their business continuity, an entrepreneur might 
use any specialized training that increases human resource 
competencies (Cauchie & Ge´rard, 2016). Entrepreneurship 
training is a form of implementation to get instrument 
support from the government (Bikse et al., 2015). 

There are other factors that are as important in improving 
entrepreneurial attitudes. Entrepreneurial attitude means 
a person’s degree of acceptance of entrepreneurship. This 
attitude can come from a rational mindset that considers 
the advantages and disadvantages of being an entrepreneur, 
both from the economic, personal, and social, employment 
aspects, and so on. The attitude indicators that an 
entrepreneur must own are initiative, achievement motive, 
and the courage to take risks. Leaders generate ideas and 
motivate people (Rüth & Netzer, 2019). Previous empirical 
research has examined the relationship between specific 
self-leadership behaviors and performance (Bandura 
& Shunk 1981). Mishra and Misra (2017) showed how 
entrepreneurship is linked to leadership, allowing people 
to be more creative, imaginative, and organized. A leader 
must have the ability to manage and grow social enterprises. 
He must also be creative, innovative, foresightful, and 
confident in his ability to seize opportunities. The basic 
study of self-efficacy theory is set in the context of 
Rotter’s locus of control theory (Rotter, 1954) and Heider’s 
attribution theory (Heider, 1944). Self-efficacy is a person’s 
belief in his ability to perform a task or action (Boyd & 
Vozikis, 1994). Self-efficacy is the level of ability and 
belief in a person that can influence individuals to achieve 
a goal. He will gain strength and confidence as a result of 
this psychological aspect. Prussia et al. (1998) found that 
self-leadership strategy significantly impacts self-efficacy 
and that self-efficacy perception influences performance. 
Entrepreneurial practice will benefit significantly from 
psychological capital (Yousaf et, 2015).

Performance is defined as the ability to meet set 
entrepreneurial goals. One of the aspects of organiza- 
tional performance is the “learning and growing” perspective 
(Looy & Shafagatova, 2016). This performance is closely 
related to the target of developing social enterprises  
to grow and take advantage of opportunities in good 
conditions. A person’s performance is their outcome or  
level of success. Task performance, contextual perfor-
mance, adaptive performance, and counterproductive 
work behavior are all performance indicators. These four 
forms of behavior can be used to describe the numerous 
behaviors that go into a person’s overall performance 
(Koopmans et al., 2013).
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3. Research Hypotheses

3.1.  Training, Self-Efficacy, and Entrepreneurial 
Performance

Training will improve one’s understanding, talents, 
and ability to generate high-quality work. The more 
knowledge entrepreneurs have, the more entrepreneurial 
skills they will have (Sariwulan et al., 2020). Employee 
performance is improved by extensive knowledge and 
skills acquired through training and development. Self-
efficacy is an individual’s belief related to training (Yi & 
Davis, 2003). Furthermore, training can increase a person’s 
self-efficacy, impacting his work results (Martocchio & 
Hertenstein, 2003). Previous research has shown that 
people with high self-efficacy will combine cognition and 
action to achieve their goals. A high-efficacy entrepreneur 
will endeavor to solve problems and propose solutions to 
boost his confidence in his knowledge abilities. Based on 
the empirical and theoretical studies that have been put 
forward, the hypotheses in this study are as follows:

H1: There is a significant effect between training and 
entrepreneurial performance.

H2: There is a significant effect between training and 
self-efficacy.

H3: There is a significant effect between training and 
entrepreneurial performance through self-efficacy.

3.2.  Leadership Attitude, Self-Efficacy, and 
Entrepreneurial Performance

The individual’s perception of personal desire while 
undertaking entrepreneurial activities is referred to 
as personal attitude. According to Nicolaides (2011), 
attitude towards behavior is the extent to which a person 
evaluates the behavior. Attitudes can be shown in the 
spirit of leadership, responsibility, and a desire to face 
risks and challenges, all of which influence the cognitive 
aspects of social entrepreneurship. This finding is in 
line with the research conducted by Miller et al. (2012), 
who claimed that one’s leadership attitude will stimulate 
human behavior, which is the driving force behind social 
entrepreneurship. According to Diana et al. (2021), 
leadership has a substantial impact on a person’s ability 
to carry out their duties and responsibilities. Furthermore, 
the psychological side of entrepreneurs will help them 
develop a strong sense of self-belief. Prussia et al. (1998) 
found that the self-leadership approach significantly 
impacts self-efficacy and that self-efficacy perception 
influences performance. Based on the empirical and 
theoretical studies that have been put forward, the research 
hypotheses are as follows:

H4: There is a significant influence between leadership 
attitudes and entrepreneurial performance.

H5: There is a significant influence between leadership 
attitudes and self-efficacy.

H6: There is a significant influence between leadership 
attitudes and entrepreneurial performance through self-
efficacy.

3.3.  Self-Efficacy and Entrepreneurial 
Performance

The entrepreneur’s psychological capital will grow 
because of his increased belief in himself and confidence in 
what he is doing. He will be able to overcome the challenges 
that come in his way of achieving the desired behavior. 
When someone achieves success, their mood improves, 
and this scenario will almost likely lead to high self-
efficacy, whereas when they fail, their mood deteriorates. 
This situation will almost certainly lead to low self-efficacy 
(Rustika, 2012). Appelbaum and Hare (1996) suggested 
that goal-setting theory is linked to self-efficacy because 
challenging goals encourage high levels of self-efficacy 
and, as a result, higher performance expectations. Feltz 
(1982) stated that self-efficacy influences performance. 
Increased psychological capital such as self-efficacy will 
directly affect performance. Based on the empirical and 
theoretical studies that have been put forward, the research 
hypothesis is as follows:

H7: There is a significant effect between self-efficacy 
and entrepreneurial performance.

3.4. The Conceptual Model

The hypotheses model explains the relationship between 
the variables investigated in this research. The arrow 
lines depict the link between variables, indicating two 
types of influences, direct and indirect. The following is a 
representation of the relationship in the research hypotheses 
model (Figure 1).

4. Research Methods 

This study employed a quantitative design to determine 
the impact of self-efficacy as a mediating factor in the 
relationship between training, leadership attitudes, and 
entrepreneurial performance. A survey method was used 
to perform this study. The questionnaire was based on the 
findings of the literature review. The scale employed in this 
study is a 5-point Likert scale, ranging from ‘1’ (strongly 
disagree) to ‘5’ (strongly agree) (strongly agree). This study 
focused on rural social enterprises in Indonesia’s Kuningan 
region. A purposive sample of 131 participants participated 
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in the study, primarily entrepreneurs who had undergone 
training. 

Data analysis was done by employing SPSS statistical 
software. Based on the table of the critical value of the 
validity test, each test item is considered valid if the 
significance level reaches 0.05, and the reliability test 
is said to be reliable if it is above 0.7. Furthermore, for 
testing the relationship between variables, path analysis 
was employed. Meanwhile, for testing the mediation hypo-
thesis the Sobel test was used. The Sobel test determines 
which intervention variables influence the relationship 
between the independent and dependent variables. There is 
a mediating impact if the t-value is greater than the t-table 
(>1.96) (Ghozali, 2013).

5. Results

Validity testing correlates the score of the statement 
items with the total score. The validity test is declared valid 
if the coefficient exceeds 0.3 (Siregar, 2011). Therefore, 
the validity test results show that the variables training, 
leadership attitude, self-efficacy, and entrepreneurial 
performance have a validity value according to Pearson’s 
product-moment, which reaches a score above 0.3. 
Furthermore, Table 1 below shows the reliable Cronbach 
Alpha values are above 0.7 (Nunnally, 1978).

A linearity test was employed to determine whether the 
model utilized in this study was linear or not. The model 
is said to be linear when the significant value of deviation 
from linearity is above 0.05. The results of the linearity 
test are shown in Table 2. Table 2 shows the significant 
deviation values from the linearity of the variables X1 to Y, 
X1 to Z, X2 to Y, X2 to Z, and Z to Y are 0.091, 0.158, 0.144, 
0.205, and 0.465, respectively. The significant values of all 
deviations are greater than 0.05 indicating that all variables 
have a linear relationship.

Table 3 shows the effect of training on entrepreneur 
performance, with a beta coefficient of 0.380 and a 
significance level of t = 0.002 < 0.05, indicating that H1 is 
accepted. H2 is accepted because the beta coefficient of the 
impact of training on entrepreneurial self-efficacy is 0.679 
and the significance level of t = 0.000 < 0.05. Furthermore, 
H3 is also accepted because the beta coefficient of the  
impact of leadership attitudes on entrepreneurial perfor-
mance is 0.206, with a significance level of t = 0.024 < 0.05. 
Leadership attitude is positively related to entrepreneurial 
self-efficacy. It is known that the standard coefficient beta 
value is 0.194 with a significance level of t = 0.002 < 0.05, 
hence H4 is accepted. Similarly, the impact of self-efficacy 
on entrepreneurial performance shows that the two variables 
are positively and significantly related. The coefficient value 
is 0.569 with a significance level of t = 0.000 < 0.05; hence 
H5 is accepted.

The Sobel test (https://www.danielsoper.com) reveals 
a link between training and entrepreneurial performance 
mediated by self-efficacy. The statistical value of the Sobel 
test is 4.421 > 1.96, with a significance of 0.000 < 0.05, 
indicating that H6 is accepted. The indirect effect has a 
value of 0.386 as well. Meanwhile, the relationship between 

Figure 1: Hypothesis Model

Description 
Direct influence 
Indirect influence

Entrepreneurial 
Performance

(Y)

Training
(X1)

Leadership 
Attitudes

(X2)

Self-
Efficacy

(Z)

Table 1: Result of the Reliability

No. Variables Reliability 
Coefficient Description

1. Training 0.939 Reliable
2. Leadership Attitude 0.924 Reliable
3. Self-Efficacy 0.912 Reliable
4. Entrepreneurial 

Performance
0.895 Reliable

A reliable Cronbach Alpha value is above 0.7.
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leadership attitudes and entrepreneurial performance 
mediated by self-efficacy was shown through the Sobel test. 
The statistical result of the Sobel test is 2.644 > 1.96 with a 
significance level of 5% and a significance level of 0.008 
< 0.05, indicating that H7 is accepted (Table 4). The indirect 
effect has a value of 0.110.

The empirical causal relationship diagram from the 
complete test results can be described as follows (Figure 2). 

6. Discussion 

6.1.  Training, Self-Efficacy, and Entrepreneurial 
Performance

As demonstrated by the path analysis test findings in Figure 
2 and Table 3, the standard beta coefficient value indicates 
the impact of training on entrepreneurial performance; thus, 
hypothesis 1 is accepted. This result indicates that training 

has a significant impact on entrepreneurial performance. 
This outcome is consistent with previous research that 
shows that training improves organizational performance by 
fostering broad knowledge and skills (Ballesteros-Rodríguez 
et al., 2012). Training, according to Katz and Stupel 
(2015), will improve the quality of human resources by 
transforming behavior through learning resources. In other  
words, job training will help organizations to cope with 
change. The development of entrepreneurial behavior in 
the community can be done through training. The more 
frequently entrepreneurs attend training,the higher their 
performance will be.

The standard beta coefficient value indicates the 
impact of training on entrepreneurs’ self-efficacy; hence, 
hypothesis 2 is accepted. This result indicates that training 
has a considerable impact on entrepreneur self-efficacy. 
This situation is consistent with prior research findings. 
Snyder and Peterson (2000) stated that people with high 

Table 2: The Results of the Linearity Test 

No. Variables Deviation 
From Linearity Description

1. Training (X1) → Entrepreneurial Performance (Y) 0.091 Significant
2. Training (X1) → Self-Efficacy (Z) 0.158 Significant
3. Leadership Attitude (X2) → Entrepreneurial Performance (Y) 0.144 Significant
4. Leadership Attitude (X2) → Self-Efficacy (Z) 0.205 Significant
5. Self-Efficacy (Z) → Entrepreneurial Performance (Y) 0.465 Significant

The linearity significance value is above 0.05 (P value < 0.05).

Table 3: Hypothesis Testing Results for Direct Effect

No. Variables Stand.
Coefficients Beta Significant Decision

1 Training → Entrepreneurial Performance 0.380 0.002 < 0.05 Accepted
2 Training → Self-Efficacy 0.679 0.000 < 0.05 Accepted
3 Leadership Attitude → Entrepreneurial Performance 0.206 0.024 < 0.05 Accepted
4 Leadership Attitude → Self-Efficacy 0.194 0.002 < 0.05 Accepted
5 Self-Efficacy → Entrepreneurial Performance 0.569 0.000 < 0.05 Accepted

Correlation is significant at the 0.05 level (2 tailed).

Table 4: Sobel Test Results

Path Sea Seb t count r label Sig Description

X1 → Z → Y 0.063 0.116 4.421 1.96 0.000 < 0.05 Significant
X2 → Z → Y 0.063 0.116 2.644 1.96 0.008 < 0.05 Significant

X1 = Training; X2 = Leadership Attitude; Z = Self-Efficacy; Y = Enterpreneurial Performance; 
Sea = Standard Error a; Seb = Standard Error b.
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self-efficacy will combine cognition and action to achieve 
their goals. Increased psychological capital will have a 
direct impact on improved performance. Thus, training 
plays a crucial role in shaping entrepreneurial behavior, 
beginning with the way people think and progressing 
through knowledge and understanding. 

The results of the calculation of the Sobel test prove that 
the self-efficacy of entrepreneurs can mediate the effect of 
training on performance with a more significant effect than 
the direct effect of training on performance; hence H3 is 
accepted. The findings of this study support prior research  
by describing the significance of self-efficacy in perfor-
mance enhancement through training and development 
(Zaki et al., 2019). Because training builds confidence in 
performing tasks and gives the ability to learn skills that 
drive performance, several indirect impacts of training have 
been documented to boost performance (Vlachos, 2015). 
Training improves the motivation to achieve goals (Griffeth, 
2000). Mastery gained through prior entrepreneurial 
experience will undoubtedly promote confidence and self-
assurance to boost performance. According to  Lee and 
Mendlinger (2011), perceived self-efficacy serves as an 
antecedent to online learning acceptance, and its degree of 
importance is partially a function of cultural background. As 
a result, an entrepreneur requires training to gain experience 
from his surroundings. A person’s confidence in his abilities 
will definitely be strengthened by adequate entrepreneurial 
knowledge in theory and practice, which will have an impact 
on the expected quality standards of work.

6.2.  Leadership Attitude, Self-Efficacy, and 
Entrepreneurial Performance

According to the findings of the path analysis test in  
Figure 2 and Table 3, the standard beta coefficient value 
demonstrates the impact of leadership attitudes on entrepre-

neurial performance; thus, hypothesis 1 is accepted. As a 
result, the independent variable has a significant impact  
on the dependent variable. Hence, H4 is accepted. Miller  
et al. (2012) supported the findings of this study, stating that 
one’s leadership attitude will encourage the behavior that will 
become the driving force of entrepreneurship. Furthermore, 
leadership attitudes are positively related to entrepreneurial 
self-efficacy. This condition indicates that the independent 
variable has a significant impact on the dependent variable. 
Prussia et al. (1998) found that self-leadership tactics have 
a considerable impact on self-efficacy, which supports 
the findings of this study. Leaders with high self-efficacy 
are optimistic about attaining goals and can optimize their 
capacity to meet organizational objectives. It is no surprise 
that organizations become more effective and productive 
when this happens. 

The Sobel test proved that self-efficacy could 
significantly mediate the relationship between leadership 
attitudes and entrepreneurial performance. This condition 
proves that self-efficacy can mediate the impact of training 
on entrepreneurial performance. Therefore, hypothesis 6 is 
accepted. This finding is in line with the previous research 
conducted by Rasyid and Bangun (2015), that individual 
attitudes are positively associated with positive psychological 
capital. Psychological capital will have a big impact on 
entrepreneurial practice (Yousaf et al., 2015). According 
to Appelbaum and Hare (1996), the goal-setting theory 
is also linked to self-efficacy because challenging goals 
inspire people to improve their self-efficacy and raise their 
performance expectations. This condition is consistent with 
the findings of Feltz (1982), who showed that self-efficacy 
influences performance. Despite the limited influence of the 
mediating effect of self-efficacy, strong leadership attitudes 
can enhance workplace success. It is in line with previous 
research by Kirkpatrick and Locke (1996) that self-efficacy 
and self-leadership have a low correlation. According to 

Figure 2: Path Diagram of the Structural Model in Path Analysis

Description 
Direct  influence 
Indirect  influence

Entrepreneuria
l Performance

(Y)

Training
(X1)

Leadership 
Attitudes

(X2)

Self-Efficacy
(Z)

H3 = 0.569  
(0.000)
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the findings of this study, when it comes to making risky 
decisions, leadership attitudes are less daring. This situation 
demonstrates how to strengthen leadership traits such as the 
courage to make difficult decisions and moves. This kind of 
action enables a business owner to experiment with fresh 
ideas and open new business opportunities.

6.3.  Self-Efficacy and Entrepreneurial 
Performance

The effect of self-efficacy on entrepreneurial 
performance, as shown in Figure 2 and Table 3, reveals 
a positive and significant relationship between the two 
variables. Entrepreneurs’ perceptions of their own self-
efficacy will increase entrepreneurial performance in social 
enterprises. As a result, hypothesis 7 is accepted in this study. 
Self-efficacy refers to an individual’s belief in his or her 
capacity to execute behaviors necessary to produce specific 
performance attainments. A previous study had found that 
psychological capital is an essential factor in entrepreneurial 
activity (Yousaf et al., 2015). Someone who achieves 
success in a suitable environment will almost probably 
have a high level of self-efficacy. Meanwhile, failing when 
one is in a bad mood can lower his self-efficacy (Rustika, 
2012). Entrepreneurially self-efficacious founders/managers 
may help improve the performance of very young firms 
(McGee & Peterson, 2019). Thus, self-efficacy is associated 
with a sense of leadership and responsibility and a desire 
to confront risks and challenges that affect motivation and 
cognition. Entrepreneurs’ self-efficacy is their ability and 
belief in their ability to influence people’s ideas and actions 
to carry out their responsibilities. Someone with a high level 
of self-efficacy also has a high level of confidence in their 
ability to carry out an entrepreneurial action.

7. Conclusion

This study focused on the mediating role of self-efficacy 
in the relationship between training and leadership attitudes 
with entrepreneurial performance. It was found that the 
concept of gaining entrepreneurial experience through 
training instilled high levels of confidence in one’s ability to 
increase performance. The findings of this study also prove 
that self-efficacy can mediate the relationship between 
training and performance with a greater level of influence 
when compared to the direct effect between training and 
entrepreneurial performance. This study showed that the 
influence is limited and that people are less willing to take 
business risks. They still think that by working together, 
they can overcome the fear of taking business risks.

High performance is critical for entrepreneurs in 
assisting social business groups in achieving their 
objectives. As a result, knowledge gained through training is 

required. Furthermore, the leader’s attitude must encourage 
optimism in the social enterprise’s pursuit of its goals. 
Self-efficacy is also one of the most important mediating 
factors in predicting entrepreneurial performance. Since 
this study has limitations, future researchers are expected 
to perform qualitative research to acquire a more in-depth 
understanding of the concepts. This study was designed to 
offer recommendations for social enterprises, particularly 
in Indonesia. Similar studies might be undertaken in other 
regions or countries to determine the impact of cultural 
variations. The results of this study could be used to develop 
standards for social enterprises, particularly in Indonesia. 
Similar research can also be conducted in other regions or 
countries to determine the effect of cultural differences.
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