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A Study on the Effects of Price Discount, Product Review, and Perceived
Risk and their Interaction Effects in Social Commerce

S| gt AYudt Fus (bangjh@kookmin.ac.kr)

o et Hgudt A} (fiona@kookmin.ac.kr)

2ol MY FAdg AFREAYEE 205 (sunnyminkim@hanmail net)

o] 2 & =Ry AguiEt Fus (ehlee@kookmin.ac.kr)
ABSTRACT

Along with the recent development of Social Network Service (SNS), such as
Facebook and Twitter, social commerce market is expanding rapidly. As much,
understanding consumers’ purchase intention in social commerce becomes important. This
study attempted to investigate the factors of consumers’ purchase intention, and the
effects of these determinants(price discount, perceived risk and product review) on
consumer’s purchasing intension in social commerce networks. Also, the interaction effects
between these factors on consumer’s purchasing intension were studied.

The results showed that the effect of perceived risk on consumer’'s purchase intention found
to be significantly negative. The interaction effect between price discount and perceived risk, and
the interaction effect between price discount and review were meaningful on consumers purchase
intention. It indicates that the important factor for consumers to purchase products in social
commerce 1s not just price discount but perceived risk, and that review which consumers think is

manipulated has negative effect on purchase intention.

Keywords: social commerce, price discount, review, consumer’s purchasing intension, customer related
knowledge
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