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Impact social networking service characteristics and audience'
relationship experiences on the degree of acceptance
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Abstract This study examined the SNS Factors and user awareness evaluate the relationship affect the degree
of acceptance SNS. Additionally, the effect on the SNS uses the social media attributes and user relationship
was confirmed what the critical factors applied. Through literature analysis, SNS characteristic factors were
selected to interactivity and exchange views and usability, and relationship factors were selected the flow and attachment
orientation. And these factors and verified the effect on the SNS also acceptable. It was accomplished by a regression
analysis to achieve the purpose of research. results were as follows. First, the interactivity and exchange of
ideas and useful characteristics had a significant impact on the SNS acceptance. Second, SNS relationship
characteristic of flow and attached propensity has had a significant impact on the SNS acceptance. Third, SNS
relationship factors are more influential than the SNS features a great degree of acceptance. These results will
provide suggestions for necessary to have any experience as well as SNS should emphasize what characteristics
you want the communicator to accommodate the height of SNS also allows the use of SNS users.
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(Table 1) Reliability analysis result of measurement

Scales
Scale Cronbach a

SNS SNS Exchange of opinions 635
Char:':lcteristic SNS usability 809
) SNS Interactivity 776
e . . Flow Experience 815
SNS Relationship Attachment experiences 816
SNS acceptance 822

Journal of Digital Convergence | 111



AEUEYIMH|A E40t 8K}

3.4 XzEN

oAFA g 2w #4e SPSS/PCH
Windows 20.0 ZZ 138 A23}9 T} SNS A& 244
I Awg B {84 54 183 FE9-9 o Y
9 SNS 89 HEeo| S AFs] A g
A QRIEAS AASHATE S QA W F
ZJEEA 7} VARIMAX 3|38 &83te] 2415 4
Alatgom) 7t Hxel A e A4S AFxE T3
418 % (Cronbach W& &-&-3t3tt ok, 7MAF
< 93 ARAE AAsHTh

(Table 2) The SNS also impact on the characteristics
of acceptance

SNS Stand
. L. B ard B t
Characteristic
error
Interactivity 238 045 257 5296
Exchange of opinions 372 062 286 5989
usability 380 051 336 7.449™

ek

F=61.6568, p<.001, R*=.362 p<.001

9)9] <Table 2> 4] U} Bl9} 7ho] SNS9| o] 42}
2843 o wet B -84 SA4U4 0] &
g FFE MAE Aom vet o)
= SNSE o]gah= AHAE 7] SNSE ©]-83)
= ol =7e BRI F5 A4 Jaud 9 F
|2 E =4 ;qqo}uq % 2 Zpal0] AFE3= SNS
of g 87t wrhE A oJu]dith wheha] o
3 SNS ¢ 7]®=e EAS ]ﬁﬂ/\]ﬂ AAs Bh=
22 AAe] SNS 828 FolA7lE T8 2]l
95 AHalol ARg-8k= SNS
AFEAE A7) = 2
B oo <7H1>3 <opd2>

4

Lo

}-H

o
F:{o

L-Lr‘

2 <IPA3>E FEE A

4.2 SNS 2718 2IM0| +82l=0fl D|Xl= 3
SNS #AA ¢12le]l Z2 073 3} o 24 e o] =89
gelar] 94 & A

Lol FEs A= HE
A= olgf o] <Table 3>} 2t}

Asieie). 8171849

(Table 3) Effect of SNS relationship experiences

on the degree of acceptance

o [ [T
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Flow o
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(Table 4) Effecr of SNS characteristics and relationship
experiences on the degree of acceptance

Stand
ID Variables B ard B t
error
Interactivity 126 .04 136 2.863#%x
Exchange of opinions 220 059 169 3,694
usability 132 055 116 2.37T#xx
Flow Experience 354 063 344 6.710%*
Attachment experiences 181 043 206 4 2445
F=58.2088, p<.001, R*=473 ' p<.001
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