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Effect of movie audience’s degree of attention on experience of
presence, emotional touch, memory
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Abstract This experimental research explores the effect of low attention of movie audience on the experience
of presence, the degree of emotional touch, and memory about movie contents, because of indiscreet use of
smart phone. This study measured and analyzed the experience frequency of presence, degree of emotional touch and
recognition memory about movie contents by self report survey, after showing 2 subject groups consisting of
83 University students, one with not manipulated attention, the other with manipulated attention, using smart
phone intentionally. This research found that the subjects exposed to the movie with not manipulated attention
showed more presence experiences, and higher degree of emotional touch than the subjects exposed to the
movie with manipulated attention. However meaningful difference of recognition memory was not discovered
between the 2 groups. The result of this research can have a meaning because proceeding studies about
presence effect of movie mainly dealt with the effect of HDTV, 3D image, stereo sound on the experience of
presence, arousal, pleasure of movie audience and it is difficult to find studies about the relation between
attention of movie audience and the experience of presence, emotional touch, and memory.
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