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ABSTRACT

This research investigates whether product types moderate the relationship between e-tailer characteristics
and shopping attitudes in the context of online category killer stores. To identify the antecedents of
consumer attitudes for category killer stores, the product types are characterized by the two dimensions of
hedonic and utilitarian. A total of 268 responses were collected from consumers who experienced online
category killer stores. The results show that the quality of information contained in a website, customer
review, relational benefits, and the expertise of the e-tailer are important determinants for shopping attitudes
of consumers. Regarding the moderating effects of product types, hedonic value significantly moderates
the relationships between shopping attitudes and relational benefits/e-tailer expertise. However, utilitarian
value does not significantly moderate the relationships between shopping attitudes and any of the e-tailer
characteristics. Theoretical contributions of this study are the findings of moderating effects of hedonic value
on the relationships between e-tailer characteristics and shopping attitudes. In addition, this study practically
implies how companies can utilize these characteristics strategically for marketing and the selection of
products.

Keywords: Online category killer store, Perceived information quality, Perceived product quality, Relational
benefit, Product type
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%
>
N

;

T e
off
ol
rlr
2

al, 2011), 57 7| ne)2 ARHOE R Lot

ol Fpelae) Pel 4 GolM FQF gFecloR

gtk B Apolat e-Anje] AEHE e-d)

ol A9 27 o= BolE 4sh Ho] A

B3 $A8 HeL 25T QA% o it
&

[PH4 7] e-204to] F2Y
x-lo” Eﬂé —/7Ho/ ’EHE

FHE| 2] Zel &

ol
Sojst gigte OjzIC

0x
S o
l'.'-'_

2ATEJ = (Attitude toward shopping)2t
JO0H2|=(Purchase intention)

e Ao AT EE 7T EXE AAE
%7}3}&— Aol eJeiA BEE= 7119 AP BEFS
A7} &e3gol tiet B Lo o] &
A2 0353:‘?—1% }X1E}(Kumar and Karande., 2000).
L el 4o BT 1 5
gol i‘ﬂ]Z}Oﬂﬂl —r%‘-c»l%l% o} s ol gt =
T4 F97d0] AX= F=o ek AuAe] Aotk
(Lim and Dubinsky, 2005; oJA]¢ £]) 2011). 122
2R P AT ES e-AmjAle] EXo| Tst I

7He E6 AEE ATES] AFE 2d Aol

il
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DI A BE 2 A A Aol
Itk F, e-Arige] EAOR Qste] P4
o Age =

A

&
A 71 4 ok

[ 8] 2at0l sHen2] 2z 40| cfst 14| £
Efizi= 70f o/0f RoJ3t /g2 DjFIc

HNESsio| ZME I}

(The Moderation of Product Type)

AHIA] £ YIS olaE] I3t 2H]@AY] 2
B Ao B8 §7)9 §34 5717} mejelojop
StthH(Babin et al., 1994). 2&lolut HEZQI Anj
Yol &Aool S8 AFS] fHe 140 2up
of thgt o & HAEE ZAA = L 40|t} (Jones et al,
2006). &H[AP7E & % &t
3} 937 ZHo] BAo] Z3
B AAEoA K34 7HA e A
St} (Babin et al., 1994). tjth42] Z]%%% J17R9]
geoll et 284 AFT 7314 AFol At AlE
o TR 4 9tk

_|>~!
‘T
i
2
oK

[ 2] 28Xt X|F 7ol THE 57|74

&35 98l 54 e-ami o] HEdt 2nAE A

Z 30 et Z8H A9 §817 A9 1
w0l EajEo] 9tk (Chaudhuri and Holbrook,
2002). 53] AF @0l wt AlgEHe 229 7
g 28 AHe (% z]g} o] M9 AHEY
off &gt FZo] sttt wEhA e-amide] E4L
& Qlsto] FAE AIEA 17} 4o et Bfxe] 9

Poll w2 2n)zpe] T
E3] BT o] g
of el = &84/F34 7IHe 2danE 7t

t}(Chaudhuri and Holbrook, 2002).

2 AFoMe APALE HIFeZ &t AlF F

Qo) 2QENE AE $30) BE 2R 40 E

Flekm Aelsk 7153 FHKst 9317 7Kg 271

N_m_\;

]

E

SHO R JHBAE SHstarat gt 248t A
S5 7 Wi Aydol uhet oAt e
Hgol Ao 7 At Zlo] Fasith whEhA
A2 714, DB R e-AnjAko] Ué*é% Aol
upet A84, 34 717 ¢ RE 4 8H
AH|IZS] B84 &7 7 AlFolu JEE &
ARl W o g7 853 4 Qltke WaS RhgshH
&golA T A, JAAH, HIFEA AapEo]

t}(Babin et al., 1994; Holbrook and Hirschman,

1982). 1Bz AAA uf ool A, AHlA, 7}

A4 28 nejslopste 39 S84 Lokl 43

of Mttt olot BAY AT A AYsHEY

= P Qs PCU 24 Zo] slgEth(Hoffman and

Novak, 1996). &84 7H|:= =& g 7k 73
Ao

525 7% | Q31X 71| M3HoI Aol ek, AIRE Ak, il Heldat 22 1A
oxjspz | 0L 24 Hirschman and B o & AA Z-&stt}(Zeithaml, 1988). 122
=NE | me s Holbrook, 1982 2 H oM G874 7kxE a7lo] AHS Bty
AH|X
ne | B mAw | AOOTRNIOS | e gie 4 gl Azl BHA TS B
2s oltkal WS 2 9)= AR A wrho)| o)zbsle] 2]zt
ugx | e Babin et al 1994 il Be & A= A | 42tstol A4
H AR, AES £4, 7H, AR, e-ande] B
88 KA Zge T misH M4z



7He| 02| Zafd 221l Yol S4 ATE=0| Cigt HE RS 22E

[744 9a] 283 J4xi= X2}el Hi2o| EHo| 2af0l 7f
Bl] Zf 40f ot no| 43 Ef=of Oixl= g
g zFsirt

[744 9b] EEH JHxl= XIZtEl MBSl EXo| 2249l
FHel22] 22 A0 chet 124] £ Ef0f DjF/s &
&2 xHsIC

[7H 9] £ JKRli= XI2HEl 7}20] 220l e 22|
Zlef 400] om0 £F B0 Ojx|= P =N
sict

M od] 8 JHxl= 17 2|57} 2249l Fe 12|
212 0] chet T24e] 48 Bf0f Ojxi= YES X
SiCt.

[7H 9e] B8 TH3li= e-Auj&e] H&o| 22491 e
T2 22 Mo ot 10| £ E{Z0 DIX]= P&

Holbrook and Hirschman, 1982). wgtA] G314 7}
Z= 2HlE o] 2AE 93t @83 E7|7) ofy
2t A U Ao REE OlﬂOH +34 75l 9
ato] FuldAe A He ARAE] WA 7)o
(Babin et al,, 1994). 2H|AF= &l Epatuol -
ol g Qe EANE $818 A 42U
o 2 ATolAE AU E GO sol §314
HIE 498 oK 98 + e Diigst 2

=
2744, 29 1ol Tg Wae] AEeta Aojs)

9814 FH= AEY BT 212 )
4 FoA9) Aol2 Bl shue] A Az
F2K9| 71502409 11E A1 AcHGrewal
et al,, 1998). 314 7= 7H< 39 AAH
= pelo] Qlon] anjate] ARE|E Ao] 5
(Schindler, 1989), AH|AHe] Hal=o] T3t ¢14]
(Chaudhuri and Holbrook, 2002), 74¢%] o]2]x} 3+
A& @9](Babin et al., 1994)3 ¢13#o] Qc} {34
5718 7}:<u 9;5 st 542 ol 7o 317

’*‘71 40}04 ANAo 2 2P 57]1 xgg =}
o, A28 EdTE MEstth(Bloch et al, 1989). o
2 (314 7 AZE 714, 1R, B4, B
A mol, At a3 FAE ok

[PHE 9a] 231 7X= X|ZtEl 7H0] 2242 FfEfl 2]
Z2] YFof et uo| £+E Ef=0f 0jx= Hets =
2t

[7}H4 9b] @3]X JIx|= T2 2|= 7} LaF0l FE|12]
2 M0 chet 1240 AT B0 DIRl EHS £
ct

I'P,E ny

[7}M 9c] 83|% JIR|= e-4A H
12| Zl2{ AFof st aZHo| A

ZH5HCf

of FYo| 2ct2! Ftef|
g Ef=0f O/X|= Ygts

[7H 9d] Q2[5! kI A E2j0] 22f0l 7fef 22]
22 40 cfigt 124e] £ E{E0] O/FIs 88 X
sict

[PH 9e] R3|H 7txlE= e-A0f4te] M2 A0 2aF01 7f
Efl 02| Z2] AF o) CHEt nzio| AL Ef0f OjX|= st
2 XA}

X
=2 1=

[on
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T3 EEEY 4, 917
2 21 () HIE(%)
T
} e 208 s ol =4 E7E ALESITE RS AN
ot : o o] SHAL BEEP ofssh] FETha A FstALt
L B 260 o] QoI Melsl TgolA ojMg 17 Fi
T i FREL ARL FTstel A Stk B A2
Ag 40~444| 9 = e el 2 et Sl i
e = AR 2L Sjgtel 2% FATREL |
Sikﬂojﬂo 268 100 2] A JHE AHgets Aol 9] 2lAE (Likert)
. T 78 A SEA, A A Lelel el
B o 18] 2] 22 AGE ol8s Adol gl TR E Al
T =
?ﬁﬁ ?? 2? Rl L xRl 2 %HE?(GOoogl_e;D;cs)? il
O T P 47 B9 621 Ao B HES ARl o
Eh e = B SH 3207 F BANG o RE A A
sou 16 2687 A2 Aol A8t
7| E} 28 10.3
ﬁég | o 6 41520 EY
A 2 B azoln B8 SuA ARE [ 37 2k
el T 566 YA W IS WHo] 44.1%, olHo] 55.9%
5 = = 2 ojio] 2A% #ol2 Bokon], AYrhE 204 of
;6524 124 463 A} 1.9%, 204|011 4] 24 X17FA] 19.1%, 25M|ol| 4] 3447}
e = 56.6%, 3541014 3047} 11.6%, 404] olo] 107%
stootesztel 10 38 2 20t) FHolA] 300 o] Zbg Welth AYe
?E%'g fﬂi 2 i] AR 26.3%, B4 20.3%, FEA 181%, AATH
- 28 6.3%, A9 47% & oo, I 9 AHag, #
OE}EE 376 12351 g3, 754, 5L 50l Ak TS FE 1.6%,
2 74: 258 100 TE 11.9%, A 14.4%, ThE 56.6%, therd o4
S 2523 e ;é 3464;3 15.6%0|%13L, F=2 o]&a}= %E}OJO ﬂljli?j :c}ji:
sy 2 ;ﬁL"éE = = yes24 46.3%1 ABCHHE £2}9] 13.1/:, JLE;;;]
Eswg?lﬂ 3 09 Qlo] 11.9%, atolutE 22kQlo] 3.8%, L £ :
T R o , o7lolobwolnty, ek, e eakel AHE
o T e i o] Yg1om o] F Lekel AAo] AA|sh Hlgo] ok
- 6O%E Aot ol Solsich a4l £ 44
) 103&1 ;:)1||é’F 23638 100 HITE= mjdd 3l AFHO] 4.4%, 150 2-33] A= 3}
XAZGAT R15H Rl4Z
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£ Aol 36.9% o]0 2-339]] 18] J= d}= A
o] 28.1%, ¥ 13] A=7}F 297% 671L 1 H=
7} 0.9% <=0lQitt. 18] &7 A] Fuists A 19
2 oJ5l7} 1.9%, 1-37H0] 34.1%, 3-107FL0] 51.6%,
109k o] A} 12.2% = LEFR T

I
N
r=
Hu
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p Lo}
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Lindeman et al., 1980)2.
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ol
oL
~J
2z
=2
o
=2
2>

E
o
e
-+

(Nunnally, 1978).

AAE AFEZY LYMEEC] AT} 5
dsAl 54 HA=A A flsl FdA eQld
A|(Confimatory Factor Analysis: CFA)S HIES
2 el (Convergent Validity)} THEEFGA
(Discriminant Validity) & €Qlst3ich

[ 5]= 2el4] Q91EA 9 Zfolr). 2 AlFY
(Construct Reliability)2 T2 43 7 119

shol ARG 2 2018 AHEE 3

517 QM= Fd7NEe] EASEA 4> (Average
Variance Extracted: AVE)7} 0.5 o]Afo]ojof &t}
(Fornell & Lacker, 1981). [& 5|$} Zo] Z+ 7470
9] AVEZFo] B% 0.5 o]0 2 AA|E o] SHErG
o] FHEASS AT 4 Qirk. T B 29
A SN ETe AR ke ZF @Rl

<

M 32T AVEY] Ay o] sidaclst 7k 291 7+ 4

A SHT 302 Ao AH8E 1A iy
o

3} 7} ¥4=9] VIF(variance inflation factor) %]
1.000-2.647=2 E% 10 OB}(Myers, 1990)& UEE

oBE g 34 2AE fle Aoz HopEint

AAE A 7P S A7) flsto] &
PLS(Partial Least Square)& &85l &S
stplom B4 Ak [O9 29 2ok M 1=
B A HEe] F4 4 B W
2447} 0131(=1.780) 0. &2 49452
oAtk 7Hd 28 AAE AZE AFe] FE% &3
H=o] A= AZAS 0.076(t=0.927) 0.2 7|7}
ATt 7Hd 302 ANE AZFE 7HE w4k agE
L] IAE 0.066(t=0.957) .2 71ZE ATk 714 4
2 ANE AR} B W40 WA H2AS
7} 0.1010]H tFho] 1.6730|B& §-0]4F 0.052 A
A=) 7Hd 5% AAE e-Aulde] BT} &
HEo IAE -0.066(t=0.715) 2. & 7|Zt=] it 7}
A 6E AAE TAY Fo} &9 BlE ¥4 I
= A2A 57} 0.143(t=1.831) 2.2 {-94F 0.052
AA AL}, 7Hd 72 AAE e-Aulde] A/dt &
3 % W5 WA= FZAST}T 0.296(1=3.543)
O|BLE {252 0.0012 AAECE 714 82 A|A|
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7He| 02| Zafd 221l Yol S4 ATE=0| Cigt HE RS 22E

[ 5] A72e| 3 EtfTY Ant

SYHL goz%’\_ i AVE Construct Reliability
AZEE 3 4576 0722 0.886
kLRI 3 518 0.851 0.945
e-A0jae HMEY 3 53 0.82 0.932
e-A0fete| HA 4 5191 0.751 0.924
28| JIx| 3 4.346 0.833 0.937
XZE HEo| E3 3 5.388 0.851 0.972
XZE HZe 22 3 5.439 0778 0913
el felhr 3 5137 0.838 0.939
X|ZE 744 4 5.057 0.854 0.959
AN & 3 5.262 0.702 0.876
SEX JIX| 3 4938 0.602 0.817

[ 6] EHHEEMEN Zut
IF PD PR CT ER RB EE HD ut AT Pl

PD 0.632 0.882

PR 0.462 0.452 0.924

cT 0.361 0.255 0.256 0.922

ER 0.594 0.64 0.541 0.438 0.867

RB 0.564 0.556 0.5 0.336 0.667 0.838

EE 0.652 0.602 0.457 0.452 0.625 0.632 0.906

HD 0.269 0.151 0.1 0.227 0.172 0.228 0.238 0.913

uT 0.315 0.323 0.199 0.179 0.282 0.257 0.266 0.19 0.776

AT 0.473 0.41 0.354 0.332 0.413 0.468 0.554 0.496 0.353 0.85

Pl 0.576 0.499 0.446 0.283 0.544 0.53 0.579 0.285 0.249 0.645 0.915

THZIM 22 BARERER|A(AVE)Q] HlE2 24

H &7 el oy /L Ho] A= H2A L7 R, A 4E A 4, A2 7HE) e-anfde]
0.647(t=15.949)0| B = 2= 0.001= A A=Y /3L 71 4=k
T} A= SHHSY SE5HS ] A ) ek

Z2W2R0 ARALS HE e-AnAlo AR (direction), E== = (strength)oll & F+= 4
73(0.296), {AA 72](0.143), A4 HH] F4 A e A7A HaeE oufsith(Baron and Kenny,
(0.131), 217 215(0.101)9] M2 FEHPQ &% 1986). 1HEE TEHEHPE SHHSPeL 2P0
Blxo] IFS A= AR YERGOH A S oG] gJste] 274E 4= Qlrk Chin et al.(1996)
BEAS 0.647= FH1 oko] FFE A= A= L PLSE o] &dle] 2AGIE A3 st 5
UERTE ARge] B4 A A74d AR 4, S ANFAL B AFE BAS 9J5te] SmartPLS
12 2R, #AA Jole t3fo] L645HTE AHE & £ S8l £ Ao 2das BAS 95
o4 005014 AAJHTE B8t e-2m/de] Mg} o] F &3} Huli} TEMS AT AL G X

SFEEE 2.32701dC 2 §oE 0.010014 AA|H T A2 AE Hds BAst 284 71, 734
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(Rote =p=0.05, *==p<0.01, *=+=p<0.001)
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Fol A AAH A F Al gt §314] 7119

@_3};4 sHolst Azt WA H F9) %884 719t

Jlef| 2| Zafd 2atol AHol EXT ALEE| et HERHES| 2T
NES
Wehsite: B —_— Y
_____ e-tailer Z
e-tailer -OC&
oA P (R? = 0.418)
0.143
(Hote =p<0.05, *+p<0.01, *=xp<0.001)

<2l 4> Q35|A 7ix|e| =X S} At
7H2]9] 27HA] 59 2AGIE NEHO R AT Z Avt AZE AR ZA L aE R 01312 Y
Ttol] AABFATE 123l 5= E3Hmain effect) ZE} A GFS uHA G olo] et 84 7hx|o] 2AR
73T A g (interaction) EE@7F0] a3} o] X}o]E A = YERA] ot st a1 ze]Ee APE|E L]
AlBTE B Ao AWM AEFFH wE A ARA Ao thst &84 714 2EET= U

H|ZLS] £857] 5 F 7HA 7HA]Q) &84 7| 73] ERA] o=t
A 7127 SEHEQI e-AujAdo] YALo|E S E SO 2 73514 7129 {95 AmHEE (19 4]
3}t e-AmA AEA B 7] BAIE 2AE 4 o Zro] £ &ao] 17 glHel &% EHiE W T
ol dste] 2SS YA o]} Tedsto] Ae A2A7F 0.101(t=1.673) 2. 2 A A= AT 1L
7Hd ASI EE R B AT Byl FTlelA AlE H e B 7354 712t AgFE RS A= BEAS
ol xdayt BAME AASIch 0.218(t=0.677)% 7|Z4=IAtt. TAA a3t LFE)
U &84 7149 F9-E AnEd, (19 33 L9 A= A= A4t 1.831(t=1.83) 2= {4+
Zo|,  gite] A4H JHe] F43} &2 EHlE ' = 0.05001A] Z|A|E ATt e-Aufde] 23t &g
20| A= AZAS7) 0.131(t=1.780) 2.2 A A o] IAL 0.296(t=3.543) 0.2 S-9]4F 0.001 £
=z
&
o
=

5
47} -0.004(t=0.044) 2 71Z4= Q). A= 11
AR g 82 71x)9t AP Lo WA= AZEA LT}
-0.005(t=0.057)2 7|2ttt 24 &3S B8

L 0.849(t=1.831) 2 A|A|F o] A]A|
-AmfARe] MR QB4

-0.165(t=1.905)=

ot

u}wmi e
L AZAS

N
—_
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